July  1,1978 
Seventy-five  cents 


Sights  set 
on  classified 
ad  growth 

Prior  restraint 
law  struck  down 
in  West  Virginia 

Ledger  flaws 
found  by  panel 
in  Anchorage 


t  U  C-  1/  T 

2-  c  2-  rr  c 

2  c  <-  7  c 

C  '  K- 

>  I-:  rr  > 

T!  7r  t~  \j 
U;  IX  v  O'  ^ 

O  rr  »- 

rr  -i  c 

CX  -<  n- 

X 

2  2  -t 
C  I- 

>  n 
c  X 

c 

T. 

r 

2 

2  t/-. 


a  r 


**Tliis  article  hurtsr 


High  on  my  list  of  unpleasant  reading  is  an  article  in  the 
April  issue  of  The  Atlantic  by  Louis  Banks,  titled  “Memo  to  the  Press: 
They  Hate  You  Out  There.”  It  is  also  on  my  list  of  required  reading 
for  any  newspaper  person  who  worries  about  the  implications  of  that 
trite,  unsettling  and  ugly  phrase,  “the  power  of  the  press.” 

Mr.  Banks  is  no  antagonist  of  the  press.  He  spent  years  as 
managing  editor  of  Fortune  magazine,  and  is  now  viewing  us  from 
academe.  And  he  is  profoundly  disturbed  by  his  new  perceptions 
of  the  complex  equation  of  press  and  business  and  free  enterprise  and 
the  First  Amendment. 

The  Banks  article  is  a  balanced  and  insightful  examination  of 
that  equation.  And  it  hurts,  more  than  just  a  little. 

Not  that  we  are  seen  as  malicious  troublemakers.  I  might 
even  prefer  that  conclusion.  Rather,  he  finds  us  blithefuUy  unaware  of 
what  we  are  doing  and  why  we  are  doing  it.  I  am  pained,  because 
ignorance  is  still  no  excuse. 

One  central  point  of  the  essay  is  the  contention  that  the 
business  community  and  other  sectors  have  a  “legitimate  right”  to  ask 
questions  of  us  in  their  terms  and  on  their  turf.  I  didn’t  always  agree. 
But  now  I  do. 

I  won’t  restate  the  substance  of  the  article,  because  it 
deserves  more  thoughtful  consideration  than  space  permits  here. 

But  I  urge  you  to  spend  15  minutes  with  it.  It  may  shake  some 
of  your  assumptions  too. 
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♦  COPLEY  NEWS  SERVICE  GOES  HIQ4  SPEED 


l 


Low  cost. 

Send  me  more  information  on  the  higthspeed  system 


And  only  from  Copley. 

More  than  2,000  newspapers  in  the  United  States  and  overseas  buy  Copiey 
News  Service  for  its  sparkling  features,  its  incisive  backgrounders,  its  prize¬ 
winning  columnists  and  spot  news  reports  from  its  bureaus  in  Washington, 
D.C.,  California  and  Illinois. 

Now,  for  a  small  additional  cost,  you  can  receive  Copley  News  Service  by 
UPl  DataNews  highspeed  wire.  All  ot  the  late  copy  that  couldn’t  make  the  mail 
packages.  Or  any  feature  or  column  you  want  faster  than  mail. 

If  you  haven't  yet  gone  to  a  high-speed  system,  CNS  will  continue  to  offer 
its  scanner-ready  Full  Mail  Service  (the  one  praised  by  ANPA  for  scanner 
effectiveness),  and  camera-ready  weekly  packages. 

But  from  now  on  this  high-speed  wire  will  transmit  CNS  stories  directly  into 
your  computer  -  eliminating  keyboarding  and  input  at  your  end. 

Don't  wait.  Write,  wire  or  call  us.  Copley  is  on  the  move.  At  high-speed. 

(Wfiu  Wc«)s  Qewicc 

Serving  the  needs  of  newspapers 
P.  0.  Box  190,  San  Diego,  CA.  92112 
(714)299-3131 


WE  ARE  ISSUING  STUDENTS  IN  WEST  TEXAS  NEW 

READING  TEXTBOOKS  DAILY. 


'--I- ^ 


Most  teachers  don't  think  of  a  ‘  \\ 

newspaper  as  a  textbook.  But  A1  \ 
Miller  sees  to  it  that  teachers  in  150  :  i 

schools  spread  over  15  West  Texas 
counties  nave  the  ABILENE 
REPORTER-NEWS  to  issue  to  their 
students  daily.  ATs  the  circulation 
director  and  the  coordinator  for  a  special 
"Newspaper  In  Education"  program  sponsored  by  the 
newspaper.  And  the  kids  are  busy  reading. 

Beverly  Gootee,  a  participating  Abilene  teacher, 
believes  in  the  program's  success:  "Newspapers  can  come 
alive  in  the  classroom . . .  Newspapers  are  personal 
because  they  are  local  and  at  the  same  time  the  students 
discover  that  people  around  our  country  are  not  a  whole 
lot  different  from  them." 

Right  now,  there  are  250  West  Texas  teachers  who  feel 
this  same  way.  A1  Miller  knows  the  program  couldn't 
work  without  them.  And  to  insure  the  program's  growth, 
he  involves  the  REPORTER-NEWS  in  Professional 
Growth  Days  of  in-service  training  for  school  teachers. 
Methods  of  Teaching  classes,  and  N.I.E.  seminars.  The 


REPORTER-NEWS  even  sponsors  a  three-credit  hour 
graduate  course  at  Abilene  Christian  University  and 
participates  in  classes  for  students  seeking 
administrative  certification. 

We  at  Harte-Hanks  believe  in  the  "Newspaper  In 
Education"  program.  Because  it's  using  life  to  teach  about 
living.  Newspapers  are  breaking  the  boredom  barrier 
that  so  often  blocks  a  child's  mind  from  learning  to  read 
well.  That's  what  a  reading  text  should  do.  We're  proud 
to  fill  the  need  daily. 

HARTE-HANks  CoMMUNICATiONS^  InC. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 


Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 
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1-5 — National  Press  Photographers  Association.  The  Olympic,  Seattle. 

5- 9 — International  Circulation  Managers  Association,  Boston  Sheraton. 

6- 8 — Virginia  Press  Association,  Cavalier  Hotel,  Virginia  Beach,  Va. 

9-14 — Newspaper  Management  Seminar,  University  of  Kansas,  Lawrence. 

12- 15 — Music  Critics  Association  annual  meeting.  Sheraton-Universal 

Hotel,  North  Hollywood,  Calif. 

13- 15 — Mississippi  Press  Association,  Broadwater  Beach.  Biloxi. 

13- 16 — Pennsylvania  Newspaper  Publishers  Association,  weeklies, 

Penn-Wells  Hotel,  Wellsboro. 

14- 16 — Alabama  Press  Association.  Gulf  State  Lodge,  Gulf  Shores. 

16- 19 — International  Newspaper  Advertising  Executives,  Maui  Surf  Hotel, 

Maui.  Hawaii. 

18-21 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing  Seminar.  Charlotte  (N.C.)  Observer. 
20-22 — International  Newspaper  Promotion  Association/National  News¬ 
paper  Association.  Promoting  the  Total  Newspaper  for  weeklies, 
Stouffers  Inn.  Valley  Forge,  Pa. 

20-22 — North  Carolina  Press  Association,  Pinehurst. 

23-26 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  in  Education,  Charleston  Post  and  News  &  Courier. 

25-26 — Pennsylvania  Press  Institute,  Classified  Phone  Room  Seminar, 
Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

30-Aug.  2 — Texas  Daily  Newspaper  Association,  MGM  Grand  Hotel,  Las 
Vegas. 

AUGUST 

7- 11 — Newspaper  Advertising  Co-operative  Network,  Hyatt  Regency, 

Dearborn,  Mich. 

13-16 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13-18 — Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 

17- 19 — West  Virginia  Press  Association.  Canaan  Valley  State  Park. 
20-23 — New  England  Association  of  Circulation  Executives,  Dunfey’s 

Family  Resort,  Hyannis,  Mass. 

27-30 — New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs. 

27- 30— Southern  Newspaper  Publishers  Association,  Designing  and 

Packaging  the  Newspaper,  Courier-Journal,  Louisville. 

28- SepL  2 — International  Newspaper  Promotion  Association/American 

Newspaper  Publishers  Association,  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 


Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at: 


THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
(713)833-3311 

SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
OVERLAND  PARK,  KANSAS  66212 
Phone  (913)  888-0695 
Telex  42516 


7- 9 — Mid-America  Newspaper  Conference,  Rock  Lane  Ledge,  Table  Rock 

Lake,  Branson,  Mo. 

8- 9 — Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn,  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today’s  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17 — International  Newspaper  Promotion  Association,  Europe  Confer¬ 

ence,  Brussels,  Belgium. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Johnstown,  Pa. 

15- 16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 

Hotel,  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15-17 — Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19 — Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19 — Southern  Newspaper  Publishers  Association,  Management  Work¬ 

shop  for  Smaller  Newspapers,  Royal  Orleans.  New  Orleans. 

18- 20 — Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning,  N.Y.,  Hilton  Inn. 
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WHAT'S  THE  BEST  WINE  IN  CALIFORNIA?  AND  WHO  SAYS  SO? 


California  wines  have  come  of 
age.  Buf  in  so  doing,  they  have  aiso  be¬ 
come  very  nearly  as  puzzling  a  probiem 
for  the  wine  lover  as  their  French  cousins.  ^ 
What  are  the  best  wines?  What  are  the 
best  vaiues?  Arxj  in  whose  opinion? 

The  San  Jose  Mercury/News 
senres  Santa  Clara  County,  one  of 
California's  most  important  wine  grow¬ 
ing  centers.  So  we  decided  it  was  time 
to  find  out.  We  created  the  Mercury/ 
News  Caiifornia  Wine  Awards ...  a  very 
different  kind  of  wine  competition. 

invitations  went  out  to  every  one  of 
the  more  than  300  wine  producers  in 
Caiifornia. 

Next,  we  put  together  not  one  but 
three  panels  of  judges.  1)  Wine  profes¬ 
sionals  of  international  standing.  2)  Food 
editors  from  nearly  50  of  the  country's 
leading  newspapers,  who  were  in  San 
Jose  for  the  Food  Editor's  Conference 
iast  month.  3)  And  perhaps  inost  impor¬ 
tant  of  all,  a  panel  composed  of 
Mercury/News  readers  chosen  at 
random... a  true  cross-section  of  the 
wine-buying  pubiic. 

The  competition  was  coordinated 
by  Paui  Giilette,  Mercury/News  wine 
coiumnist  and  author  of  Enjoying  Wine, 
and  Pioyboy's  Book  of  Wine. 

Some  basic  questions  have  been 
answered.  And  the  answers  were  in  the 
Mercury/News. 

THE  SAN  JOSE 
MERCURY/NEWS  i 


A  Good  Newspaper  Is  A  Good  Lister 
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Coming  up  for  newspaper  features! 


Newsbriefs 
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. . .  used  the  year  around  by 
close  to  100%  of  feature-buying 
influences— the  only  complete 
source  of  listings  of  newspaper 
syndicated  features. 

The  many  newspaper  executives  who 
have  a  voice  in  the  selection  of  syndi¬ 
cated  features  rely  on  the  SYNDICATE 
DIRECTORY  as  their  basic  source  of  in¬ 
formation  in  this  field.  That’s  why  ad¬ 
vertising  in  this  issue  may  be  the  most 
effective  and  economical  sales  effort  you 
can  make  all  year.  Why  not  make  space 
resen/ations  now  for  prime  advertising 
positions  near  your  feature  listings? 

Deadline  for  space  reservations:  July  13 
Deadline  for  advertising  copy:  July  17 


ADVERTISING  RATES 

Page,  $1240;  two-thirds,  $930;  half-page,  $730; 
third-page,  ^20,  sixth-page,  ^25;  twelfth-page, 
$205;  or  your  regular  E&P  contract  rates  apply. 


Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.  Y.  10022 


CBS  will  air  an  hour  long  news  special  on  July  14  (10:00  ET) 
dealing  with  daily  newspapers  and  how  news  reporting  is 
affected  by  newspaper  economics. 

if  *  * 

The  Soviet  Union  has  signed  a  $4.1  million  printing  press 
order  with  the  Graphic  Systems  Division  of  Rockwell  Interna¬ 
tional. 

Les  Kraft,  the  division’s  vicepresident-marketing  for 
Rockwell-Goss  newspaper  products,  said  this  is  the  first 
order  for  web  offset  printing  presses  ever  placed  by  the 
Soviet  Union  with  an  American  manufacturer. 

Technopromimport,  the  official  Soviet  purchasing  agent 
for  graphic  arts  equipment,  bought  40  Rockwell-Goss  Com¬ 
munity  SSC  press  units,  plus  20  folders  equipped  with  half, 
quarter,  and  double  parallel  folds. 

The  equipment  will  be  supplied  to  the  Soviet  Office  of 
Party  Newspaper  and  Printing  House  for  use  in  printing 
plants  throughout  Russia. 


Dardanell  Enterprises  Inc.,  of  Monroeville,  Pa.,  publishers 
of  11  weekly  newspapers  in  the  suburban  Pittsburgh,  Pa., 
area,  has  been  acquired  by  the  Liverpool  (England)  Daily  Post 
&  Echo.  Price  for  the  weeklies  (total  circulation  80,000)  and 
two  monthly  tabloids  was  $2.2  million. 

Edward  Dardanell,  former  president  of  the  weekly  news¬ 
paper  firm,  will  join  the  board  of  Sefton  Newspapers  Ltd.,  a 
division  of  the  Liverpool  organization. 

Robert  Buckley,  managing  director  of  Suburban  newspa- 
pers-owned  by  the  Post  &  Echo,  will  become  coordinating 
director  of  Dardanell. 

This  is  the  first  acquisition  in  the  U.S.  by  the  U.K.  pub¬ 
lisher.  The  British  company  not  only  publishes  daily  and 
weekly  papers  in  the  Liverpool  area  but  also  is  involved  in 
publishing  newspapers  in  British  Columbia  and  Alberta, 
Canada. 

Purchase  of  the  U.S.  weekly  newspaper  organization  was 
completed  by  a  representative  of  the  British  firm. 


U.S.  newsprint  consumption  will  increase  from  last  year’s 
record  10.2  million  tons  to  11.2  million  tons  in  1980  and  to  12.5 
million  tons  in  1985,  according  to  an  economic  forecast  re¬ 
leased  by  the  American  Newspaper  Publishers  Association. 

Entitled  "Future  Newspaper  and  Newsprint  Growth 
1977-85,”  the  study  was  prepared  for  ANPA  by  Dr.  Jon  G. 
Udell,  Irwin  Maier  Professor  of  Business  at  the  University  of 
Wisconsin  and  economics  consultant  to  ANPA. 

His  predictions  for  future  consumption  levels  assume  an 
average  annual  rate  of  real  economic  growth  in  the  U.S.  of 
three  percent. 

In  his  new  study,  Udell  also  analyzed  consumption  trends 
during  1966-76. 

He  found  that  daily  newspapers  in  the  South  expanded 
more  rapidly  than  those  of  any  other  region,  increasing  their 
newsprint  consumption  by  26%  in  that  period.  Daily  news¬ 
papers  in  communities  of  less  than  100,000  population  used 
53%  more  newsprint  in  1976  than  in  1966,  a  higher  growth 
rate  than  that  for  newspapers  published  in  larger  cities,  he 
reported. 

Udell  noted  that  U.S.  producers  increased  their  supply  of 
newsprint  to  U.S.  daily  newspapers  by  44%  between  1966 
and  1976.  Their  share  of  the  U.S.  market  rose  from  28% 
to  39%,  while  Canada’s  dropped  from  69  to  60%. 

EDITOR  &  PUBLISHER  for  July  1, 1978 


current  construction  progress 


rendering  of  plant  to  be  completed  In  late  1978 


The  Colorado  Springs  SUN  is: 

a.  A  sparkling  new  newspaper,  already 
winning  awards. 

b.  A  new  advertising  vehicle,  showing  what 
“penetration”  means  in  the  growing, 
affluent  Front  Range  area. 

c.  Building  a  new  56,000-square-foot  plant 
to  house  the  latest  and  best  in  electronic 
equipment  and  offset  presses. 


In  Only  a  Single  year,  since  purchase  of  The 
Sun  by  The  Oklahoma  Publishing  Com¬ 
pany,  it  has  become  apparent  that  a  new 
publishing  force  has  launched  a  major 
thrust  in  the  vibrant  Colorado  market. 
CIRCULATION  of  The  Sun  has  risen  a 
phenomenal  24  percent  just  since  the  start 
of  1978. 


....and  THIS  is  only  the  beginning! 


Here  comes  the... 


Colorado  Springs  Q  Sun 

A  Division  of  The  Oklahoma  Publishing  Company 


Jk 
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Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher.  Chairman  of  the  Board.  1912-1959 


VDT  “radiation” 

What  might  have  been  a  major  deterrent  to  further  elec¬ 
tronic  improvements  in  newspaper  plants  has  been  laid 
aside  through  an  investigation  and  study  by  a  government 
agency  of  alleged  harmful  effects  of  radiation  from  video 
display  terminals. 

The  National  Institute  for  Occupational  Safety  and 
Health  conducted  its  lengthy  study  at  the  request  of  the 
Newspaper  Guild,  and  at  least  one  newspaper,  and  found 
VDTs  cannot  be  blamed  for  causing  cataracts  or  other  harm¬ 
ful  eye  problems.  Investigators  found  that  x-ray,  ultraviolet, 
visible  infra-red  and  radio-frequency  radiation  were  consid¬ 
erably  below  current  safety  standards  or  limits  and  in  some 
cases  could  not  be  detected  at  all. 

We  suspect  that  those  who  are  opposed  to  the  utilization  of 
VDTs  because  of  their  more  efficient  use  of  manpower  will 
find  some  excuse  to  challenge  these  conclusions.  The  impar¬ 
tiality  of  the  testing  organization,  however,  indicates  the 
results  will  hold  up  through  these  challenges. 

PO  surcharge  for  newspapers 

Some  time  ago,  someone  in  the  postal  organization  con¬ 
ceived  the  idea  more  revenue  could  be  produced  by  adding  a 
surcharge  for  “red-tag”  or  newspaper  handling  on  top  of  the 
increases  in  second  class  rates.  Fortunately,  at  the  urging  of 
newspaper  organizations  this  concept  was  rejected  by  the 
Postal  Rate  Commission. 

The  proposal  has  been  brought  up  again  by  a  periodical 
which  apparently  resents  the  “red-tag”  treatment  available 
to  newspapers,  and  other  “time-related”  publications  such 
as  news  weeklies,  and  not  to  it. 

“Red  Tag”  service  was  initiated  in  line  with  the  concept  of 
second  class  mail  and  the  historical  reason  for  establishing  a 
“Postal  Service.”  Give  the  people  a  fast  and  inexpensive 
method  of  disseminating  information  and  ideas.  Congress 
seems  to  be  letting  that  concept  go  down  the  drain  and  only 
it  can  bring  it  back. 

It  shouldn't  happen 

A  truck  carrying  $1.6  million  in  gold  and  silver  was 
hijacked  in  Connecticut  this  week.  It  was  found  several 
hours  later  apparently  unopened.  Newspapers  and  radio 
stations  announced  the  fact  and  quoted  police  as  saying 
they  would  “stake  out”  the  area  in  case  the  hijackers  re¬ 
turned.  How  naive  can  you  get?  What  ever  happened  to  the 
usual  cooperation  between  police  and  newspapers  to  catch 
the  culprit? 
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Letters _ 

FOR  THE  RECORD 

The  June  17  edition  of  Editor  &  Pub¬ 
lisher  carried  a  story  on  the  contract 
settlement  between  the  Guild  and  the 
A.  S.  Abell  Company,  Publishers  of 
the  Sim  and  Eveninff  Sun  in  Baltimore. 
However,  the  story  is  inaccurate,  and  I 
must  correct  the  misstatements  made  in 
that  story. 

No.  1 — The  name  of  the  Local  is  the 
“Washington-Baltimore  Newspaper 
Guild,  Local  35  of  The  Newspaper 
Guild”.  Your  story  states  the  strike  was 
called  by  the  “Baltimore-Washington 
Newspaper  Guild  .  .  .”. 

No.  2 — The  strike  ended  on  June  10, 
not  June  1 1  as  was  quoted  in  the  E&P. 

No.  3 — The  terms  of  the  new  contract 
reflect  an  increase  of  $85.00  per  week 
over  the  three  year  period  in  the  "key 
minimum”  only,  not  the  “top 
minimums”  as  was  reported  in  the  E«&P. 

No.  4 — Union  printers  did  NOT  cross 
the  Guild’s  picket  lines.  Of  the  total 
number  of  printers  employed  at  the  A.  S. 
Abell  Company  ONL  Y  eight  (8)  of  them 
crossed  the  Guild's  picket  lines.  The  re¬ 
mainder  of  the  printers  honored  the 
Guild's  lines. 

No.  6 — Your  quote;  “The  Sun  man¬ 
agement  distributed  the  newspapers  by 
hiring  nonunion  drivers.”  is  not  com¬ 
pletely  accurate.  The  A.  S.  Abell  Com¬ 
pany  employs  independent  truck  drivers 
as  well  as  those  represented  by  the 
Teamsters  Union.  In  addition  to  the  In¬ 
dependent  truck  drivers  the  Sunpapers 
did  indeed  employ  nonunion  drivers  to 
deliver  the  papers. 

Dorothy  A.  Struzinski 
(Struzinski  is  administrative  ofHcer  of 
WBNG.) 

♦  *  ♦ 

ACCURATELY  STATED 

It  occurs  to  me  that  Arthur  B.  Hanson, 
Washington  legal  counsel  for  the  Ameri¬ 
can  Newspaper  Publishers  Assn.,  in  his 
speech  May  17  to  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Officers, 
accurately  stated  the  problem  with 
American  journalism  today:  Newspapers 
(many  of  them)  are  more  concerned  with 
saving  money  by  trimming  staff  and  hir¬ 
ing  part-time  help  and  hiring  new 
employes  when  it  is  to  their  economic 
advantage,  than  they  are  with  putting  out 
a  quality  product. 

Good  news  reporting,  excellent  photo¬ 
graphs,  credible  editorials  and  commun¬ 
ity  leadership  sell  newspapers.  And 
newspapers  that  sell,  and  that  increase 
their  readership  through  honest  work, 
increase  their  revenues. 

Gimmicks  are  a  cheap  substitute  for 
quality.  New  lay-outs  help,  but  are  not 
the  answer  to  a  profitable  paper. 
EDITOR  &  PUBLISHER  for  July  1. 1978 


And,  as  Hanson  suggested  in  his 
speech,  hiring  part-time  employes  to  cut 
down  on  overtime,  hiring  new  workers  at 
the  most  tax-wise  advantageous  time  of 
year  and  hiring  retired  workers  (so  when 
you  lay  them  off,  they  can’t  collect  un¬ 
employment)  will  cut  down  expenses. 
But  as  the  quality  of  the  product  drops, 
so  will  respect  and  readership. 

Already,  too  many  Americans  regard 
newspapers  as  a  joke. 

Penny-pinching  newspaper  publishers 
can  do  more  harm  than  good  by  trying  to 
save  a  dollar  here — and  missing  a  news 
story  there,  or  a  photograph  here,  be¬ 
cause  no  staff  member  is  available  to 
cover  the  event. 

Yes,  newspapers  are  a  business  too. 
And,  by  necessity,  must  make  a  profit. 

Hanson  can’t  be  blamed  for  his  com¬ 
ments.  He  is  doing  his  job,  advising  con¬ 
trollers  how  to  save  money. 

It  is  time  editors  and  publishers  started 
running  the  newspapers,  and  not  the  con¬ 
trollers. 

Larry  Persily 
(Persily  is  co-publisher  of  the  Wrangell 
(Alaska)  Sentinel. 

9k  He  ^ 

BAD  JUDGES 

Most  people  never  worry  about  a  prob¬ 
lem  until  it  lands  on  their  own  doorstep. 
That  includes  a  large  portion  of  the 
press. 

During  all  the  years  when  children, 
their  parents,  and  the  public  in  general 
were  being  victimized  by  a  judicial  mania 
for  ordering  forced  busing  of  pupils  to 
achieve  racial  balance  in  the  schools, 
editors  have  piously  sermonized,  “If  that 
is  what  the  judges  order,  we  must  all 
obey  the  law.” 

But  when,  on  May  31,  the  Supreme 
Court  ruled  in  the  Stanford  (Calif.)  Daily 
case  that  law  enforcement  officers  can 
make  unannounced  searches  of  newspa¬ 
per  offices  those  same  editors  began 
screaming  to  high  Heaven. 

1  endorse  all  of  the  sharp  terms  of  out¬ 
rage  scattered  through  their  denunciation 
of  that  ruling,  but  1  also  note  with  con¬ 
cern  the  remarkable  contrast  to  the 
sanctimonious  admonition  many  editors 
aim  at  opponents  of  forced  busing. 

The  Stanford  Daily  ruling  did  mangle 
the  First  and  Fourth  amendments.  How¬ 
ever,  long  before  that,  in  their  handling 
of  the  school  desegregation  issue  the 
judges  twisted  the  Constitution  beyond 
recognition  or  ignored  it  completely, 
usurping  powers  assigned  exclusively  to 
Congress  and  robbing  the  states  and  the 
people  of  their  guaranteed  rights. 

The  judges  have  gotten  away  with 
their  transgressions  because  the  public 
has  been  brainwashed  into  believing  the 
myth  that  they  are  appointed  for  life. 
They  are  not.  The  Constitution  provides 
that  they  “shall  hold  their  office  during 
good  behaviour.” 

They  can  be  removed,  through  im¬ 


peachment,  for  misbehaviour.  That  is 
not  limited  to  such  actions  as  rolling 
drunk  in  the  gutter  or  putting  a  girlfriend 
on  the  federal  payroll  in  a  no-work  job. 
Violating  the  Constitution  is  mis¬ 
behaviour. 

The  Stanford  Daily  ruling  will  have 
served  a  good  purpose  if  it  awakens  the 
press  to  judicial  tyranny  and  it  pressures 
a  timid  Congress  into  ridding  the  courts 
of  those  judges  suffering  a  severe  case  of 
black  robe  fever  which  induces  delusions 
of  unmatched  wisdom  and  unlimited 
power  to  rule  the  nation  and  its  people. 

Samuel  H.  Caueman,  Jr. 
(Caufman  is  the  retired  managing  editor 
of  the  Wilmington  (Del.)  Morning  News.) 

COSTLY  UNDERTAKING 

1  want  to  respond  to  Edward  Padilla’s 
speech  at  the  ANPA-RI  meeting  this 
year.  1  read  his  speech  in  your  June  10 
issue. 

Newspapers  have  noted  the  prolifera¬ 
tion  of  newspaper  inserts  and  special 
sections  in  recent  years.  Newspaper  pub¬ 
lishers  have  become  interested  in  this  rel¬ 
atively  new  market  as  a  possible  growth 
area  as  well  as  an  attractive  source  of 
revenue.  It  is  only  logical  one  might  as¬ 
sume  that  newspapers  should  print  their 
own  special  sections. 

But,  there  is  one  main  point  the  news¬ 
paper  ought  to  consider  when  they  re¬ 
view  entering  into  the  open  web,  non¬ 
heat  newsprint  printing  market  and  that 
is:  There  is  an  incredible  amount  of  exist¬ 
ing  equipment  available  across  the 
United  States  printing  special  newspaper 
inserts,  in  fact,  more  equipment  than 
customers.  This  is  especially  true  on  the 
West  Coast  where  competition  between 
non-heat  printers  has  driven  down  the 
selling  prices  of  these  sections  to  such  a 
degree  that  only  the  most  efficient  and 
well  financed  printers  can  survive  on  the 
small  profit  margins.  On  inventory  alone 
our  customers  demand  enough  different 
trims  that  we  average  58  odd  roll  sizes  in 
any  given  time,  tying  up  a  tremendous 
amount  of  cash.  Under  any  index  one 
might  use  to  determine  the  profitability 
to  be  expected  in  a  new  venture,  one  will 
find  that  the  average  commercial  open 
web  printing  plant  producing  newspaper 
inserts  does  not  begin  to  compare  favor¬ 
ably  on  margins,  R.O.l.  and  so  forth, 
when  compared  to  many,  if  not  most,  of 
the  newspapers  in  America.  It  is  my  un¬ 
derstanding  quite  a  few  newspapers  have 
made  cost  analyses  on  building  their  own 
commercial  printing  operations,  only  to 
find  they  can  buy  their  special  sections 
more  cheaply  on  the  outside. 

Many  look  at  our  pre-print  market  as  a 
large  cookie  jar  of  potential  profits  and 
find  upon  further  investigation  there  are 
actually  only  a  few  crumbs  of  profit  dol¬ 
lars  in  that  jar. 

John  F.  Neilson 
(Neilson  is  president  of  Sun  litho,  Van 
Nuys,  Calif.) 
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A  new  team  in  our 

town  ... 


MDQtlPORS  MORTH 


Empire 


vs.  Growth 
io  Contest 
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...  a  new  team  with  a  very  special  kind  of  appeal  to  our  Central  New  York 
readers. 

“Weekend”,  a  travel,  leisure  and  entertainment  section,  is  a  guide  for 
planning  a  relaxing  Central  New  York  weekend.  And  Sundays  in  Syracuse 
are  brighter  and  more  entertaining  with  the  expanded  and  redesigned 
EMPIRE  Magazine.  “Neighbors”,  a  zoned  edition,  emphasizes  suburban 
and  local  news  as  important  to  our  readers  as  the  events  in  Albany  or 
Washington. 

Appealing  to  the  interests  of  our  readers  is  part  of  what  this  business  is  all 
about.  We're  doing  better  than  ever  with  “Weekend”,  “Neighbors”,  and  the 
new  EMPIRE. 

Keep  your  eye  on  The  Syracuse  Newspapers;  we’re  worth  watching  because 
we’re  worth  reading. 

‘Weekend”,  Friday  in  The  Post-Standard  —  “Empire”,  Sunday  in  the  Herald-American  —  “Neighbors”,  Thursday  in  The  Post-Standard 

The 

Syracuse  Newspapers 

Syracuse,  New  York 

Represented  Nationally  by  Newhouse  Newspapers 
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Opportunities  for  growth 
seen  in  ciassified  ads 


By  Dan  Lionel 

To  observe  the  303  CAMS  attending 
Association  of  Newspaper  Classified  Ad 
Managers’  58th  annual  conference  in 
Spokane,  Washington,  June  25-29,  one 
would  find  it  difficult  to  believe  that  these 
newspaper  executives,  from  1970  to  1977, 
had  run  up  an  aggregate  gain  of  1 13%  to 
which  they  added  another  18%  so  far  in 
1978. 

Every  session  was  jammed  to  over¬ 
flowing  by  purposeful,  serious  minded 
CAM’s  who  noted  down  chapter  and 
verse  of  every  speaker’s  comments. 

They  probed  the  countless  exhibits 
showing  some  of  the  best  thinking  of  their 
peers  by  way  of  promotions  and  linage 
building  ideas. 

In  short,  as  one  veteran  CAM  put  it, 

‘  ‘they  act  as  if  they’ve  been  showing  loss¬ 
es  instead  of  the  largest  gains  in  the 
industry — and  that’s  probably  the  key  to 
their  success.” 

Citing  the  recent  projection  made  by 
the  Newspaper  Advertising  Bureau  of 
which  he  is  chairman,  that  classified,  by 
1985  would  account  for  $6  billion  in  rev¬ 
enue,  W.  H.  Cowles  3rd,  president  of  the 
Spokane  Spokesman-Review ,  said  that 
the  projection  could  be  boosted  to  $7.5 
billion  with  proper  stimulus. 

Accordingly,  he  said  the  NAB  was 
starting  a  program  involving  research,  an 
implemented  sales  force,  market  de¬ 
velopment,  new  product  development 
and  a  sales  training  program  for  classified 
personnel  that  would  help  classified  reach 
that  goal. 

‘‘The  NAB”,  he  said,  ‘‘would  be  ap¬ 
proaching  real  estate  franchise  operators, 
employment  advertisers  and  cooperative 
advertising  sources  on  behalf  of  clas¬ 
sified.” 

‘‘Newspaper  managements  know  that 
a  strong  classified  advertising  operation 
and  a  flourishing  newspaper — in  circula¬ 
tion  and  revenues — go  hand  in  hand,” 
said  Cowles.  He  pointed  out  that  ‘‘There 
is  a  grass  roots  quality  to  classified,  and 
this  works  not  only  to  build  closeness 
with  the  community,  but  to  create  an  am¬ 
bience  that  attracts  commercial  adver¬ 
tisers,  too.” 

The  newspaper  business* in  its  current 
drive  to  build  circulation  is  stressing  the 
services  it  offers  its  readers,  Cowles 
said.  “Furthermore,”  he  added,  “the 
reader’s  need  for  help  from  the  daily 
newspaper  seems  likely  to  grow  rather 
than  diminish.  The  whole  trend  in  life¬ 


W.  H.  Cowles  3rd 


styles  suggests  this.  More  working  wives. 
More  people  living  alone.  The  widening 
range  of  interests  growing  out  of  the  up¬ 
grading  in  incomes  and  education  levels. 
These  make  time  more  precious.” 

Cowles  also  suggested  that  energy 
costs  may  be  contributing  to  a  greater  use 
of  the  daily  newspaper  as  a  shopping 
medium,  and  he  noted  that  young  people 
are  active  readers  of  the  classified  ads. 

“Where  do  young  people  look  for  their 
first  jobs,  or  their  first  cars,”  he  asked? 
“Where  does  the  newcomer  in  town  turn 
to  look  for  an  apartment?  It’s  through 
classified  that  the  people  who  are  getting 
started  in  an  area  also  get  started  with 
the  newspaper.” 

There’s  service  in  the  advertising  as 
well  as  in  the  news,  Cowles  asserted,  and 
nowhere  in  the  paper  is  this  truer  than  in 
the  classified  advertising  sections. 

“The  three  biggest  segments  of  clas¬ 
sified  deal  with  shelter,  transportation 
and  jobs,”  he  observed.  “You  could 
hardly  get  more  basic  or  deal  with  areas 
where  importance  and  interest  to  the  in¬ 
dividual  are  more  likely  to  go  together.” 

“As  a  result,  it’s  in  the  natural  order  of 
things  that  there  should  be  great  oppor¬ 
tunities  for  growth  in  classified  advertis¬ 
ing.” 

Cowles  noted  that  classified  advertis¬ 
ing  has  grown  faster  than  all  advertising 
in  five  out  of  the  last  seven  years.  Be¬ 
tween  1970  and  1977,  classified  ad  rev¬ 
enues  of  daily  newspapers  increased  by 
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113%  whereas  advertising  in  all  media 
grew  by  94.3%  in  the  same  period. 

He  pointed  out  that  classified,  which 
last  year  accounted  for  29%  of  total 
newspaper  advertising  revenues,  “was 
built  by  newspaper  people  who  were 
trained  in  newspaper  ways  and  moti¬ 
vated  by  newspaper  values.”  He  noted 
that  early  on  in  the  development  of  clas¬ 
sified  advertising  the  Association  of 
Newspaper  Classified  Advertising  Man¬ 
agers  produced  “A  Code  of  Ethics  and 
Standards  of  Acceptance  For  Classified 
Advertising”  which  has  contributed  to 
the  success  of  the  classified  ad  sections. 
And  the  classified  sections,  he  said, 
“have  made  a  contribution  to  the  de¬ 
velopment  of  the  newspaper  for  credibil¬ 
ity  and  service  to  the  reader  and  the 
community.” 

*  ♦  « 

Newspaper  classified  advertising  sec¬ 
tions  provide  a  public  multiple  listing 
service  which  three  out  of  four  home 
buyers  (72%)  use  as  their  entry  to  the 
re^  estate  market. 

Jane  Gilmer,  vicepresident  in  charge 
of  classified  advertising  sales  for  the 
Newspaper  Advertising  Bureau,  Inc., 
reported  this  finding  from  a  study  of  588 
recent  home  buyers  in  eight  cities  across 
the  country  to  the  annual  convention  of 
the  Association  of  Newspaper  Classified 
Advertising  Managers. 

Gilmer  presented  the  results  of  a  re¬ 
cent  Bureau  study  which  examined  the 
working  of  the  real  estate  market,  and 
showed  how  prospective  home  buyers 
use  newspaper  classified  ads  to  educate 
themselves  quickly  about  a  community’s 
real  estate  market.  It  described  the 
buyers  as  “eager  for  specific  informa¬ 
tion”  .  .  .  75%  about  prices  .  .  .  46% 
about  area  .  .  .  43%  about  number  of 
bedrooms. 

The  Bureau  has  incorporated  the  find¬ 
ings  from  this  study  into  a  presentation, 
“Give  Me  Shelter:  A  Marketing  Report 
To  The  Real  Estate  Industry,”  which  it 
will  make  available  to  its  member  news¬ 
papers  for  showing  in  their  markets. 

The  study  also  found  that  buying  de¬ 
cisions  are  made  quickly.  “A  third  of  the 
sample  reached  a  buying  decision  in  less 
than  two  weeks  ...”  Furthermore, 
fully  75%  buy  their  homes  through  a  real 
estate  firm,  and  the  greatest  percentage 
of  buyers  dealt  with  only  one  agent. 

Other  points  brought  out  by  the  re¬ 
search  were: 

— Half  of  all  adults,  but  74%  of  all 
home  buyers,  are  under  40  years  of 
age  .  .  .  44%  are  30  to  39  years  old  and 
nearly  a  third  are  under  30. 

— Three  quarters  of  the  target  market 
(Continued  on  page  10) 
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have  some  higher  education  .  .  .  539# 
hold  at  least  one  college  degree  and  an 
additional  22' i  went  to  college  up  to 
three  years.  This  compares  with  only 
34*’#  in  the  total  population. 

— Just  about  half  of  all  home  buyers 
reported  moving  four  or  more  times  in 
the  past  ten  years.  But  5K'#  said  that 
their  present  homes  are  in  the  same  areas 
as  their  previous  homes.  Among  the  41''  # 
who  had  moved  outside  their  areas  most 
did  so  because  of  transfers  by  their 
employers.  When  home  owners  moved 
because  of  personal  choice.  r  desired 
more  living  space  or  a  better  area. 

— In  selecting  a  location,  the  buyers 
most  often  placed  importance  on  the 
quality  of  the  neighborhood 
(47'^#)  .  .  .  closeness  to  work  (27'##)  and 
closeness  to  schools  (25'#). 

Eric  Anderson,  vicepresident — 
classified,  and  Marie  Holland,  vicepresi¬ 
dent  for  telephone  sales  training,  also  re¬ 
ported  on  the  Bureau  program  to  spur 
the  growth  of  classified  advertising  in 
daily  newspapers. 

Anderson  disclosed  that  the  Bureau  is 
planning  to  expand  its  activities  in  clas¬ 
sified.  Specifically,  there  will  be  a  new 
training  program  to  upgrade  the  skills  of 
street  sales  people  on  newspapers'  clas¬ 
sified  department  staffs. 

The  Bureau  plans  to  start  this  program 
by  spring  of  next  year.  The  new  program 
will  be  based  on  the  "train  the  trainer" 
principle.  Small  groups  will  attend  three 
day  workshops  in  their  areas,  and  they 
will  in  turn  conduct  training  programs  for 
other  classified  stalT  members  on  their 
individual  newspapers. 

Holland  reported  that  more  than  3(K) 
telephone  room  supervisors  and  clas¬ 
sified  advertising  managers  from  242 
newspapers  in  22  states  have  partici¬ 
pated  in  Bureau  workshops  during  the 
past  year.  These  have  had  a  positive  ef¬ 
fect  on  the  professionalism  and  effec¬ 
tiveness  of  newspaper  telephone  room 
sales  personnel,  she  said. 

The  Bureau  has  now  developed  a 
follow-up  program  for  telephone  room 
supervisors  which  will  be  an  administra¬ 
tive  guide  and  workshop  on  phone  room 
management. 

"Are  you  prepared  for  classified's 
continued  growth?"  INAE  president 
Robert  D.  Rittler.  advertising  director  of 
the  Stockton  (Calif.)  Record,  asked  the 
group. 

“Has  your  paper  adequately  budgeted 
for  the  future  growth  in  terms  of  person¬ 
nel  and  physical  equipment? 

If  not.  he  told  the  CAMS  at  the  opening 
day  luncheon.  "It's  your  responsibility  to 
bring  the  necessary  needs  to  the  attention 
of  your  management." 
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Rittler  sounded  a  note  of  caution  when 
he  urged  the  CAMS  to  be  aware  that  in  the 
face  of  free  distribution  papers  and  de¬ 
velopments  in  electronic  media. 
".  .  .  we  may  have  to  rethink  and  rede¬ 
sign  our  classified  package.  We  must  also 
take  a  long  hard  look  at  our  private  party 
rates  and  ask  ourselves  whether  we  are 
pricing  this  valued  asset  out  of  the  mar¬ 
ket." 

Rittler  was  not  alone  in  expressing 
concern  over  the  fate  of  the  private  family 
want  ad.  Dick  MacDonald.  MacDonald 
Classified  Services  said,  classified  con¬ 
sists  of  a  number  of  product  lines  each  of 
which  should  be  promoted  and  sold  dif¬ 
ferently.  "The  family  want  ad  must  be 
considered  separately  and  distinctly  apart 
from  say  classified  display.  And  while 
linage  and  revenue  are  the  standards  for 
evaluating  classified  display — ad  count  is 
the  vital  measure  of  family  want  ad  suc¬ 
cess." 

A  study  of  the  promotion  ads  in  the 
exhibit  area  where  CAMS  vied  for  Ediior 
&  Pi  Hi.isiu  R  in  various  circulation 
categories,  revealed  neither  neglect  of 
family  want  ads  promotion  nor  failure  to 
offer  virtual  give-away  rates. 

Most  private  want  ad  offers,  had  strings 
attached  mainly  relating  to  the  value  of 
merchandise  permitted  in  the  ads.  Items 
up  to  S75  would  be  accepted  at  the  rate  of 
3  lines  for  3  days  for  S2  by  the  Sun  Rufuel 
Independant-Jonrnal .  The  Ronf>likeep.sie 
CN.Y .(Journal  offered  3  lines  forbdays. 
S4.5()  with  a  $1(KK)  item  top. 

The  St.  Retershiirfi  (Ela.)  Times  told 
readers  they  could  put  "action  into  your 
transaction"  with  person  to  person  want 
ads  at  the  rate  of  10  words  for  10  days 
for  $3.50  for  items  priced  at  less  than 
$250.  The  cost  goes  up  to  $9  if  the  item 
sells  for  between  $251  and  $2500.  Even 
the  New  York  News  with  its  almost  1.2 
million  circulation  courted  the  private  ad¬ 
vertiser  with  a  no  holds  barred  offer  of 
$2  lines.  3  days.  $6 

Paul  Stanbury.  CAM  Boi.\e  Statesman. 
awards  and  gifts  chairman  announced  the 
following  E  &  P  Award  winners: 

Under  25,000  circulation:  Ketchikan 
(Wash.)  Dailv  News 

25,000-49,999  circulation:  Ralo  Alto 
(Calif.)  Times 

50,000-99,999  circulation:  Bin}>hamp- 
ton  (N.Y.)  Eveninfi  News 
Over  100,000  circulation:  New  York 
News 

Top  award  for  the  best  auto  ad  went  to 
the  Salem  Journal  Statesman .  In  the 
employment  category  top  best  ad  award 
was  won  by  (he  San  Jose  Mereary-News. 
For  Merchandise  the  award  went  to  the 
Galveston  Daily  News.  Best  real  estate 
ad — Salem  Journal-Statesman.  Best 
color  ad  was  won  by  St.  Fetershni  i’  Times 
and  in  the  Special  pages  category,  the  St. 
Louis  Rost  Dispatch  won. 

Bill  Backvold.  CAM.  Montgomery 


(Ala.)  Advertiser  Journal  took  over  the 
reins  as  president  of  ANCAM  from  Ot¬ 
tawa  Citizen  CAM  Reg  Hobson. 

Backvold  told  E  &  P  his  administration 
would  be  dedicated  to  fostering  the 
growth  and  development  of  the  family 
want  iid. 

Backvold  is  also  an  advocate  of  having 
the  classified  .department  report  directly 
to  top  management  as  a  major  unit  of  the 
newspaper  with  problems  that  are  differ¬ 
ent  from  those  of  display  advertising. 

The  newspaper  business  has  de¬ 
veloped  a  teaching  tool  for  use  in  grade 
and  junior  high  school  classrooms  which 
helps  students  learn  how  to  use  newspa¬ 
per  classified  advertising,  and  at  the 
same  time  provides  practice  in  the  basic 
skills  taught  by  the  schools. 

The  program,  a  joint  project  of  the  As¬ 
sociation  of  Classified  Advertising  Man¬ 
agers  (ANCAM)  and  the  Newspaper 
Advertising  Bureau.  Inc.,  was  intro¬ 
duced  to  newspapers  at  the  ANCAM 
convention  by  Norman  R.  Young,  clas¬ 
sified  advertising  manager  of  the  Detroit 
News,  who  is  co-chairman  of  the 
ANCAM  Action  Committee. 

The  teaching  aid  consists  of  24  activity 
cards  designed  to  emphasize  particular 
skills  such  as  reading,  writing,  mathema¬ 
tics.  or  critical  thinking.  In  addition,  the 
program  expands  the  students'  knowl¬ 
edge  about  concerns  of  everyday  living. 

Activities  in  the  program  are  adapted 
from  a  series  developed  by  reading 
specialists  who  worked  with  the  Detroit 
News.  These  are  now  being  used  suc¬ 
cessfully  in  the  Detroit  area. 

Under  the  industry-wide  program, 
newspapers  will  offer  the  teaching  aid  to 
schools  free  of  charge.  Individual  news¬ 
papers  may  obtain  the  “Classified  In 
Education  Activity  Card  Kits."  which 
include  instructions  and  materials  for 
setting  up  the  program  in  their  own 
communities,  for  $60  each  from  AN¬ 
CAM.  Inc..  F.  O.  Box  223.  Danville.  III. 
61832. 

Knight-Ridder 
board  splits  stock 

The  Knight-Ridder  board  of  directors 
voted  to  recommend  a  two-for-one 
common  stock  split,  while  also  declaring 
a  20'  #  dividend  increase. 

To  effect  the  split,  shareholders  will 
soon  be  asked  to  approve  an  increase  in 
the  number  of  authorized  shares  of 
common  stock  from  30  million  shares  of 
8-I/3C  par  value  to  40  million  shares  of 
4-1/6C  par  value. 

The  board  declared  an  increase  in  the 
regular  quarterly  dividend  from  25C  per 
share  to  300.  an  increase  of  20'##.  on  its 
common  stock. 

The  Board  also  declared  a  dividend  of 
$2.00  per  share  on  the  company's  Series 
One  fYeference  Stock  payable  June  30. 
1978.  to  shareholders  of  record  on  June 
21.  1978. 
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FILES  ON  ARTICLES  OF  INVESTIGATIVE  NATURE  WILL  BE  AVAILABLE 

IRE  may  open  Resource  Center  on  September  1 


By  Carla  Marie  Rupp 

Dean  Roy  Fisher  of  the  University  of 
Missouri’s  school  of  journalism  said  he 
expects  the  Investigative  Reporters  and 
Editors  Inc.’s  resource  center  and  li¬ 
brary  to  be  in  operation  on  September  I . 

Details  were  being  worked  out  this 
week  by  IRE  executives  and  Fisher. 
Talks  on  the  specifics  of  facilities  and 
arrangements  began  Tuesday  (June  27) 
on  campus  between  Fisher  and  Jim  Polk, 
NBC  News,  Washington,  D.C.,  the  new 
president  of  IRE  elected  in  Denver  last 
week;  Ed  DeLaney,  IRE  counsel  from 
Indianapolis;  Norm  Udevitz,  Denver 
Post,  named  the  chairman  of  the  re¬ 
source  center  committee,  and  Harry 
Jones,  Kansas  City  Star,  named  by  Polk 
as  liaison  chairman  with  the  IRE  and  the 
university. 

Robert  Hahn,  chief  librarian  of  the 
Frank  L.  Martin  Library  for  journalism 
students,  is  studying  how  the  Freedom  of 
Information  library  material  will  be  ex¬ 
panded  to  accommodate  the  IRE,  Fisher 
said.  Some  portions  of  both  will  be  com¬ 
bined. 

The  school  has  established  an  office 
for  IRE  adjacent  to  the  FOI  Center  office 
which  will  be  manned  by  John  Ullman, 
who  plans  to  end  his  lone  I  ,()00-mile  hike 
of  the  Applachian  Trail  on  August  I  to 
return  to  campus  and  gear  up  for  IRE 
center  opening.  Fisher  had  contacted 
Ullman  in  Harpers  Ferry,  W.  Va.,  to  let 
him  know  of  the  unanimous  IRE  mem¬ 
bership  vote  ratifying  the  IRE  board’s 
decision  to  select  Missouri  over  the  only 
other  school  offering  its  services,  Boston 
University.  Polk  selected  Ullman,  an  in¬ 
structor  who  is  working  towards  his 
Ph.D.  in  journalism  and  environmental 
science,  as  executive  director  of  IRE.  He 
will  be  ire’s  main  contact  in  Columbia, 
Mo. 

Ullman  will  also  assist  in  planning  con¬ 
ferences,  short  courses  for  IRE  and  give 
his  services  to  members  of  the  board.  A 
graduate  of  Butler  University  in  I%8, 
Ullman  received  a  master’s  degree  from 
American  University  in  I972.  He  has 
been  a  makeup  editor  of  the  Indianapolis 
News,  copy  editor  for  the  Washington 
Post,  managing  editor  of  The  Journal 
Newspapers,  Indianapolis,  and  an  assis¬ 
tant  editor  of  Outdoor  Indiana 
Magazine.  He  was  an  environmental 
conservation  fellow  with  the  National 
Wildlife  Federation  in  I976-77  and  was 
assistant  professor  of  journalism  at  the 
University  of  Alaska  before  coming  to 
Missouri. 

Fisher  said  the  FOI  Center  has  2,000 
subscribing  members  who  are  provided 
with  up-to-date  information.  For  these 
members,  Fisher  said,  the  school  clips 
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over  100  newspapers  for  aiticles  dealing 
with  access  to  information.  That  work, 
he  said,  will  be  expanded  to  include  for 
IRE,  all  articles  of  an  enterprise  or  inves¬ 
tigative  nature. 

“We  will  rely  on  the  IRE  membership 
(about  500)  to  send  in  their  own  clip¬ 
pings,’’  he  said. 

“We  haven’t  discussed  yet  whether  to 
open  the  IRE  resource  center  to  non¬ 
members.  I  presume  it  will  be  made 
available  to  all  who  want  to  see  it.  The 
IRE  members,  of  course,  will  have  first 
access,  but  we’re  glad  to  help  anyone,” 
Fisher  said. 

““If  the  IRE  board  decides  to  keep 
confidential  records,  that  would  be  a  difi 
ferent  matter  and  the  IRE  board  would 
have  to  establish  some  sort  of  a  policy,” 
Fisher  said. 

“We  will  keep  the  reference  resources 
for  IRE.  We  will  have  as  much  informa¬ 
tion  about  as  many  on-going  investiga¬ 
tive  activities  as  the  IRE  membership 
wishes  to  report,  information  about  all 
printed  sources  which  might  be  useful  to 
investigative  reporters,  plus  government 
publications,  as  well  as  private  ones,” 
said  Fisher. 

These  services  will  be  provided  at  no 
charge  to  IRE,  he  said. 

The  Missourian  Publishing  Associa¬ 
tion,  which  publishes  the  Coliinihia 
(Mo.)  Missourian,  the  daily  put  out  by 
the  journalism  school,  will  not  charge  the 
IRE  for  putting  out  the  IRE  newsletter. 

Until  now,  Myrta  Pulliam,  IRE  trea¬ 
surer  from  the  Indianapolis  News,  has 
been  responsible  for  the  newsletter  pub¬ 
lication  to  IRE  members. 

Polk  told  IRE  members  at  he  conven¬ 
tion  the  newsletter  will  be  put  out  more 
often,  but  details  are  still  to  be  worked 
out  with  the  school.  Fisher  said  the  post¬ 
age  and  the  cost  of  materials  for  the 
newsletter  will  be  billed  to  IRE,  but  Mis¬ 
souri  will  provide  the  manpower  and 
printing  operation  services. 

Fisher  has  been  dean  at  Missouri  for 
seven  years.  Previously,  he  had  been 
with  the  Chicago  Daily  News  for  25 
years,  much  of  it  as  an  investigative 
reporter  and  the  last  six  years  as  editor- 
in-chief.  A  journalism  graduate  of  Kan¬ 
sas  State  University,  Fisher  joined  the 
Missouri  faculty  in  1971. 

“I  think  helping  IRE  is  consistent  with 
the  service  to  journalism  that  the  Uni¬ 
versity  of  Missouri  school  was  estab¬ 
lished  to  provide.  We  do  this  for  other 
areas  of  work,  for  newspapers  and 
broadcasting.  We  think  working  with  the 
IRE,  as  we  do  with  the  FOI  Center,  will 
enrich  the  academic  program  at  the  Uni¬ 
versity  of  Missouri,”  said  Fisher. 

“We’re  proud  to  be  doing  this  service 
for  IRE  and  give  them  a  ‘home’.  We 


teach  students  that  all  reporting  is  inves¬ 
tigative,  but  that  as  society  becomes 
more  open,  greater  responsibility  rests 
with  the  reporter  who  must  have  addi¬ 
tional  skills  and  resources  to  do  the  job 
properly. 

“We — the  IRE  and  Missouri — have  a 
great  common  purpose.  I  think  this  pro¬ 
gram  of  working  with  IRE  is  to  both  our 
benefit,”  Fisher  told  E&P. 

Montreal  Star  strike 
enters  third  week 

A  strike  by  production  employes  that 
shut  down  the  Montreal  Star  on  June  15 
continued  this  week  and  there  is  appar- 
antly  no  end  in  sight. 

Management  has  not  attempted  to  con¬ 
tinue  publishing  the  paper  since  it  wants 
to  avoid  the  potentially  violent  situations 
that  could  arise,  according  to  publisher 
W.  A.  Goodson. 

The  220  employees  who  went  on  strike, 
members  of  the  International  Typo¬ 
graphical  Union  (printers)  and  the  Inter¬ 
national  Printing  and  Graphic  Communi¬ 
cations  Union  (pressmen),  have  been 
without  a  contract  for  more  than  a  year. 

The  main  issue  has  been  job  security, 
with  management  stating  that  it  must  re¬ 
duce  manning  so  that  the  paper  can  be 
operated  more  efficiently.  The  ITU  is 
especially  worried  about  possible  job 
losses  when  the  newspaper  changes  to 
computerized  typesetting  later  this  year. 

Last  week,  the  Star  began  laying  off 
some  of  the  500  unionized  employes 
belonging  to  the  Newspaper  Guild  who 
had  remained  on  the  job,  as  well  as  some 
office  workers. 

Goodson  said  only  enough  employes 
needed  to  handle  housekeeping  chores 
have  been  kept  on.  Those  laid  off  will 
continue  to  draw  regular  fringe  benefits, 
he  said. 

The  contract  of  the  Newspaper  Guild 
has  also  expired  but  that  union  did  not 
strike  the  paper.  Goodson  said  negotia¬ 
tions  are  continuing  with  the  Guild. 

The  Star  is  Quebec’s  largest  English- 
language  daily,  with  a  weekday  circula¬ 
tion  of  170,()()0. 

Meanwhile,  editorial  employes  at  the 
English-language  Montreal  Gazette  re¬ 
cently  signed  their  first  collective  agree¬ 
ment,  which  provides  the  maximum  6% 
wage  increase  allowed  by  federal  anti¬ 
inflation  guidelines. 

Under  the  agreement,  which  is  retro¬ 
active  to  last  January  1  and  runs  until 
January  15,  1979,  the  weekly  salary  of  a 
reporter  with  5  years  experience  will  be 
$373  this  year  and  rising  to  $401  next 
January  1. 

About  100  Guild  members  are  covered 
by  the  new  agreement. 
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PUBLICATION  OF  JUVENILE  OFFENDER'S  NAMES  PERMITTED 


W.  Va.  high  court  voids  prior  restraint  iaw 


A  West  Virgfnia  State  statute  prohibit¬ 
ing  newspapers  from  publishing  the  name 
of  a  juvenile  defendant  charged  with  a 
crime,  without  first  getting  a  trial  judge’s 
permission,  was  ruled  “repugnant  to  the 
First  Amendment,”  by  Justice  Richard 
Neely. 

A  unanimous  court  declared  that  law 
unconstitutional  (June  27),  and  awarded 
writs  prohibiting  Kanawha  County  Cir¬ 
cuit  Court  from  trying  the  Charleston 
Gazette,  Charleston  Daily  Mail,  and  five 
executives  and  two  reporters  of  the  two 
papers  on  misdemeanor  charges  for  vio¬ 
lating  the  disputed  law. 

Justice  Neely  said  in  his  written  opin¬ 
ion  that  the  state  law  “creates  an  imper¬ 
missible  prior  restraint  on  the  freedom  of 
the  press,”  and  that  the  court  decided  the 
case  “according  to  crystal  clear  princi¬ 
ples  of  federal  law  concerning  freedom  of 
the  press.”  Among  U.S.  Supreme  Court 
decisions  he  cited  was  one  in  1977  in  a 
case  in  which  an  Oklahoma  state  court 
issued  an  injunction  prohibiting  the  news 
media  from  publishing  the  name  or 


photograph  of  an  1 1-year-old  boy  charged 
with  delinquency  by  second-degree  mur¬ 
der.  “We  see  little  distinction  between 
that  case  and  the  one  before  us,”  said 
Neely,  “except  that  in  West  Virginia  the 
prior  restraint  is  achieved  through  a  crim¬ 
inal  statute,  while  in  the  Oklahoma  Pub¬ 
lishing  case,  it  was  achieved  through  a 
restraining  order  carrying  the  sanction  of’ 
criminal  contempt.” 

The  W.  Va.  case  developed  out  of  the 
February  9  shooting  death  of  15-year-old 
Arthur  Smith.  Another  student,  Stuart 
Wayne  Perrock,  14,  was  taken  into  cus¬ 
tody  after  the  shooting,  and  the  Gazette 
published  Perrock’s  name  in  its  February 
10  morning  editions  (E&P,  March  11, 
1978). 

After  the  youth  had  been  identified  in 
the  Gazette  and  on  local  radiobroadcasts, 
the  Daily  Mail  also  published  the  youth’s 
name. 

Neither  paper  had  obtained  a  court 
consent  to  use  Perrock’s  name,  and,  as  a 
consequence,  a  West  Virginia  grand  jury 
subsequently  indicted  the  Daily  Gazette 


Co.,  Gazette  publisher  W.  E.  Chilton  Ill, 
editor  Don  Marsh,  and  reporter  Leslie  H. 
Milam  and  the  Daily  Mail,  editor  Jack 
Maurice  and  reporter  May  Schnack.  The 
two  groups  petitioned  the  Supreme  Court 
separately  for  writs  to  prohibit  prosecu¬ 
tion  on  the  ground  that  they  were  indicted 
under  an  unconstitutional  statute. 

Discussing  the  favorable  judgement. 
Marsh  stated  that  the  Gazette  will  use 
restraint  when  reporting  the  names  of 
juvenile  offenders. 

Lyell  Clay,  publisher  of  the  Daily  Mail, 
agrees  with  Marsh.  “There  is  something 
to  be  said  for  observing  anonymity  when 
it  comes  to  juveniles  charged  with 
crimes,”  said  Clay,  “and  we  plan  to  con¬ 
sider  using  such  juveniles’  names  on  a 
case-by-case  basis  in  the  future.” 

Cletus  B.  Hanley,  the  Kanawha 
County  Prosecutor  who  originally  filed 
charges  against  the  papers  and  the  five 
executives  and  reporters  stated  that  he 
may  appeal  the  decision  to  the  U.S.  Su¬ 
preme  Court. 


Prisoner  access  limited  by  top  court’s  opinion 


The  media  have  no  more  constitutional 
right  than  the  public  to  enter  a  jail  for 
investigative  purposes,  to  talk  to  in¬ 
mates,  or  to  make  pictures,  according  to 
a  4-3  decision  this  week  by  the  Supreme 
Court. 

The  decision  reaffirmed  two  1974  Su¬ 
preme  Court  decisions  involving  Califor¬ 
nia  state  prisons  and  Federal  peniten¬ 
tiaries  and  reversed  more  recent  judg¬ 
ments  by  two  California  federal  courts 
holding  that  journalists  should  be  treated 
more  favorably  than  the  public. 

Two  opinions  were  rendered  by  the 
majority,  with  Chief  Justice  Warren  E. 
Burger  speaking  for  justices  Byron  R. 
White  and  William  H.  Rehnquist  as  well 
as  himself,  and  Justice  Potter  Stewart 
joining  Burger’s  basic  reasoning  but  writ¬ 
ing  his  own  opinion.  Dissenters  were 
Justices  William  J.  Brennan,  Jr.,  Lewis 
F.  Powell,  and  John  Paul  Stevens.  Jus¬ 
tices  Thurgood  Marshall  and  Harry  A. 
Blackmun  did  not  participate. 

Announcing  the  decision  in  open 
court.  Burger  said  the  news  media  had 
no  right  of  access  beyond  that  of  others 
to  interview  prisioners  and  make  sound 
recordings,  films  and  photographs. 

“It  is  a  good  thing  for  the  public  to 
understand  more  than  it  does  about  pris¬ 
ons  and  jails  but  there  are  limits,” 
Burger  said.  He  said  that  in  this  case  the 
court  had  been  asked  to  write  a  “Free- 
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dom  of  Information”  act  although  the 
real  issue  is  one  of  policy  that  should  be 
handled  by  the  legislative  and  executive 
branches  of  government. 

“The  court  does  not  mandate  a  right  of 
access  to  government  information  or 
source  of  information  within  the  gov¬ 
ernment’s  control”  Burger  said. 

The  issue  came  up  in  1975,  when  San 
Francisco’s  public  television  station 
KQED  asked  Sheriff  Thomas  L. 
Houchins  for  permission  to  visit  the 
Alameda  County,  California  jail  at  Santa 
Rita  and  to  make  photographs  there. 

KQED’s  request  followed  reports  of 
an  alleged  suicide  in  the  jail  and  also,  in 
1972,  a  Federal  District  Judge  had  called 
conditions  at  the  jail  “truly  deplorable” 
to  the  extent  that  they  “violated  basic 
standards  of  human  decency.” 

Houchins  denied  the  media  request  for 
access  to  the  jail  which,  at  the  time,  was 
closed  to  the  public  entirely.  KQED  sued 
for  access  in  the  U.S.  District  Court  in 
San  Francisco  and  in  November  of  1975 
Judge  Oliver  J.  Carter  issued  a  prelimi¬ 
nary  injunction  directing  that  reporters 
be  given  access  at  reasonable  times  and 
hours.  The  injunction  was  stayed,  how¬ 
ever,  pending  appeal. 

Houchins  appealed  to  the  9th  Circuit 
Court  of  Appeals,  using  the  1974  Su¬ 
preme  Court  decisions  as  the  basic  of  his 


arguments.  He  also  announced  that  he 
was  opening  the  jail  once  a  month  to 
parties  of  no  more  than  25  persons  if  they 
booked  visits  months  in  advance. 
Cameras  or  talks  with  prisoners  were 
forbidden,  however,  and  visitors  were 
barred  from  maximum  security  sections 
like  that  known  as  little  greystone,  where 
the  suicide  had  been  reported  to  have 
occurred. 

In  a  3-0  decision  November  1,  1976, 
the  Court  of  Appeals  upheld  Judge  Car¬ 
ter’s  injunction,  reaffirming  the  press’ 
“constitutionally  protected  right  to 
gather  news”,  and  said  the  monthly 
tours  would  not  fit  press  needs. 

Houchins  then  took  the  case  to  the 
Supreme  Court. 

In  his  own  decision  this  week.  Justice 
Stewart  said  that  sometimes  terms  that 
are  reasonably  imposed  upon  the  public 
may  be  unreasonable  for  journalists  if 
they  impede  effective  reporting.  He  said 
there  must  be  some  flexibility  to  the  con¬ 
cept  of  “equal  access.”  He  went  on  to 
say  KQED  was  entitled  to  some  consid¬ 
eration  but  not  to  get  into  little  greystone 
and  conduct  random  interviews. 

Speaking  for  the  dissenters.  Justice 
Stevens  said  relief  tailored  to  the  needs 
of  the  press,  if  it  has  been  harmed  by  a 
constitutional  violation,  need  not  await 
an  order  in  favor  of  the  general  public. 
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Flaws  found  in  joint 
operation  bookkeeping 


A  3-member  arbitration  panel  ruled 
June  22  that  the  Anchorage  (Alaska) 
News  does  not  owe  the  Anchorage 
Times  as  much  money  under  the  two 
newspapers’  joint  operating  agreement 
as  the  Times  originally  contended. 

The  Times  contended  that  the  News 
owed  it  $320,000  for  services  under  the 
joint  operating  agreement,  however,  the 
arbitration  panel  found  that  a  few  misal- 
locations  were  included  in  that  figure. 

Although  the  panel  ruled  that  in  some 
cases  the  allocations  charged  by  the 
Times  to  the  News  were  either  too  high 
or  not  appropriate,  the  panel  in  most  in¬ 
stances  said  it  would  leave  it  up  to  ac¬ 
countants  from  both  newspapers  to  de¬ 
cide  on  the  appropriate  amounts. 

Only  if  they  are  unable  to  agree  will 
the  panel  step  in  to  decide  the  dispute  by 
determining  exact  amounts. 

Both  Robert  Atwood,  publisher  of  the 
Anchorage  Times  Publishing  Co.  and 
editor  of  the  Times,  and  Katherine  Fan¬ 
ning,  publisher  of  the  News,  view  the 
arbitration  panel  ruling  as  a  “victory” 
for  their  newspapers. 

The  arbitration  decision  was  an  out¬ 
growth  of  a  $16  million  mismanagement 
suit  filed  last  year  by  the  financially  ail¬ 
ing  News  against  the  Times,  which  han¬ 
dles  management  of  all  but  the  editorial 
function  of  the  joint  operation. 

In  its  21-page  decision,  the  arbitrators 
said  they  found  that  the  Times  had 
“breached”  the  agreement  because  it 
had  not  maintained  “full  and  accurate 
books  of  account  and  records  showing  all 
transactions.” 

“The  very  high  number  of  adjusting 
journal  entries,  the  inability  of  E  &  E 
(accountants  Ernst  &  Ernst)  to  allocate 
circulation  salaries  directly  to  the  News 
and  Times,  and  the  misallocations  found 
by  the  panel  to  have  occurred  are  all 
breaches  .  .  .”  the  arbitrators  stated. 

The  arbitration  panel  further  stated 
that  no  more  than  $80,000  per  year 
should  be  allocated  to  the  joint  operation 
for  audits  conducted  on  1976  and  1977 
books  and  records.  “Any  charge  in  ex¬ 
cess  of  that  shall  be  allocated  to  the 
Times  only,”  the  arbitrators  said. 

Auditors  Ernst  &  Ernst  had  submitted 
bills  of  $152,000  and  $146,000  respec¬ 
tively  for  its  1976  and  1977  audits. 

On  the  other  hand,  the  panel  held  that 
the  Times  accounting  system  of  the  joint 
operation  was  not  so  unreliable  as  to  dis¬ 
charge  all  monetary  obligations  which 
the  News  may  have  to  the  Times. 

“The  arbitrators  find  that  Bob  Atwood 
(of  the  Times)  directed  his  employes  to 
do  their  best  to  make  the  joint  operation 
successful  and  to  fairly  allocate  the  rev¬ 
enues  and  expenses  of  the  joint  opera¬ 


tion,”  the  panel  held. 

“There  is  no  question  but  that  this  is  a 
victory  for  us,”  said  Fanning  of  the 
News.  “In  fact,  instead  of  us  owing  them 
money,  they  may  be  owing  us  some.” 

Atwood  of  the  Times,  however,  also 
saw  the  decision  as  a  victory  for  his  pa¬ 
per.  And  his  interpretation  of  the  deci¬ 
sion  differed  from  that  of  Fanning’s. 

“The  arbitrators  held  that  the  Times 
tried  to  make  the  joint  operation  a  suc¬ 
cess,”  he  said.  “That  finding  should  go  a 
long  way  in  refuting  the  News’  charges 
of  mismanagement,  fraud,  deceit,  dis¬ 
crimination  and  other  predatory  prac¬ 
tices. 

“The  arbitrators  left  it  to  the  auditors 
to  do  further  work  to  calculate  the  exact 
amount  owed  by  the  News  to  the 
Times,”  he  said.  “If  the  auditors  find  all 
the  News  claims  to  be  accurate,  informal 
calculations  indicate  that  the  News  will 
wind  up  owing  the  Times  something  like 
$100,000  through  1977.  The  arbitrators 
made  no  mention  of  the  Times  owing  the 
News  any  money,  despite  the  fact  that 
such  claims  were  made.” 

One  portion  of  the  arbitrators  decision 
that  was  seen  by  Atwood  as  an  impor¬ 
tant  part  of  his  “victory”  was  the  section 
that  said  the  News  must  acquire  elec¬ 
tronic  newsroom  equipment  which  is 
compatible  with  the  Times’  com¬ 
puterized  production  system. 

The  News  was  given  45  days  to  notify 
the  Times  as  to  what  electronic  system 
they  plan  to  purchase. 

The  panel  also  ruled,  however,  that 
the  amounts  of  money  allocated  to  the 
joint  operation  for  depreciation  and 
maintenance  of  VDT’s  in  the  Times 
newsroom  constitute  an  improper  charge 
and  should  be  allocated  to  the  Times 
only. 

When  the  Times  installed  its  electronic 
system,  several  employes  were  termi¬ 
nated  and  had  to  be  paid  severance  pay. 
The  severance  pay  was  allocated  to  both 
the  Times  and  the  News,  however  the 
arbitration  panel  ruled  that  although  the 
News  benefitted  by  the  termination  of 
the  employes,  under  the  joint  operating 
agreement  the  News  is  not  liable  for  such 
expense. 

A  News  accountant  testified  that  the 
charge  amounted  to  $39,000,  but  the 
panel  said  the  amount  of  the  exact  reduc¬ 
tion  should  be  determined  by  accoun¬ 
tants  for  both  parties. 

The  arbitrators  ruled  favorably  for  the 
Times  in  stating  that  it  acted  in  accord 
with  the  agreement  and  did  not  waste 
newsprint  as  had  been  charged  by  the 
News. 


The  arbitrators  also  found  the  way  the 
Times  allocated  circulation  expense  was 
“not  at  all  clear.”  The  panel  ruled  that 
“neither  party  has  presented  adequate 
evidence  from  which  it  could  determine 
the  daily  equivalent  of  the  Sunday  Times 
and  how  it  would  effect  the  expense  allo¬ 
cation  and  the  accounts  between  the  par¬ 
ties. 

“We  can  see  no  other  alternative  other 
than  to  direct  that  a  impartial  time  and 
motion  study  be  conducted  to  determine 
facts  relating  to  the  actual  circulation  ex¬ 
pense  of  the  Sunday  Times  which  can 
then  be  a  Times  only  expense  charged 
accordingly.” 

In  the  area  of  circulation  salaries,  the 
arbitrators  found  views  by  the  News  fi¬ 
nancial  expert  to  be  “the  sounder  posi¬ 
tion”  in  analyzing  allocation  procedures. 

“The  panel  holds  that  circulation  and 
distribution  salaries  for  December  1974 
and  (the  year)  1975  shall  be  treated  as  ‘to 
be  allocated’  expenses  (to  the  joint  oper¬ 
ation)  rather  than  direct  expenses  of  the 
publications  .  .  .” 

The  News  estimated  this  would  result 
in  a  reduction  of  its  obligation  by  about 
$1 10,000,  but  the  panel  said  it  would  be 
up  to  accountants  from  both  papers  to 
come  up  with  an  agreeable  figure. 

Arbitrators  included  Russell  Arnett, 
Kenneth  McCaskey  and  Jack  Roderick, 
three  local  attorneys. 

Chandler  and  Miller 
enter  racing  event 

Otis  Chandler,  publisher  of  the  Los 
Angeles  Times,  will  compete  in  his  first 
professional  road  race  here  at  the  Wat¬ 
kins  Glen  Grand  Prix  circuit  July  8. 

Chandler  will  co-drive  with  fellow 
Californian  John  Thomas  in  the  turbo 
Porsche  935,  the  latest  racing  car  from 
the  German  manufacturer.  The  car  will 
be  sponsored  by  Shakee’s  Pizza  Parlors 
in  that  company’s  first  entry  into  interna¬ 
tional  road  racing  competition.  The  Wat¬ 
kins  Glen  6  hours  counts  toward  the 
world  championship  for  manufacturers. 

Paul  Miller  11,  son  of  Paul  Miller, 
chairman  Gannett  Company,  will  fly  to 
Watkins  Glen  from  Honolulu,  Hawaii 
where  he  is  the  associate  publisher,  to 
compete  in  the  6  hours  as  well.  Miller 
will  co-drive  another  turbo  charged 
Porsche  935  in  the  Glen  race,  sharing  the 
driving  chores  with  Canadian  driver 
Ludwig  Heimrath,  the  1977  Trans- 
American  Championship  titlist  and 
leader  in  that  competition  for  the  1978 
crown. 

Another  newspaper-connected  driver, 
Ted  Field,  will  co-drive  in  the  6  hours 
with  Danny  Ongais,  currently  the  hottest 
driver  in  North  America,  Ongais  and 
Field  will  share  another  turbo  charged 
Porsche  935  in  the  race.  Field  is  a 
member  of  the  Field  Enterprises  family, 
which  owns  the  Chicago  Tribune.  The 
car  is  entered  by  Interscope  Racing  for 
the  two  drivers  in  the  Saturday  6  hours. 
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50th  Rl  conference  ends  in  sea  of  data 


By  Earl  Wilken 

The  50th  annual  ANPA/RI  Production 
Management  Conference  ended  in  a  tor¬ 
rent  of  color  and  a  sea  of  mind  stretching 
data  from  IBM,  the  prominent  computer 
company  in  the  world  and  AT«&T,  the 
communication  force  that  also  nourishes 
basic  scientific  discoveries  at  Bell 
Laboratories.  Representatives  of  the 
firms  in  their  presentations  were  en¬ 
veloped  by  multi-color,  multi-screen 
audio-visual  accoutrements. 

Theme  for  this  year’s  final  session  on 
Thursday  morning,  June  8  in  St.  Louis 
was,  “A  Saga  on  Future  Technology.” 
Executives  from  the  two  Fortune  500 
companies,  George  C.  Dacey, 
vicepresident-Bell  Labs,  and  Robert  O. 
Evans,  vicepresident  IBM,  addressed 
the  subjects — “The  Decade  Past,  the 
Decade  Ahead”,  and  “Computer 
Technology — An  Outlook,”  respec¬ 
tively. 

In  his  introductory  remarks,  Peter  P. 
Romano,  director-production  depart¬ 
ment  ANPA/RI,  quoted  G.  Prescott 
Low,  chairman  of  the  board  Quincy 
(Mass.)  Patriot-Ledger,  who  said  at  the 
40th  annual  ANPA/RI  meeting,  “We 
cannot  afford  to  think  of  ourselves  as 
mere  printers  of  newspapers.  We  are — in 
the  wider  view — distributors  of  informa¬ 
tion  and  knowledge.” 

Romano  commented  on  the  40th  meet¬ 
ing  by  saying  that  many  at  the  time  stood 
in  awe  and  perhaps  even  disbelief  at  the 
predictions  for  the  future.  Those  in¬ 
cluded  the  extensive  use  of  computers, 
VDTs,  OCRs,  on-line  systems,  portable 
reporter  terminals  and  highspeed  data 
transmission. 

Romano  then  cautioned  Thursday  ses¬ 
sion  members,  “We  are  moving  into  an 
exciting  but  sometimes  perplexing  fu¬ 
ture,  and  newspapers  must  keep  in  step 
with  this  beat.  For  to  quote  Alvin 
Toffler — ‘By  making  imaginative  use  of 
change  to  channel  change,  we  cannot 
only  spare  ourselves  the  trauma  of  future 
shock — we  can  reach  out  and  humanize 
distant  tomorrows’  ”. 

Leading  the  presentations  into  the 
“World  of  Tomorrow’s  Technology,” 
Dacey  used  a  2  minute  13.74  seconds 
multi-screen  flash  back  of  technological 
developments  that  had  occurred  in  the 
newspaper  industry  over  the  past  10 
years.  This  was  followed  by  the  com¬ 
ment  that  when  an  engineer  tries  to  pre¬ 
dict  the  future  he  tends  to  be  much  too 
optimistic  for  the  very  short  range  and 
much  too  pessimistic  for  the  long  range. 
After  this  pronouncement  Dacey  told  the 
audience  he  would  discuss  new  technol¬ 
ogy  from  the  standpoint  of  Bell 
Laboratories  and  would  not  limit  re¬ 
marks  to  the  technology  applicable  spe¬ 
cifically  to  the  newspaper  industry. 
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Discussing  technical  possibilities 
emerging  from  the  new  technology, 
Dacey  introduced,  via  film,  computer 
synthesized  speech.  AT«&T’s  computer 
friend  who  greeted  the  members  incor¬ 
rectly  was  censored  by  Dacey  with  the 
computer  voice  replying,  “Nobody’s 
perfect  George.” 

Dacey  explained  the  computer  friend 
was  able  to  talk  from  English  text  that 
was  typed  into  his  (computer)  memory 
bank.  This  is  done,  Dacey  stated,  not  by 
recording  an  actual  human  voice  but  by 
simulating  the  basic  elements  of  human 
speech  within  the  computer  and  then 
programming  it  to  assemble  them  in  an 
intelligible  manner  and  order. 

Dacey  warned  there  was  quite  a  way 
to  go  to  make  computerized  speech  a 
reality — to  make  it  a  practical,  useable 
development. 

On  the  subject  of  future  computer 
memory  banks,  Dacey  talked  about  ad¬ 
vances  in  magnetic  bubbles.  He  de¬ 
scribed  magnetic  bubbles  as  tiny  mag¬ 
netized  areas  in  a  thin  film  of  magnetic 
material  such  as  a  crystal  of  garnet.  The 
presence  or  absence  of  one  of  these  bub¬ 
bles  represents  a  bit  of  memory,  zero  if 
there  is  nb  bubble,  one  if  there  is  one 
present. 

Under  the  influence  of  externally 
applied  magnetic  fields,  he  said,  these 
bubbles  can  be  made  to  move  about  in 
the  crystal  and  as  the  bubbles  pass  over 
tiny  metal  patterns  which  have  been 
applied  to  the  crystal,  they  induce  elec¬ 
trical  currents  in  the  external  circuit  and 
hence  their  information  is  read  out  into 
the  external  world. 

In  another  look  at  the  new  technology, 
Dacey  discussed  the  AMPS  system.  This 
is  a  new  concept  in  mobile  phones  called 
Advanced  Mobile  Phone  Service.  It  is 
based  on  the  re-use  of  frequencies  in 
what  is  called  the  cellular  concept.  In 
each  of  these  certain  frequencies  are  ded¬ 
icated  to  the  use  of  the  cars  which  hap¬ 
pen  to  be  in  that  cell.  As  one  drives  from 
one  part  of  town  to  another,  the  conver¬ 
sation  is  automatically  switched  from 
one  cell  to  the  next  without  interruption. 
Thus  the  radio  channels,  Dacey  stated, 
can  be  used  simultaneously  in  different 
cells. 

The  Bell  Lab  executive  then  presented 
an  update  on  lightwave  transmission  or 
optical  fiber  transmission  of  signals.  In 
his  review  of  the  Chicago  fiberguide  test, 
Dacey  said,  it  exceeded  their  perform¬ 
ance  expectations  and  fiber  optic  trans¬ 
mission  would  probably  enter  into  the 
telephone  plant  within  the  next  two 
years. 

The  signal  on  the  glass  fiber,  using  a 
solid-state  laser,  is  essentially  a  digital 
signal  and  digital  transmission  of  this 
kind,  he  explained,  is  important  because 


it  can  be  used  flexibly  for  any  kind  of 
communications  which  can  be  di¬ 
gitalized.  That  means  voice,  graphics, 
data,  music,  television,  or  any  other  sig¬ 
nal. 

In  his  assessment  of  the  future  of  satel¬ 
lite  technology,  Dacey  cautioned  that 
satellite  technology  must  compete  with 
terrestrial  means  of  doing  the  same 
job — and  in  many  cases  terrestrial  is 
more  economical. 

He  then  went  on  to  say.  that  AT&T 
was  not  turning  away  from  satellite 
transmission.  In  fact,  he  said.  Bell  Labs 
recently  introduced  satellite  beam  scan. 

Beam  scan,  or  more  humorously,  the 
moving  finger  is  contrasted  with  the 
fixed  beam  technique,  he  commented, 
and  rapidly  sweeps  across  an  area.  This 
AT&T  concept  can  be  joined  with  a 
dozen  fixed  beams  to  serve  major  cities 
with  heavy  telecommunications  traffic. 

When  discussing  the  telecommunica¬ 
tions  network  of  the  future  the  AT&T 
executive  speculated  the  network  will 
make  many  new  services  possible.  Dis¬ 
tinctions  between  digital  and  voice  traffic 
are  blurring,  he  explained,  and  this 
means  the  national  common  user  tele¬ 
communication  network  will  become 
more  flexible  to  the  demands  of  voice, 
data,  facsimile,  video  or  whatever. 

Another  example  of  new  services,  he 
stated,  is  the  marriage  between  tele¬ 
phone  and  home  TV.  Dacey  then  gave  a 
brief  update  on  the  British  system  called 
VIEWDATA  and  told  the  newspaper 
executives,  “In  my  view  these 
technological  trends  will  bring  us  closer 
together  in  the  future.  You  will  become  a 
broad  communications  source  rather 
than  merely  paper-publishers.” 

His  final  commentary  on  the  future 
was,  “Now  I  don’t  suggest  that  news¬ 
print  and  printer’s  ink  .  .  .  editors  and 
reporters  and  feature  writers  ...  all  the 
special  things  that  make  newspapers 
happen  will  disappear.  A  permanent  rec¬ 
ord  of  what’s  going  on  will  always  be  in 
demand.  And  the  printed  page  will  never 
be  entirely  replaced  by  a  video  monitor. 
But  the  technical  and  economic  feasibil¬ 
ity  of  two-way  news  is  coming  .  .  .  elec¬ 
tronic  access  to  stored  information.  On 
command,  subscribers  will  be  able  to  re¬ 
quest  and  receive  both  pictures  and  print 
information  about  fashions,  sports, 
travel,  books,  plays,  reviews  .  .  .  prac¬ 
tically  any  subject  in  the  world  .  .  .  any 
place  in  the  world.” 

After  this  AT&T  mind  stretching  data 
IBM’s  Evans  turned  on  a  multi-color, 
multi-screen  computer  technology  up¬ 
date  that  would  have  given  any  “data 
gobbler  or  computer  freak”  an  “instant 
data  high.” 

Here  are  some  examples. 

(Continued  on  next  page) 
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Photolithography  technology  (optical 
reduction  of  carefully  prepared  drawings 
to  the  minute  sizes  of  pure  silicon  wafers 
no  larger  than  2(X)  thousandths  of  an  inch 
square)  has  moved  to  permit  smaller  and 
thus  a  greater  number  of  devices  in  a 
given  area.  Resolutions  were  8  microns 
in  the  very  early  70s,  that  is,  8  millionths 
of  a  meter,  or  3  ten-thousandths  of  an 
inch.  Improvement  in  resolution  went 
then  to  6  microns,  then  4  and  now  2.5 
microns.  Our  projection  of  the  capability 
of  photolithography  is  that  it  is  nearing 
its  limits.  We  believe  that  1.5  to  2  mi¬ 
crons  is  more  nearly  the  end  of  the  line 
for  photolithography  within  economic 
and  technological  bounds. 

As  the  capacity  of  main  memories  has 
increased  so  has  their  performance.  Dur¬ 
ing  the  (>0s,  speed  of  the  magnetic  core 
memories  then  in  use  improved  by  a  fac¬ 
tor  of  10,  down  to  one  millionth  of  a 
second.  Today’s  monolithic  semi¬ 
conductor  technologies  access  their  data 
in  less  than  Vs  of  one-millionth  of  a  sec¬ 
ond.  And  further  improvement  is  in 
sight. 

The  last  example. 

Seek  time  (speed  of  the  access 
mechanisms  that  move  the  read-write 
heads  from  track  to  track,  and  disk  to 
disk,  under  computer  control  to  retrieve 
or  store  data)  has  dropped  from  200 
milli-seconds,  or  thousandths  of  a  sec¬ 
ond,  in  1%7,  to  about  20  today.  But  we 
think  that  the  big  strides  of  the  past — 
regarding  access  mechanisms — are  not 
as  evident  in  the  future.  Here,  the 
technology  reservoir  is  nearing  empty. 

These  inputs  by  Evans  on  computer 
technology  and  future  trends  ranged  over 
most  of  the  computer  industry  spec¬ 
trum.  He  also  talked  about  storage 
technologies,  two  created  by  Bell  Lab 
scientists,  and  provided  additional  in¬ 
sight  into  this  aspect  of  computers. 

Magnetic  bubbles  have  the  potential  of 
storing  100  million  bits  of  information, 
Evans  said,  at  a  very  low  cost  per  binary 
bit.  Then  Evans  discussed  the  other  Bell 
Lab  creation,  charge-coupled  device. 

A  CCD  is  a  rather  simple  form  of 
semi-conductor  which  stores  information 
as  tiny  packets  of  electrical  charge.  It  is 
slower  than  semi-conductor  memory,  he 
said,  but  faster  than  either  mechanical 
disks  or  magnetic  bubbles. 

Evans  also  talked  about  the  present 
state  of  computer  output  devices  and 
said  ink  jet  printing  offers  new  promise 
for  computer  systems.  He  also  said 
electro-photography  technology  permits 
the  design  of  printers  that  have  great 
flexibility  in  selecting  type  styles,  all 
under  computer  control,  plus  the  advan¬ 
tage  that  specialized  backgrounds  can  be 
simultaneously  created  in  millionths  of  a 
second,  as  the  data  itself  is  being  printed. 
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Before  Evans  suggested  the  newspa¬ 
per  industry  consider  again,  with  or 
without  IBM,  the  adoption  of  a  plan  to 
develop  a  total  computerized  newspaper 
system,  he  said  half  the  cost  of  pro¬ 
gramming  was  still  in  fixing  errors — only 
\5%  of  the  cost  in  coding  itself— 359?  in 
publications,  testing,  etc. 

“Thus  there  is  continued  focus 
on  methodology  and  programming 
technologies.  We  believe  that  specific 
improvements  can  be  obtained,  yielding 
further  improvement  in  productivity,  and 
more  important — we  estimate  that  qual¬ 
ity  can  be  imroved  by  another  factor  of  5, 
by  the  early  80s'’,  Evans  predicted. 

Robert  G.  Marbut,  president  and  chief 
executive  officer,  Harte-Hanks  Com¬ 
munications,  closed  the  session  by  pre¬ 
senting  an  overview  on  how  the  newspa¬ 
per  business  can  capitalize  on  the  oppor¬ 
tunities  of  technology. 

His  message  emphasized  the  point  that 


Frank  A.  Daniels  Jr.,  president  and 
publisher  of  the  Raleifth  (N.C.)  News  & 
Observer  and  Times,  was  elected  chair¬ 
man  and  president  of  the  American 
Newspaper  Publishers  Association 
Foundation  Board  of  Trustees  at  the 
Board’s  annual  meeting  last  month. 

Daniels  was  elected  to  a  one-year  term 
as  chairman  and  president  and  re-elected 
to  a  three-term  on  the  Board  of  Trustees. 

He  succeeds  Joe  M.  Dealey,  presi¬ 
dent  of  the  Dallas  Morninf’  News,  as 
chairman  and  president.  Dealey  con¬ 
tinues  to  serve  on  the  Board  of  Trustees. 

Alvah  H.  Chapman  Jr.,  president  and 
chief  executive  officer  of  Miami-based 
Knight-Ridder  Newspapers  Inc.,  was 
elected  vicechairman  of  the  Foundation, 
succeeding  Daniels.  Chapman  is  also  a 
membei  of  the  Board  of  Trustees. 

Jerry  W.  Friedheim,  general  manager 
and  executive  vicepresident  of  ANPA, 
was  re-elected  executive  vicepresident 
of  the  Foundation.  Thomas  C.  Fichter, 
vicepresident/comptroller  and  assistant 
general  manager  of  ANPA,  was  re¬ 
elected  Foundation  treasurer;  Stephen 
E.  Palmedo,  ANPA  Foundation  adminis¬ 
trator,  was  re-elected  Foundation  Sec¬ 
retary. 

Beland  H.  Honderich,  publisher  of  the 
Toronto  Star;  Richard  J.  V.  Johnson, 
president  of  the  Houston  Chronicle  Pub¬ 
lishing  Co.,  and  K.  Prescott  Low,  presi¬ 
dent  and  publisher  of  the  Patriot  Ledger, 
Quincy,  Mass.,  were  elected  to  the 
Board  of  Trustees  for  three-year  terms. 

Re-elected  to  two-year  terms  were  Joe 
D.  Smith  Jr.,  publisher  of  the  Alexandria 
(La.)  Daily  Town  Talk,  and  Allen  H. 
Neuharth,  president  and  chief  executive 
of  Gannett  Co.,  Inc.,  Rochester,  N.Y. 
Neuharth  is  chairman  and  president  of 


people  look  at  media  differently  today 
and  are  less  loyal  to  daily  newspapers. 
The  public  is  seeking  information,  he 
said,  more  relevant  to  their  daily  lives 
and  want  in-depth  information. 

Newspapers,  he  stated,  are  in  the  bus¬ 
iness  of  being  “Information  Providers’’ 
and  this  new  arena  offers  great  oppor¬ 
tunities.  The  “Information  Consumer’’, 
he  explained,  will  be  more  demanding 
and  less  loyal.  Also  it  is  now  easier  for 
others  to  be  information  providers,  Mar¬ 
but  said,  witness  the  100  parties  involved 
in  the  British  VIEWDATA  program. 

Marbut  then  talked  about  the  year 
1993  and  said  newspapers  would  have  a 
better  chance  to  produce  products  for 
information  consumers.  This  capability 
will  also  extend  to  home  information 
centers,  he  predicted. 

Opportunity,  he  proffered,  lies  in  prob¬ 
lems. 


ANPA.  Smith  is  immediate  past  ANPA 
chairman  and  president  and  currently 
chairman  of  the  ANPA  Executive  Com¬ 
mittee. 

Re-elected  to  three-year  terms  were: 
Lyell  B.  Clay,  publisher  of  the  Charles¬ 
ton  (W.Va.)  Daily  Mail:  Helene  R.  Foel- 
linger,  president  and  publisher  of  the  Ft. 
Wayne  (Ind.)  News-Sentinel:  John  M. 
Jones,  publisher  of  the  Greeneville 
(Tenn.)  San:  Lloyd  G.  Schermer,  presi¬ 
dent  of  Lee  Enterprises,  Davenport, 
Iowa,  and  Dolph  C.  Simons  Jr.,  presi¬ 
dent  and  publisher  of  the  Lawrence 
(Kans.)  Journal-World. 

The  following  continue  to  serve  as 
ANPA  Foundation  Trustees:  Stanton  R. 
Cook,  Chicafto  Tribune:  Helene  K.  Cop¬ 
ley,  The  Copley  Press  Inc.,  La  Jolla, 
Calif.:  Katharine  Graham,  The  Washinfi- 
ton  Post:  John  B.  Lake,  St.  Petersbarf* 
(Fla.)  Times  and  Independent:  Edward 
Lehman,  Lon)>mont  ((Tolo.)  Times-Call: 
Robert  G.  Marbut,  Harte-Hanks  Com¬ 
munications  Inc.,  San  Antonio,  Tex.; 
William  C.  Marci!,  The  Forum,  Fargo, 
N.D.:  Ashton  Phelps,  New  Orleans 
Times-Pieayime  and  States-ltem:  War¬ 
ren  H.  Phillips,  Dow  Jones  &  Co.  Inc., 
New  York;  Len  H.  Small,  the  Daily 
Journal,  Kankakee,  Ill.;  Donald  N.  Sol- 
dwedel,  Yuma  (Ariz.)  Daily  San,  and 
Richard  C.  Steele,  Worcester  (Mass.) 
Teleftram  and  Gazette. 

The  program  of  ANPA  Foundation  is 
supported  by  the  newspaper  business 
through  an  Endowment  Fund.  Newspa¬ 
pers,  newspaper  organizations  and  indi¬ 
viduals  within  the  newspaper  business 
have  contributed  more  than  $5.5  million 
to  the  ANPA  Foundation  Endowment 
Fund. 


ANPA  Foundation  board 
elects  Frank  A.  Daniels 
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Foote,  Cone  &  Belding  probes 
attitudes  of  newspaper  readers 


“When  a  newspaper's  circulation 
starts  to  go  down,  that’s  when  they 
(newspaper  people)  begin  to  worry  about 
what  we  want  to  read.’’ 

“1  read  the  newspaper  to  keep  up  with 
my  husband.  He  reads  it  every  day,  and. 


us  better  understand  those  things  about 
the  consumer,  and  his  or  heropinions,  that 
are  difficult,  if  not  impossible,  to  quan¬ 
tify.’’ 

Some  other  opinions  on  newspapers 
that  were  expressed  during  the  session: 


much  more  comfortable  with  newspa¬ 
pers.’’ 

“Newspapers  provide  real  news 
.  .  .  you  get  an  entire  article  telling 
you  what  happened,  and  not  some  news¬ 
caster  winking  at  you  while  he  gives  you 
the  headline.’’ 

“Those  Korvette-type  ads,  with  their 
million  little  gadgets  all  plastered  on  one 
page  of  the  newspaper,  really  turn  me 
off.’’ 


if  1  don’t  1  feel  really  dumb  .  .  . 

“There  was  nothing  in  it  (The  Trih,  the 
New  York  daily  that  recently  stopped 
publishing)  .  .  .when  you’d  read  it,  it 
hardly  made  any  impression  at  all  .  .  .’’ 

“It  (the  New  York  Post)  is  just  like  the 
National  Enquirer',  it’s  too  sensational.  1 
used  to  read  it  but  not  anymore.’’ 

These  are  a  few  typical  comments  of 
unemployed  married  women  who  re¬ 
cently  participated  in  a  “focus  research’’ 
session  on  newspapers,  conducted  by 
the  Foote,  Cone  &  Belding  advertising 
agency  at  their  offices  in  midtown  New 
York.  FCB  media  people  watched,  un¬ 
observed,  behind  a  two-way  mirror, 
while  the  women,  who  were  recruited  for 
the  session  through  newspaper  ads,  and 
who  were  compensated  for  their  partici¬ 
pation,  interacted  about  newspapers 
(they  were  informed  at  the  beginning  of 
the  session  that  they  would  be  watched). 

“Focus  research’’  sessions,  in  which 
consumers  are  asked  to  voice  their  opin¬ 
ions  on  future  creative  campaigns,  pack¬ 
aging  design,  media,  and  a  multitude  of 
other  advertising  subjects,  are  held  on  a 
regular  basis  at  FCB. 

An  agency  person  sits  with  the  consum¬ 
ers  and  directs  the  conversation,  while 
FCB  staff  members  listen  and  watch  from 
behind  the  two-way  mirror.  After  the  ses¬ 
sion  is  over,  and  the  consumers  have  left, 
FC  B  staffers  evaluate  what  took  place  and 
what  was  said. 

Through  the  sessions,  they’re  able  to 
develop  a  better  “feel”  for  consumer  at¬ 
titudes  towards  the  topic  under  discussion 
during  a  particular  session,  according  to 
one  FCB  executive;  opinions  expressed, 
however,  will  not  necessarily  bring  about 
a  change  in  a  particular  FCB  creative 
campaign,  under  discussion,  or  in  the 
agency’s  media  selection  process. 

During  this  session  on  newspapers,  for 
example,  nearly  all  the  women  inter¬ 
viewed  expressed  negative  feelings  about 
the  New  York  Post,  and  what  they  termed 
its  “sensational”  coverage  of  the  news, 
but  “we’re  not  now  going  to  drop  the  Post 
from  our  ad  schedules,”  according  to  one 
FCB  media  director  in  attendance. 

“Focus  research  sessions  help  us  bring 
dry  statistics — newspaper  audience  de¬ 
mographics,  for  instance — to  life,”  said 
Frank  Gromer,  FCB’s  director  of  market¬ 
ing  services.  “We  watch  and  listen  for 
nuances  and  feelings,  and  we  try  to  gauge 
the  tonality  of  the  comments  of  the  people 
interviewed.  These  sessions  don’t  take  the 
place  of  hard  research  or  other  statistical 
information  developed,  but  they  do  help 
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“Newspaper  formats  leave  much  to  be 
desired.  1  don’t  know  why  you  have  to 
go  from  page  5  to  page  2(W  to  read  a 
story.” 

“A  full  page  ad  isn’t  that  impor¬ 
tant  .  .  .  it’s  really  not  how  big  the  ad  is 
that  interests  me,  but  how  it  is  pre¬ 
sented.  .  .  ’’ 

“I  like  the  newspaper  over  radio  and 
tv:  tv  is  always  blaring  at  you,  and  the 
radio  is  just  a  lot  of  mindless  music.  1  feel 


Art  Kaufman  retires 

Arthur  Kaufman,  senior  vicepresi¬ 
dent,  Hill  &  Knowlton  Inc.,  public  rela¬ 
tions,  retired  June  30.  Kaufman  was 
editor  of  Newsprint  Facts,  a  paper  pub¬ 
lished  on  behalf  of  13  Canadian  news¬ 
print  manufacturers.  Kaufman  founded 
the  paper  22  years  ago  when  he  joined 
the  firm.  He  has  been  succeeded  by  John 
Waugh. 


\imr~  !!!/!!  Ill/ 


PRACTICAL  LESSONS — Four  North  Texas  State  University  students  recently 
completed  8  months  on  the  Dallas  Times  Herald  ad  sales  force.  The  program,  a 
first  for  the  department,  put  the  student  sales  force  out  in  the  suburban  areas 
where  they  made  calls  on  non-advertisers  for  a  20%  commission  without  gas 
mileage  or  other  compensation.  Altogether,  Jim  Levand,  special  features  man¬ 
ager  and  coordinator  of  the  program,  said  the  students  averaged  sales  of  about 
5,000  lines  a  month.  Above,  Levand  discusses  ad  layouts  with  Ursula  Reeves, 
an  NTSU  student  who  took  part  in  the  program. 
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MEIRI-OffSn  USER  CUTS 
IMSn  WnH  PCS/MR 


Portland  Oregonian  calls  Rockwell- 
Goss  Press  Control  System 
“valuable  addition’to  press 


PORTLAND  —  James  Rogers,  pro¬ 
duction  director  of  the  Portland 
Oregonian  and  Oregon  Journal,  re¬ 
ported  here  today  that  his  plant  has 
achieved  better  quality,  lower  start¬ 
up  waste  and  faster  salable  copies  as 
a  result  of  installing  Rockwell-Goss 
Metro-Offset  presses  equipped  with 
PCS/PAR  (Press  Control  System/ 
Page  Area  Reader). 

Rogers  said  the  PCS/PAR  was 
originally  included  in  their  Metro- 
Offset  press  order  on  a  trial  basis. 
"We  were  going  to  return  it  if  it  didn’t 
work,”  he  said.  "We  felt  it  had  the 
potential  to  save  money  by  reducing 


waste,  but  the  other  consid¬ 
eration  was  consistent  qual¬ 
ity  on  multiple  presses.  It 
not  only  worked,  it  has  been 
a  valuable  addition  to  the 
Metro-Offset  presses  ever 
since.” 

Reasons  for  conversion 
The  paper’s  decision  to 
investigate  offset,  according 
to  Rogers,  was  precipitated 
about  seven  years  ago  by 
the  fact  that  it  had  out¬ 
grown  its  plant,  both  in 
speed  and  paper  size.  "We  started 
feasibility  studies”  he  said,  "and 


James  Rogers,  prod,  dir.,  Portland  Oregonian 
and  Oregon  Journal. 


looked  at  what  the  market  had  to 
offer  to  best  fill  our  needs. 

"When  we  made  the  decision,  it 
was  a  threefold  one:  Rockwell-CJoss 
Metro-Offset  presses,  PCS/PAR  and 
a  new  satellite  plant.  We  selected 
Rockwell-Goss  as  our  turnkey 
supplier  because  of  their  track  record 
in  offset.  We’d  had  no  previous  ex¬ 
perience  with  them,  but  other  papers 
in  our  Newhouse  Group  had,  so  we 
felt  reassured  on  that  score. 

"Our  prime  goal  was  quality.  Next, 
speed  and  the  ability  to  take  advan¬ 
tage  of  evolving  technology.  And,  of 
course,  all  of  those  reasons  related  to 
our  need  to  stay  competitive.” 

The  first  complete  offset  edition 
was  printed  in  November  1974,  in  the 
new  satellite  plant  which  now  houses 
36  Metro-Offset  units  with  17  color 
half-decks,  6  folders,  36  RTPs,  4  PCS 
Consoles,  the  PAR  unit  and  the  video 
display  terminals. 

PCS  advantages 

Now,  three  years  later,  Rogers  says 
their  printed  waste  would  have  been 
higher  without  PCS.  "When  you  con¬ 
sider  that  newsprint  costs  over  $305 
(continued  on  page  2) 


Rockwell-Goss  PCS  console. 
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Portland  Oregonian 

(continued) 


per  ton  and  our  consumption  is  over 
60,000  tons  a  year”  he  added,  "any 
waste  reduction  means  dollars  in  our 
pocket.  I  should  point  out,  however, 
that  although  PCS  can  be  an  impor¬ 
tant  adjunct  to  offset  —  particularly 
in  the  waste  control  area  —  regular 
press  maintenance  is  essential  to 
make  it  pay  out. 

"Presetting  of  the  ink  and  compen¬ 
sators  saves  us  time  and  gives  us 
salable  copies  quicker.  I  think  the 
PCS/PAR  would  be  even  more  effec¬ 
tive  with  the  single  piston  injector 
ink  system  that’s  on  the  newer 
Rockwell-Goss  Metroliner  presses. 
The  new  system  is  retrofittable,  so 
we  plan  to  experiment  with  it  when 
it’s  available. 

"Another  PCS  advantage,”  con¬ 
tinued  Rogers,  "is  remote  control 
from  a  central  location.  That  saves 
steps  and  conserves  time.” 

Experience  with  offset 

Commenting  on  the  installation  as 
a  whole,  Rogers  said  that  conversion 
was  less  traumatic  than  they 
thought  it  would  be  —  "mainly  be¬ 
cause,”  he  said,  "our  people  were  so 
enthusiastic.  They  wanted  to  make  it 


work.  We’d  already  trained  24  people 
in  outside  offset  pressrooms,  but 
Rockwell-Goss  had  a  man  standing 
by  to  assist  at  start-up  and  he  did  his 
job  well. 

"The  most  critical  part  of  the  con¬ 
version  was  learning  the  proper  ink 
and  water  balance.  The  press  itself 
was  not  that  difficult  to  learn. 

"Speed  is  everything  Rockwell- 
Goss  claims  and  more.  Frequently 
the  presses  run  at  73,000  IPH.  Our 
average  speeds  are  about  50%  higher 
than  with  letterpress  and  net  pro¬ 
duction  has  gone  up,  too  —  probably 
30%,  on  the  average.  That  helps  us 
keep  pace  with  the  circulation 
growth  and  schedule  changes  since 
going  to  zoned  editions.  We’re  able  to 
start  at  the  same  time  as  before,  but 
shift  some  subscribers  to  later  edi¬ 
tions  containing  later-breaking 
news. 

"Also,  since  going  offset,”  com¬ 
mented  Rogers,  "we’ve  increased  our 
printing  of  color  substantially  be¬ 
cause  of  the  better  quality  delivered 
by  the  equipment. 

"Our  fully  automated  paster  sys¬ 
tem  on  the  reels,  although  requiring 


more  maintenance,  has  paid  off  in 
fewer  paster  losses  and  good  web  ten¬ 
sion  control.” 

In  the  future,  Rogers  hopes  to 
transmit  by  laser,  scanning  paste¬ 
ups  at  the  original  plant  and 
generating  plates  in  the  satellite 
building.  This  operation  will  use  the 
computer  part  of  the  PAR  unit. 
Looking  back 

In  summary,  Rogers  said  that  he 
felt  the  newspaper  had  made  a  wise 
decision,  not  only  by  going  offset,  but 
by  including  PCS/PAR.  "If  we  could 
turn  time  back,”  he  said,  "and  were 
asked  if  we  still  wanted  to  make  the 
same  decision,  our  answer  would  be, 
'Absolutely!’  That  goes  for  our  rela¬ 
tionship  with  the  Rockwell-Goss 
people,  too.  It’s  been  good  through¬ 
out.  Among  other  things,  their  study 
of  offset  waste  control  was  very  help¬ 
ful  to  us.  I  think  there’s  a  definite 
need  for  manufacturers  to  do  more  of 
that  sort  of  thing.” 


Did  you  know... 

.  .  .  that  two  out  of  three 
daily  newspapers  in  the  U.S. 
are  printed  on  Rockwell-Goss 
presses? 

.  .  .  that  Rockwell-Goss  is 
one  of  the  leading  worldwide 
suppliers  of  presses?  To  coun¬ 
tries  such  as  Sweden,  Nor¬ 
way,  Italy,  France,  England, 
Canada,  Australia,  In¬ 
donesia,  Malaysia,  Finland, 
Brazil,  Venezuela  and  Tur¬ 
key,  to  name  just  a  few. 

.  .  .  that  even  Russia  will 
soon  be  using  Rockwell-Goss 
Community  presses?  (A  re¬ 
cent  order  for  20  Rockwell- 
Goss  Community  presses 
calls  for  delivery  in  1979.) 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  S.  Central  Ave., 
Chicago,  IL  60650, 312/656-8600. 

Rockwell  International 

...where  science  gets  down  to  business 


L  to  R:  Dennis  Russell,  asst,  pressroom  supt.;  James  Rogers,  prod,  dir.;  and 
Bruce  Boles,  pressroom  supt.,  with  Rockwell-Goss  Metro-Offset  press. 


Publisher  takes  issue 
with  Udall  bill  critic 


Formation  of  the  Independent  Local 
Newspaper  Association,  one  of  whose 
goals  is  to  promote  the  passage  of  a  bill 
by  U.S.  Senator  Morris  Udall  (D.  Ariz.) 
aimed  at  offering  estate  tax  relief  for 
owners  of  independent  local  newspa¬ 
pers.  was  defended  by  California  editor 
and  publisher  J.  Hart  Clinton. 

The  Independent  Local  Newspaper 
Association  (ILNA)  was  formed  about  a 
month  ago  and  at  that  time  was  criticized 
by  the  publisher  of  one  of  the  largest 
independently  owned  newspapers  in  the 
country,  Malcom  Borg  of  The  Record  in 
Bergen  County,  N.J. 

Borg  had  labeled  the  association  a  lob¬ 
bying  group  seeking  special  interest 
legislation.  Borg  said  he  felt  it  was  wrong 
for  newspaper  publishers  to  seek  special 
legislation  that  other  citizens  do  not 
have. 

Clinton,  president  of  Amphlett  Print¬ 
ing  Company  and  editor  and  publisher  of 
the  San  Mateo  (Calif.)  Timex,  respond¬ 
ing  to  Borg’s  criticism  of  the  formation  of 
the  ILNA,  said,  “Mr.  Borg  would  be 
well  advised  to  confine  his  feelings  of 
generosity  to  his  own  company  and  not 
undertake  to  prevent  those  of  us  who 
need  relief  from  enjoying  the  benefits 
which  would  be  provided  with  the  suc¬ 
cessful  enactment  of  Congressman 
Udall’s  proposed  legislation.” 

Clinton  said  he  “applauds"  Borg  for 
his  “generosity  and  willingness  to  sus¬ 
tain  the  heavy  burden  of  Federal  estate 
taxes,"  but  in  a  rap  at  the  New  Jersey 
publisher  he  added,  “perhaps  with  the 
television  stations  which  his  company 
owns,  he  is  in  a  much  better  position  to 
meet  the  burden  of  Federal  estate  taxes 
than  most  of  us  who  are  in  the  private 
newspaper  field." 

The  Bergen  Evening  Record  Corp.  of 
which  Borg  is  board  chairman  and  presi¬ 
dent,  owns  four  tv  stations  in  addition  to 
the  Record. 

Clinton  said  the  newspaper  industry 
already  enjoys  a  special  privilege  under 
the  Newspaper  Preservation  Act  under 
which  joint  operating  agreements  which 
would  otherwise  violate  the  Federal 
anti-trust  laws  are  given  immunity  and 
protection  from  attack. 

“This  legislation  was  supported  by  a 
large  segment  of  the  newspaper  industry 
and  although  I  personally  appeared  be¬ 
fore  the  Senate  Subcommittee  on  Anti¬ 
trust  and  Monopoly  to  express  my  op¬ 
position  to  this  special  legislation,  I  did 
not  see  anything  or  hear  anything  of  Mr. 
Borg  at  that  time,  complaining  about 
special  legislation  for  newspapers.” 

Clinton  said  that  at  a  meeting  with  a 
number  of  other  newspaper  executives 
and  Congressman  Udall  it  was  suggested 
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that  relief  in  the  form  of  an  easing  of  the 
Federal  estate  tax  burden  might  more 
successfully  accomplish  his  (Udall's)  de¬ 
sire  to  curb  the  growth  of  newspaper 
chains  or  groups  than  to  continue  with 
his  proposal  to  have  an  outright  ban  on 
the  growth  of  newspaper  chains. 

“I  do  not  question,  nor  does  Con¬ 
gressman  Udall  criticize,  the  quality  of 
many  of  the  newspapers  published  by 
these  chains,”  Clinton  said,  “but 
nevertheless.  Congressman  Udall  and  1 
are  in  agreement  that  it  is  contrary  to  the 
public  interest  to  permit  such  a  concent¬ 
ration  of  ownership  to  continue  un¬ 
abated." 

Clinton  also  took  exception  to  a  Borg 
statement  that  “the  newspaper  industry 
is  trying  to  seek  continuation  of  family 
ownership  through  special  legislation 
which,  to  my  knowledge  (Borg's),  no 
other  company  in  the  United  States  en¬ 
joys." 

Clinton  said  according  to  Udall  there  are 
currently  in  the  Federal  tax  laws  provi¬ 
sions  for  preserving  family  owned  farms. 

In  his  original  criticism  of  the  ILNA 
and  Udall’s  bill,  Borg  said:  "Why  should 
newspaper  publishers  have  tax  advan¬ 
tages  that  no  other  U.S.  citizen  have?  1 
am  not  going  to  take  part  in  lobbying  for 
special  legislation  for  the  newspaper  in¬ 
dustry.  We  are  a  business  like  any  other 
business.  If  publishers  want  to  scream 
First  Amendment  in  calling  for  this  spe¬ 
cial  legislation,  then  1  say  phooey." 


New  media  director 

Bernard  Stolbof  has  been  named  direc¬ 
tor  of  corporate  media  services  for  The 
House  of  Seagram.  In  addition,  Stolbof 
holds  the  title  of  vicepresident  and  gen¬ 
eral  manager  of  Outco  Advertising  Com¬ 
pany.  the  outdoor  advertising  division  of 
The  House  of  Seagram. 


High  school  writers 
to  get  ANPA  awards 

Eight  high  school  students  have  been 
named  winners  in  the  American  News¬ 
paper  Publishers  Association-Quill  and 
Scroll  National  Writing  Awards  Contest 
for  1978.  The  awards  will  be  presented 
by  ANPA-member  newspapers  in  local 
ceremonies. 

For  the  first  time  the  awards  will  be 
given  in  honor  of  Lester  G.  Benz,  former 
executive  secretary  of  Quill  and  Scroll. 
Benz,  now  a  trustee  of  Quill  and  Scroll, 
has  made  important  contributions  to 
scholastic  journalism  over  the  years  by 
encouraging  talented  young  people  to 
pursue  careers  in  newspaper  journalism. 

Winners  and  ANPA-member  newspa¬ 
pers  participating  in  the  awards  presenta¬ 
tions: 

Best  Editorial:  Kory  Bialecki,  The 
Goalpost.  Bedford  High  School,  Tem- 
porance,  Mich.  (Toledo  (Ohio)  Blade) 
Best  Editorial  Cartoon:  Jim  Case,  The 
Bafile,  Boardman  High  School, 
Youngstown,  Ohio  (Yoiinf’stown  Vin¬ 
dicator) 

Best  News  Story:  Nina  Yancy,  The 
Tificr,  Central  High  School,  Little  Rock, 
Ark.  (Arkansas  Democrat) 

Best  Photography:  Allen  McHenry, 
The  Antler,  Deer  Park  High  School,  Deer 
Park,  Tex.  (Houston  Post) 

Best  Feature  Story:  Jon  Terpstra, 
Panther  Press,  Griffith  Senior  High 
School,  Griffith.  Ind.  (Gary  Post- 
Trihime) 

Best  Investigative  Reporting:  Chris 
Alcorn.  Falcon,  Morton  West  High 
School.  Berwyn,  111.  (Chicaf>o  Tribune) 
Best  Sports  Story:  Steve  Spencer,  The 
Jolly  Ro^er,  Sir  Francis  Drake  High 
School,  San  Anselmo,  Calif.  (San  Rafael 
Independent  Journal) 

Best  Advertisement:  Alice  Harra, 
Clearlifilit,  Clearwater  High  School, 
Clearwater.  Fla.  (St.  Petershurf;  Times) 
This  journalism  awards  program  is  one 
of  several  sponsored  annually  by  ANPA 
in  cooperation  with  scholastic  and  col¬ 
legiate  press  associations  to  recognize 
student  achievements  for  excellence  in 
journalism. 
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Agencies  get 
newspaper 
printing  tips 

“A  line  of  communications  needs  to  be 
opened  up  regarding  what  is  acceptable 
copy  for  newspapers  and  what  isn't,” 
according  to  Gary  L.  Benshoof,  techni¬ 
cal  director  for  marketing  at  NAPP  Sys¬ 
tems,  the  San  Marcos,  Calif.-based  firm 
that  supplies  photopolymer  printing  plates 
to  the  newspaper  industry. 

Benshoof  was  speaking  at  a  luncheon 
for  advertising  agency  people  held  in 
New  York  last  week,  and  sponsored  by 
Multi-Ad  Services  of  Peoria,  111.  Ben¬ 
shoof  pointed  out  it  is  critical  that  adver¬ 
tisers  and  agencies  make  sure  that  proper 
methods  are  used  to  prepare  art  and  copy 
for  reproduction  in  letterpress-printed 


This  repro  art  seems  clean  .  .  . 


.  .  .  but  may  fill  in  when  reproduced 


newspapers,  NAPP’s  primary  market, 
because  letterpress,  although  used  only 
in  of  the  1,799  daily  newspapers  in 
the  United  States,  still  accounts  for  70% 
of  the  total  circulation. 

Benshoof  said  that,  in  the  case  of 
halftones,  “we  have  to  deal  with  the  al¬ 
mighty  highlight  dot,”  but  that  a  lot  of 
halftone  art  sent  to  newspapers  by  agen¬ 
cies  for  reproduction  often  doesn’t  have 
the  right  highlight  and  shadow  dot  sizes. 
He  pointed  out  that  much  of  advertisers' 
art,  which  is  usually  submitted  on 
finished  engraver’s  proofs  on  glossy 
stock,  usually  has  what  platemakers  call 
"doughnut  hole”  dots,  meaning  that  the 
dot  is  not  completely  solid,  so  that  it 
drops  out  and  is  entirely  lost,  and,  as  a 
consequence,  the  quality  of  the  repro¬ 
duced  art  falls  off  considerably  when  it  is 
finally  printed.  Benshoof  said  that  this 
problem  can  be  avoided:  ‘‘Copy, 
whether  it  be  a  repro  proof  or  a  negative, 
should  have  at  least  a  5%  to  6%  highlight 
dot,  and  no  more  than  a  90%  shadow.” 
He  also  said  that,  if  at  all  possible,  adver¬ 
tisers  should  try  to  stay  away  from 
continuous-tone  photographs  in  which 
the  most  important  area  of  the  picture  to 
be  retained  is  composed  of  dark  tones: 
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these  areas  usually  print  “muddy,”  ac¬ 
cording  to  Benshoof  and  lack  detail.  If 
this  is  the  only  type  of  photograph  art 
that  can  be  submitted,  a  newspaper's 
production  personnel  should  be  made 
aware,  says  Benshoof,  that  special 
screening  techniques  will  have  to  be 
employed  to  improve  the  midtone  rendi¬ 
tion.  He  also  told  the  agency  people  that 
line  art,  which  is  usually  considered  a 
“piece  of  cake”  by  most  reproduction 
people,  also  poses  problems  when  re¬ 
produced  on  photopolymer  plates,  and 
that  line  width  on  this  art  should  always 
measure  no  less  than  4-  to  5-thousandths 
of  an  inch,  and  that  screen  tints,  when 
reproduced  the  same  size,  should  not  ex¬ 
ceed  50%  to  60%  of  the  total  art  if  impor¬ 
tant  detail  is  to  be  retained.  Benshoof 
said  that  these  art  preparation  guidelines 
may  seem  fundamental,  but  often  are  not 
employed  in  the  newspaper  art  produc¬ 
tion  process  because  “people  really 
don't  understand  what  goes  on  in  the 
letterpress  process.” 

Newspaper  upheld 
in  ad  refusal  case 

A  suit  to  compel  the  Milwaukee  Jour¬ 
nal  to  publish  an  ad  was  dismissed  by 
Circuit  Judge  Ralph  J.  Podell  on  June  14 
on  the  grounds  that  “as  a  strictly  private 
enterprise,  they  have  the  right  to  publish 
whatever  ads  they  desire  and  to  refuse 
whatever  ads  they  do  not  desire  to  pub¬ 
lish.” 

Podell  said  that  if  the  Journal  were  re¬ 
quired  to  accept  an  ad,  “they  could  also 
be  compelled  to  accept  and  publish  a 
news  item;  we  do  not  have  the  power 
under  the  First  Amendment  of  such 
compulsion.” 

The  suit  was  brought  against  the  Jour¬ 
nal  by  the  Wisconsin  Association  of 
Nursing  Homes  as  a  class  action  on  be¬ 
half  of  Elm  Row,  Underwood,  Muskego 
N  ursing  Homes  and  other  unnamed  nurs¬ 
ing  homes  in  the  state. 

The  nursing  homes  had  sought  to  have 
the  Journal  publish  an  ad  in  response  to  a 
series  of  investigative  reports  published 
in  the  fall  of  1977  in  the  paper.  The 
newspaper  refused  to  publish  on  the 
ground  that  the  ad  contained  libelous 
material. 

Kansas  City  writer 
wins  outdoor  citation 

Gary  Warner,  outdoor  editor,  Kansas 
City  Star,  won  grand  prize  of  $2,500  as 
Deep  Woodsman  of  the  Year  in  the  con¬ 
test  sponsored  by  Johnson  Wax. 

The  award  was  presented  during  the 
51st  annual  conference  of  the  Outdoor 
Writers  Association  of  America.  Warner 
was  cited  for  his  series  of  columns  in 
1977  and  1978  on  the  plight  of  the 
Meramec  River  in  Missouri. 

Warner  also  won  the  $500  first  prize  in 
the  newspaper  writing  category. 


McClures  put  up 
$500,000  for 
new  library 

A  new  $4.3  million  library  facility  at 
the  University  of  Vermont  will  be  named 
in  memory  of  David  W.  Howe,  American 
Newspaper  Publishers  Association  pres¬ 
ident  from  1947  to  1949.  Howe  was  as¬ 
sociated  with  the  Burlinfiton  (Vt.)  Free 
Press  from  1921  until  his  death  in  l%9. 

The  building  will  be  financed  in  part  by 
a  gift  of  up  to  $500,000  made  on  a  “chal¬ 
lenge”  basis  by  J.  Warren  McClure  and 
his  wife,  Lois,  daughter  of  David  Howe. 
This  will  be  toward  the  $1  million  in  pri¬ 
vate  funding  needed  to  complete  the 
project  along  with  a  capital  appropriation 
by  the  State  of  Vermont  and  a  bond  issue 
secured  by  student  library  fees. 

McClure  is  a  former  major  Free  Press 
owner  and  publisher,  who  merged  his 
McClure  Newspaper  properties  into 
Gannett  Company  in  1971.  McClure  was 
Gannett  Co.,  Inc.,  vicepresident/ 
marketing  from  1971  until  1975  in 
Rochester,  N.Y.,  retiring  to  form  his 
own  media  marketing  consulting  firm. 
He  is  a  Gannett  director. 

Howe,  a  native  of  Burlington,  was  a 
1914  Phi  Beta  Kappa  graduate  of  the 
University  of  Vermont  and  editor  of  the 
student  newspaper  there. 

Dr.  Lattie  F.  Coor,  president  of  the 
University,  said,  “It  is  with  enthusiastic 
appreciation  and  pleasure  that  we  will 
name  this  library  addition  for  David 
Howe.  Mr.  Howe  served  the  University 
energetically  from  the  time  he  was  a  stu¬ 
dent  to  the  time  he  died.  Further,  1  speak 
for  the  entire  University  community  in 
expressing  our  thanks  to  Warren  and 
Lois  McClure  for  their  foresight  and 
generosity  in  choosing  this  appropriate 
way  of  honoring  an  outstanding  Ver¬ 
monter.” 

The  Howe  addition  will  nearly  double 
the  size  of  the  existing  library  facility 
which  serves  as  a  public  resource,  both 
for  local  students  and  for  the  state. 

Cole  quits  as  editor 
of  world  newspaper 

John  N.  Cole  has  quit  as  first  editor  of 
Boston-based  World  Paper,  slated  to 
begin  publication  early  next  year. 

Cole,  former  editor  of  the  Maine 
Times,  returned  to  his  Topsham,  Me., 
home,  saying  that  he  would  continue  his 
ties  with  World  Paper  as  a  consulting 
editor. 

World  Paper,  its  objective  to  supple¬ 
ment  leading  world  newspapers,  will 
have  12  associate  editors  in  10  geograph¬ 
ical  areas  of  the  world  responsible  for  its 
content. 
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FEEDBACK 


By  Vic  Cantone 


WINMERS  AND  LOSEF?S 


State  NFPW  elect 
new  presidents 

Eleven  state  chapters  of  the  National 
Federation  of  Press  Woman  have  elected 
presidents. 

Eileen  Spraker,  Wilmington  News 
Leader  religion  editor,  is  new  Delaware 
Press  Women  president. 

:]c  4c  :f( 

Faye  Plank,  Curry  County  Times  news 
editor,  is  new  New  Mexico  Press 
Women  president. 

♦  ♦  * 

Ruth  Brown,  Brookings  Register  free¬ 
lance  reporter,  is  new  South  Dakota 
Press  Women  president. 

*  *  * 

Diane  Hand,  former  food  editor  of  The 
Times  Magazine  [Army  Times,  Navy 
Times,  Air  Force  Times)  in  Washington, 
D.C.  and  now  a  communications  consul¬ 
tant  in  Minneapolis,  is  charter  president 
of  the  new  Press  Women  of  Minnesota. 

4c  4(  4e 

Marsha  Shuler,  Shreveport  Times 
political/religious  news  reporter,  is  new 
Louisiana  Press  Women  president. 

4(  *  * 

Jeanne  Edwards,  Everett  Herald  fam¬ 
ily  living/religion  news  editor,  is  new 
Washington  Press  Women  president. 

4c  4(  % 

Shirley  Mix,  Ad  One  Agency  owner/ 


operator,  is  new  Idaho  Press  Women 
president. 

♦  *  * 

Wilhemina  McKye,  editor  of  a  politi¬ 
cal  newspaper  in  Oklahoma  City,  is  new 
Oklahoma  Press  Women  president. 

*  *  * 

Judith  Boone,  Government  Services 
Savings  and  Loan  communications  di¬ 


rector,  is  new  Capital  Press  Women  pres¬ 
ident. 

«  «  * 

Pat  Wagner,  president  of  Pat  Wagner 
Communications,  is  new  New  York 
Press  Women  president. 

4c  4( 

Sarah  Newcomb  McClendon,  veteran 
White  House  reporter,  is  Texas  Press 
Women,  Woman  of  Achievement. 


Shovel  or  hoe? 

Actually  it’s  a  Caterpillar  225 
Hydraulic  Excavator.  It  differs  from 
other  digging  machines  in  its 
versatility  and  precision.  The  225 
Hydraulic  Excavator  can  dig  a 
basement  with  perfectly  straight 
walls  and  a  flat  floor.  Or  it  can  dig 
a  30-inch  wide  trench,  20  feet  deep, 
up  to  900-feet  long,  in  a  day. 

There  are  many  kinds  of  excavators 
like  this  one.  But  only  the  225  is 
made  by  Caterpillar.  CATERPILLAR 
and  CAT  are  registered  trademarks 
of  Caterpillar  Tractor  Co.  When 
you  use  our  name,  please  make 
sure  you’re  talking  about  our 
products.  We  make  wheel-type 
tractors  and  loaders,  track-type 
tractors  and  loaders,  diesel  engines, 
compactors,  tractor-scrapers,  off- 
highway  trucks,  and  coal  haulers  as 
well  as  excavators. 

Thanks. 


CATERPILLAR 


Caterpillar,  Cat  and  O  are  Trademarks  of  Caterpillar  Tractor  Co 
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Newspeople  in  the  news 


Richard  Blacldidge  Kent  H.  Blacklidge 

Richard  H.  Blacklidge,  chief  executive  officer  of  the 
Kokomo  (Ind.)  Tribune  and  a  past  president  and  chairman 
of  the  American  Newspaper  Publishers  Association  and 
past  president  of  Inland  Daily  Press  Association,  retired 
June  16.  He  has  been  succeeded  by  his  son  Kent  H. 
Blacklidge.  Blacklidge  became  chief  executive  officer  of  the 
Tribune  in  1938,  assuming  the  post  of  general  manager, 
and  was  named  publisher  in  1956.  His  son  has  been  active 
in  Tribune  management  since  1962,  becoming  business 
manager  in  1968,  general  manager  in  1973,  and  as¬ 
sociate  publisher  in  1976. 


Jack  E.  Knake,  manager 
of  advertising  operations 
for  Newspapers  Inc.,  pub¬ 
lishers  of  the  Milwaukee 
Journal  and  Sentinel  has 
been  appointed  director  of 
corporate  communications 
for  the  Journal  Company. 
His  new  responsibilities 
include  coordination  of 
communications  for  the 
entire  Journal  Company, 
parent  and  subsidiaries. 
Knake  joined  the  Journal 
as  a  classified  ad  sales¬ 
person  in  1952. 


James  Weeks  is  the  new 
general  manager  of  Star- 
News  Newspapers  Co., 
Wilmington,  N.C.  He  has 
been  assistant  to  the  pres¬ 
ident  of  the  New  York 
Times  Affiliated  Newspa¬ 
per  Group  since  1973  with 
primary  responsibility  of 
directing  the  newspaper 
acquisition  program  from 
offices  in  Gainesville,  Flor¬ 
ida.  He  will  have  continu¬ 
ing  responsibility  for  ac¬ 
quisitions. 


Harold  Martin  retires; 

Rhea  Eskew  succeeds  him 


Harold  E.  Martin,  president  of  the 
newspaper  division  of  Multimedia,  Inc., 
elected  (June  21)  to  take  early  retirment, 
and  Rhea  Eskew  was  appointed  to  suc¬ 
ceed  him. 

The  announcements  were  made  by 
Wilson  C.  Wearn.  president  of  Mul¬ 
timedia. 

Martin,  54,  also  relinquished  the  posi¬ 
tions  of  publisher  of  the  Montfiomcry 
(Ala.)  Advertiser-JounuiL  and  as  a  vice- 
president  of  Multimedia.  He  remains  as  a 
member  of  its  board  of  directors. 

“Harold  Martin  has  made  substantial 
contributions  to  the  growth  of  Mul¬ 
timedia,”  Wearn  said,  “and  we  regret 
that  he  will  be  unable  to  continue  with 
our  company  in  a  full-time  capacity.” 

“However.  Martin  has  agreed  to  act  as 
a  consultant  to  our  firm  so  we  will  retain 
his  advice  and  counsel  in  the  future.” 

“My  doctors  have  advised  me  to  slack¬ 
en  the  pace  1  have  maintained  for  the 
past  33  years  in  the  newspaper  busi¬ 
ness,”  Martin  said.  “I  want  to  have  more 
time  with  my  family  and  would  like  to 
devote  the  remaining  productive  years  of 
my  life  to  writing  and  teaching  jour¬ 
nalism  and  newspaper  management  in 
some  college.  1  have  made  no  definite 
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plans.  It  would  have  been  unfair  to  Mul¬ 
timedia  to  make  such  plans  while  I  was 
the  president  of  the  Newspaper  Division 
and  editor  and  publisher  of  the 
Montgomery  Advertiser  and  Alabama 
Journal.” 

Wearn  said  that  Eskew’s  experience 
gained  with  United  Press  International 
prior  to  his  joining  the  Greenville  (S.C.) 
News- Piedmont  in  September,  1973 
“will  be  helpful  in  many  ways  to  our 
future  growth  plans. 

“Under  his  operational  direction,  the 
Greenville  newspapers  have  made  excel¬ 
lent  progress  in  product  improvement 
and  advertising  and  circulation  growth, 
and  we  believe  that  our  newspaper  divi¬ 
sion  will  benefit  materially  from  his  lead¬ 
ership,”  Wearn  said. 

Eskew,  54.  will  continue  as  president 
and  co-publisher  of  the  Greenville 
News- Piedmont.  He  is  a  member  of  the 
Board  of  Directors  of  the  Southern 
Newspaper  Publishers  Association,  trea¬ 
surer  of  the  South  Carolina  Press  As¬ 
sociation,  a  member  of  the  Newspaper 
Advisory  Board  of  United  Press  Interna¬ 
tional  and  of  the  Board  of  First  Federal 
Savings  and  Loan  Association  of  Green¬ 
ville. 


James  P.  Dolan,  Sunday  editor  of  the 
San  Antonio  Express  &  News — 
promoted  to  News  assistant  managing 
editor;  other  changes  at  the  papers  are: 
Van  Kent  Flanagan,  assistant  Sunday 
editor  to  editor;  John  Newell,  from 
News  copy  desk  to  production  editor  of 
the  Sunday  and  features  department. 

*  *  * 

Thomas  E.  Whiteield — appointed 
newscenter  editor  for  United  Press  In¬ 
ternational  in  Washington.  He  will 
supervise  the  region’s  newscenter  which 
edits  and  files  regional  news  to  Mary¬ 
land,  Delaware,  Virginia  and  District  of 
Columbia  subscribers.  Whitfield  joined 
UPl  in  1972  and  left  in  1974  to  work  in 
the  Richmond  (Va.)  Times-Dispatcli 
sports  department,  then  rejoined  UPl  a 
year  later  in  the  Washington  newscenter. 

:k  *  tk 

John  DiMatteo — promoted  to  the  pres¬ 
idency  of  the  Guy  Gannett  Publishing 
Co.,  Portland,  Me.  Jean  Gannett  Haw¬ 
ley  held  the  post  and  she  continues  as 
publisher  and  chairman  of  the  board  of 
directors.  DiMatteo  joined  the  company 
6  years  ago  as  executive  vicepresident 
and  was  named  general  manager  in  1973. 

+  *  * 

Gloria  Cunningham — promoted  to  ter¬ 
ritorial  supervisor  for  Berkley-Small, 
Inc.  and  will  oversee  processing  of  cus¬ 
tomer  orders.  She  has  been  with  the  cir¬ 
culation  and  promotion  supply  firm  15 
years. 
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Dennis  L.  Atkin,  advertising  director 
of  the  Bridgewater  (N.J.)  Courier 
News — named  to  the  new  position  of 
marketing  director  of  the  Baltimore 
News  American.  Atkin  was  with  the 
Courier  News  over  two  years  and  before 
that  with  Knight  Ridder  Newspapers  for 
8  years. 

*  *  * 

Frank  F.  Wundohl,  editor  of  the 
Jewish  Exponent,  Philadelphia — elected 
president  of  the  American  Jewish  Press 
Association.  The  Exponent  is  a  weekly 
tabloid  and  is  a  wholly  owned  subsidiary 
of  the  Federation  of  Jewish  Agencies  of 
Greater  Philadelphia.  Wundohl  has  been 
editor  of  the  paper  for  5  years  earlier  was 
with  the  Philadelphia  Daily  News,  Cam¬ 
den  (N.J.)  Courier  Post,  and  Doylestown 
(Pa.)  Daily  Intelligencer. 

♦  ♦  * 

John  E.  Buchner,  executive  editor  of 
the  Albany  (Ore.)  Democrat-Herald 
since  1968— named  general  manager  in 
charge  of  all  news,  business,  advertising, 
circulation  and  production  functions. 
Previously  he  was  in  charge  of  the  news 
department  only. 


Don  Thornton,  former  metro  editor  of 
the  Modesto  (Calif.)  Bee — named  city 
editor  of  the  Los  Angeles  Time.s'  Orange 
County  edition.  Burt  Folkart,  Orange 
County  news  editor  since  1969 — moves 
to  the  Los  Angeles  metro  desk,  while 
Dave  Galloway,  Orange  County  copy 
desk  supervisor — switches  to  news 
editor  post. 

Jk  * 

John  Hanna — named  public  relations 
account  supervisor  at  Ketchum,  Mac¬ 
Leod  &  Grove,  Inc.,  Pittsburgh,  He 
joined  KM&G  in  1976  as  an  account 
executive  and  earlier  as  with  the 
Philadelphia  Bulletin  and  the  Associated 
Press. 

♦  ♦  * 

Jim  Bardwell,  formerly  sports  editor- 
photographer  of  the  Commerce  (Tex.) 
Journal — named  sports  editor- 
photographer  of  the  Sulphur  Springs 
(Tex.)  News-Telegram. 

9|c  9(: 

Benjamin  R.  Keck,  formerly  a  Pampa 
(Tex.)  News  reporter  but  more  recently  a 
staff  writer  for  the  Amarillo  News- 
Globe — named  night  city  editor. 


Knight-Ridder  board  promotes  3  executives 


Robert  F.  Singleton 


Ann  S.  Wrenn 


Willard  P.  Britton 


Robert  F.  Singleton  has  been  elected 
senior  vicepresident/finance  of  Knight- 
Ridder  Newspapers,  Inc.  by  the  board  of 
directors  following  resignation  of  Ben  V. 
Schneider,  Jr.,  effective  September  30. 

Schneider,  who  said  he  was  resigning 
“for  personal  reasons  namely  golf  and 
fishing,”  will  remain  on  the  board  and 
serve  as  a  consultant  to  the  company.  He 
has  been  financial  vicepresident  of 
Knight-Ridder  since  the  1974  merger  of 
Knight  Newspapers,  Inc.  and  Ridder 
Publications,  Inc.,  earlier  having  been  fi¬ 
nancial  vicepresident  of  Ridder. 

In  other  actions,  the  board  elected  trea¬ 
surer  Willard  P.  Britton  as  controller  to 
succeed  Singleton.  Singleton  has  been 
vicepresident  and  controller  since  the 
1974  merger.  Singleton  joined  Knight 
Newspapers  Inc.,  as  controller  and  chief 
accounting  officer  in  197p,'having  been 
certified  public  accountant. 
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The  board  named  Ann  S.  Wrenn  as¬ 
sistant  treasurer  to  succeed  Britton  as 
treasurer,  and  Phillip  M.  Kane,  director 
of  financial  reporting,  was  named  to  new 
post  of  assistant  controller. 

Britton  was  a  staff  accountant  for  Has¬ 
kins  &  Sells  in  Seattle  from  1949  to  1955. 
when  he  joined  Ridder  Publications,  Inc. 
as  controller  and  treasurer  of  Northwest 
Publications,  Inc.  a  Ridder  subsidiary. 
He  became  comptroller  of  Ridder  Pub¬ 
lications  and  then  treasurer  of  Knight- 
Ridder,  Inc.,  in  1975.  Wrenn  joined 
Knight-Ridder  in  Miami  in  1973  as  di¬ 
rector/compensation  and  employee  ben¬ 
efits  and  was  elected  assistant  treasurer 
in  1975.  She  had  been  with  the  Coca-Cola 
Company  in  Atlanta  as  manager/retire¬ 
ment  plans  and  staff/consultant  employe 
relations.  Kane  joined  Knight  Newspa¬ 
pers  as  manager  of  corporate  reporting 
in  1974  and  was  promoted  to  director  of 
financial  reporting  in  1977. 


Cynthia  Struby  has  been  named 
news  editor  of  the  Charlotte  (N.C.)  Ob¬ 
server.  She  joined  the  staff  in  August, 
1976  as  editor  of  the  paper's  new 
weekend  entertainment  section.  Prior 
to  that,  Struby  was  managing  editor  of 
the  Alexandria  (Va.)  Gazette  and  ear¬ 
lier  on  the  staff  of  the  Columbia  (S.C.) 
Record  and  was  a  summer  intern  on 
the  Macon  (Ga.)  News.  Her  father, 
Bert  Struby,  is  publisher  of  the  Macon 
Telegraph  and  News. 


Sandra  Diamond,  a  social  studies 
teacher  at  Hazelwood  Central  High 
School  in  Florissant,  Mo. — named  coor¬ 
dinator  of  the  St.  Louis  Post-Dispatch's 
Newspaper  in  Education  program. 
Diamond,  who  received  her  M.A.  in  sec¬ 
ondary  education  in  1973  from  the  Uni¬ 
versity  of  Missouri,  will  report  to  Wil¬ 
liam  J.  Isam,  director  of  public  affairs. 


9k  4c  * 


Rick  Broi  si;,  with  the  Akron  (Ohio) 
Beacon  Journal  research  department  6 
years — named  to  succeed  Robert  M. 
Faloon  as  manager  of  the  research  and 
sales  development  department. 

*  *  sk 

Norman  L.  Ric  hardson,  formerly  of 
the  Shreveport  Times  staff  and  recent 
managing  editor  and  executive  editor  of 
the  Temple  (Tex.)  Daily  Telegram — 
named  executive  editor  of  the  Texarkana 
Gazette  and  Daily  News. 
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Microprocessor  VDT 
system  introduced 

A  series  of  microprocessor-based 
video  display  terminals  providing  high¬ 
speed  text  entry  and  editing  for  typeset¬ 
ting  production  and  data  processing  en¬ 
vironments  has  been  introduced  by  Mi¬ 
crosystems  Development  Corp.,  an  af¬ 
filiate  of  Techniserv,  Inc.,  Englewood, 
N.J. 

The  new  VDTs  provide  editing 
capabilities  at  prices  normally  associated 
with  input  keyboards — as  well  as  insur¬ 
ing  maximum  reliability  in  day-to-day 
operations. 

Microsystems  specializes  in  the  de¬ 
sign,  manufacture,  and  marketing  of 
input  and  editing  systems  and  peripher¬ 
als  for  the  typesetting,  data  processing, 
and  word  processing  industries. 

The  VDTs  include  the  on-line  MDC 
1000  communicating  terminal  and  the 
tape-configured  MDC  440  Editor  and 
MDC  400  Composer. 

The  MDC  1000  is  an  on-line  com¬ 
municating  VDT  which  can  also  be  con¬ 
figured  for  TTS  keyboard  operation  in  a 
typesetting  production  environment.  It 
was  developed,  initially,  for  Mead  Data 
Central,  a  research  service  to  legal  and 
accounting  firms.  Basically,  Mead's 
need  was  for  a  multi-hundred  quantity  of 
low-cost,  but  powerful  VDTs  on-site  at 
client  locations. 

The  result  is  a  communicating  VDT 
which  will  interface  via  an  RS232  port 
with  any  computer  system.  Electronics 
are  stored  on  a  single  circuit  card  to  in¬ 
sure  maximum  reliability.  It’s  pro¬ 
grammable  through  EPROM. 

The  MDC  1000  incorporates  a  15" 
VDT  screen  (12"  for  TTS  typesetting  op¬ 
erations)  which  displays  24  lines  of  80 
characters  each.  In  addition,  there’s  a 
2K  buffer  scrolling  memory  expandable 
in  4K  increments  to  32K  max.,  permit¬ 
ting  a  total  screen  storage  capacity  of  up 
to  4,096  characters.  Other  features  in¬ 
clude  forward  and  reverse  scrolling;  the 
ability  to  store  up  to  10  formats;  search 
capacity;  underlining;  reverse  video;  and 
parallel  printer  interface.  Communica¬ 
tion  speed  is  up  to  9600  baud. 

Single  quantity  price  is  $3500. 

The  MDC  440  Editor  and  MDC  400 
Composer  also  feature  single  circuit 
card,  microprocessor-based  configura¬ 
tions.  In  addition,  there’s  a  five-digit 


Keystroke  Counter  to  facilitate  job  cost¬ 
ing  and  performance  evaluation.  Both 
are  low-cost,  paper  tape-configured 
VDTs  primarily  for  typesetting  input  and 
editing  in  newspaper,  commercial,  and 
in-plant  environments. 

The  MDC  440  Editor  incorporates  a 
powerful  editing  package.  Yet  its 
price — $4750,  in  single  unit 
quantities — makes  it  cost-justifiable  for 
input,  as  well.  El  Heraldo,  a  Mexico  City 
daily  newspaper,  has  already  installed  a 
configuration  of  70  440s  for  editorial  and 
classified  advertising  input,  as  well  as 
editing.  They  replaced  an  OCR  config¬ 
uration  with  the  440s  to  drive  a  battery  of 
Compugraphic  Videosetter  CRT  typeset¬ 
ters. 

The  440  can  be  configured  to  drive  any 
typesetter  and  is  available  in  six-level 
TTS  or  secretarial  shift  modes.  Input  is 
six-level  paper  tape.  There’s  a  150  cps 
optical  tape  reader  and  a  50  cps  paper 
tape  punch. 

The  screen  displays  20  lines  of  80 
characters  each  or  can  be  split  to  display 
40  lines  of  39  characters  each.  In  addi¬ 
tion,  there’s  2K  storage  in  buffer  mem¬ 
ory.  Dot  matrix  is  7x9  and  there’s  a  full, 
128-character,  upper  and  lower  case  set 
of  alphanumerics,  including  TTS  code 
sets. 

Editing  features  include  up  to  10  vari¬ 
able  length  formats  to  a  maximum  of  400 
characters;  full  cursor  movement;  copy 
block  movement;  automatic  search  and 
replace;  justified  and  unjustified  modes; 
and  forward  and  reverse  scrolling. 

The  MDC  400  Composer  incoporates 
many  features  of  the  440  Editor,  but  does 
not  include  the  reader  as  standard.  It’s 
primarily  designed  for  low-cost,  high¬ 
speed  input.  The  screen  displays  18  lines 
of  60  characters  each.  Price  is  $3750  in 
single-unit  quantities. 

UPl  to  provide  CATV 
with  picture  reports 

United  Press  International  begins  a 
picture  and  voice-over  news  service  to 
cable  television  viewers  using  RCA 
Americom  satellite  distribution  July  3. 

“Newstime”,  UPI’s  cable  news  ser¬ 
vice,  will  provide  black-and-white  news 
pictures  with  voice-over  news  commen¬ 
tary  daily  around  the  clock.  Newstime  is 
part  of  the  satellite  service  offered  to  the 
cable  market  by  Southern  Satellite  Sys¬ 
tems,  Inc.,  which  leases  a  transponder 
from  RCA  American  Communications, 
Inc. 

Bank  to  B&B-LA 

Home  Savings  and  Loan  of  California 
has  appointed  Benton  &  Bowles  Los 
Angeles  as  its  advertising  agency.  The 
Los  Angeles-based  financial  institution  is 
the  largest  savings  and  loan  association 
in  the  United  States  with  assets  in  excess 
of  $10  billion. 


Newspaper  progress 
reported  by  AN  PA 

U.S.  newspapers  continued  their 
growth  in  1977,  attaining  record  highs  in 
advertising  revenues,  employment, 
newsprint  consumption,  number  of  Sun¬ 
day  newspapers,  Sunday  circulation  and 
weekly  circulation.  Daily  newspapers 
also  increased  in  circulation  and  number. 

Highlights  of  1977  newspaper  statistics 
compiled  by  ANPA,  include  the  follow¬ 
ing: 

•  Advertising  revenues  for  U.S.  daily 
newspapers  jumped  1 1%  from  1976  and 
reached  a  record  $11.1  billion,  highest  of 
all  major  media.  Daily  newspapers’  share 
of  ad  revenues  were  more  than  29% — 
greater  than  radio  and  television  com¬ 
bined. 

•  Newspaper  employment  climbed 
10,000  to  an  all-time  high  of  392,900. 
Only  the  automobile  and  steel  industries 
employ  more  people. 

•  Newsprint  use  increased  656,000 
tons  to  a  record  10.2  million  tons,  up 
seven  percent  from  1976. 

•  The  number  of  daily  newspapers  in¬ 
creased  by  two  to  1,764  and  Sunday 
newspapers  by  15  to  a  record  665. 

•  Circulation  among  U.S.  dailies  in¬ 
creased  more  than  700,000  to  61,714,193, 
while  Sunday  circulation  gained  1 .2  mil¬ 
lion  to  a  record  52,805,189.  Despite  a 
decrease  in  the  number  of  weekly  news¬ 
papers  from  7,530  to  7,466,  circulation 
rose  nearly  600,(XX)  to  37,892,883,  an  all- 
time  high. 

•  Canadian  daily  newspapers  posted 
records  in  number  (119),  circulation 
(5,124,739)  and  advertising  revenues 
($660  million). 

Tribune  supp  boosts 
public  tv  ratings 

A  Chicago  Tribune  educational  sup¬ 
plement  appears  to  have  helped  the 
city’s  public  broadcast  station  boost  its 
ratings. 

The  section,  which  offered  complete 
scripts  and  accompanying  teaching 
materials  for  the  Jacque  Cousteau  televi¬ 
sion  program.  Calypso’s  Search  for  At¬ 
lantis,  was  distributed  to  125,000  school 
children  May  1  and  May  2.  The  two-part 
special  aired  on  WTTW,  channel  11, 
May  2  and  May  4. 

The  print  and  electronic  combination 
paid  off. 

Chicago’s  TV  audience  share  the  first 
night  of  the  show  was  12.5,  compared  to 
a  9.25  share  in  New  York  and  an  8.5 
share  in  Los  Angeles. 

The  special  supplement  was  offered  to 
schools  through  in-paper  ads,  school 
posters,  and  direct  phone  calls. 

“We  were  flooded  with  unsolicited  re¬ 
quests  for  our  special  issue,”  said  Jack 
Hogan,  Chicago  Tribune  educational 
services  sales  manager. 
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Padilla  to  operate 
out  of  Washington 


Faster  on-time  deliveries 
sought  by  purchasing  execs 


Faster,  on-time  delivery  by  motor  car¬ 
riers  was  a  concern  expressed  during  a 
presentation  on  the  trucking  industry  at  a 
recent  conference  of  the  Newspaper 
Purchasing  Management  Association  in 
Boston. 

Purchasing  managers  representing 
newspapers  throughout  the  United 
States,  and  Canada,  were  surveyed  on 
“what  single  improvement  could  the 
trucking  industry  offer  your  publication? 
47%  replied  to  “faster,  on-time  deliv¬ 
ery,”  12%  opted  for  lower  rates,  while 
the  remaindeV  split  evenly  on  (1)  less 
transit  damage,  (2)  improve  billing 
methods,  (3)  better  claim  service,  (4) 
more  efficient  tracing  procedures. 

70%  of  those  returning  surveys  would 
support  pending  legislation  proposed  by 
President  Carter  that  would  de-regulate 
Motor  Carrier’s  Rating  Bureaus  and 
open  avenues  for  all  shippers  to 
negotiate  rates  on  an  individual  basis. 

If  the  legislation  passes,  59%  would 
prefer  negotiating  preferential  treatment 
on  an  individual  publication  basis  as  op¬ 
posed  to  publications  bargaining  collec¬ 
tively. 

In  another  area,  newspaper  pur¬ 
chasers  favored  by  an  overwhelming 
96%  the  revising  of  Bill  of  Lading  forms 


Contest  established 
by  N.Y.  dental  group 

The  Dental  Society  of  the  State  of 
New  York  has  announced  establishment 
of  an  annual  award  to  be  presented  to 
New  York  State  newspaper  reporters  for 
articles  on  oral  health  or  related  topics. 

A  first  prize  and  an  honorable  mention 
certificate  will  be  awarded  annually, 
along  with  $1,000  and  $500  cash  awards, 
respectively. 

Winners  will  receive  the  awards  at  the 
society’s  annual  meeting,  held  each 
May.  The  1979  annual  meeting  will  be 
held  in  Rochester,  N.Y.  All  expenses 
will  be  paid  for  the  first  prize  recipient  to 
attend  the  annual  meeting. 

Articles  to  be  submitted  for  the  1978 
competition  must  have  been  published 
between  January  1  and  December  31, 
1978. 

Additional  information  on  the  compe¬ 
tition  may  be  obtained  from:  David  W. 
Schultz,  Communications  Director,  Den¬ 
tal  Society  of  the  State  of  New  York,  30 
East  42nd  Street,  New  York,  N.Y. 
10017.  Newspaper  editors  and  reporters 
may  also  contact  their  district  dental 
societies  for  additional  information. 


and  Freight  Bills  to  include  purchase 
order  numbers. 

Proposed  plans  to  help  reduce  overall 
freight  costs  in  the  next  12  months  at 
various  newspapers  included:  enlarging 
private  fleets;  expanding  contract  carrier 
agreements;  employing  consulting  ser¬ 
vices  to  audit  freight  bills;  (only  12% 
employ  auditing  bureau  services  at  the 
present  time  .  .  .  30%  are  considering 
their  use);  better  in-house  training  of 
shipping  personnel. 

Since  deliveries  are  becoming  more 
difficult  due  to  increased  traffic  conges¬ 
tion  and  printing  schedules,  47%  of  the 
purchasing  managers  indicated  they 
would  favor  night  deliveries  by  Motor 
Carriers. 

Finally,  they  were  asked  “what  im¬ 
provements  could  be  made  on  lost  freight 
and  damage  claims?”  This  received  a 
variety  of  answers  including:  (1)  reduce 
delays — give  faster  claim  service,  (2) 
simplify  claim  procedures,  (3)  set  up  bet¬ 
ter  criteria  for  concealed  damage  claims, 
(4)  establish  better  systems  to  locate 
shipments  in  transit,  and  (5)  Motor  Car¬ 
riers  should  work  to  eliminate  the  cause 
of  lost  or  damaged  freight. 


The  consolidation  of  operating  respon¬ 
sibility  for  the  out-of-town  newspaper 
publishing  and  newsprint  manufacturing 
interests  of  the  Washington  Post  Com¬ 
pany  has  been  announced  by  company 
president  Mark  Meagher. 

Effective  July  15,  Edward  R.  Padilla, 
newspaper  division  vicepresident,  will 
assume  responsibility  for  the  Trenton 
(N.J.)  Times,  the  Everett  (Wash.) 
Herald,  and  the  company’s  newsprint  af¬ 
filiations.  These  include  the  Bowater 
Mersey  Paper  Company,  Ltd.,  the  Bear 
Island  Paper  Company,  and  the  Robin¬ 
son  Terminal  Warehouse  Corp.  in 
Alexandria,  Virginia. 

Padilla  joined  the  company  January  1 
of  this  year  to  direct  its  newspaper  ac¬ 
quisition  activities.  He  will  continue  in 
this  role  along  with  his  new  assignments, 
moving  from  the  newspaper  division’s 
Sacramento  office  to  the  Washington, 
D.C.,  headquarters  of  the  company.  The 
Sacramento  office  will  be  closed. 

Padilla  is  a  former  president  of  the 
Sacramento  (Calif.)  Union  Publishing 
Co.,  where  he  worked  for  10  years.  He 
previously  was  employed  by  the  Miami 
(Fla.)  Herald.  He  will  move  this  summer 
with  his  wife  and  two  children  to 
Potomac,  Maryland,  a  Washington, 
D.C.,  suburb. 


Richard  Lindgren  says... 

“Compare  us  to  anyone... 

Dollar-for-dollar  you’ll 
give  your  carriers  the  best 
insurance  coverage  with 
Church  Rickards,  Whitlock’*. 

That’s  what  Ernie  Powell, 

President  of  CRW  told  me 

and  he  was  right!  Richard  Lindgren  -  Circulation 

Director,  The  Joliet  Herald 
News,  Joliet,  Illinois 

I  have  found  that  Church  Rickards,  Whitlock... 

•  Has  the  best  buy  for  carrier  24-hour  accident  insurance. 

•  Covers  the  accidents  that  really  happen. 

•  Makes  the  administration  really  easy...  No  red  tape  and  they 
pay  direct  so  we  don't  have  to  get  involved. 

Ask  for  their  FREE  Claim  Comparison  Service.  You'll  be 
doing  yourself,  your  paper  and  your  carrier  a  favor. 


Call  Us-Toll  Free 
(800)  323-0227 

or  mail  this  coupon  today! 


Name 


Company  . 
Address  _ 


City  &  State . 


Church  Rickards.  Whitlock  &  Co.,  Inc. 

10001  Roosevelt  Road,  Westchester,  II  60153 

Over  50  Years  of  Profitable  Circulation  Promotion  for  Daily  Newspapers 
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PUTTING  OUT  THE  NEWS — Dave  Perdew,  center,  is  backed  up  by  his  eager 
young  staff  to  put  out  the  News-Republican,  a  weekly  in  Henry  County,  Indiana. 
From  left  are  Debbie  Harter,  advertising  intern  from  Ball  State  University;  Anita 
Dalton,  production  and  circulation;  Matt  Morris,  news  intern  from  Indiana  Uni¬ 
versity;  Mamie  Maxwell,  reporter/layout;  Jim  Mendenhall,  reporter/ 
photographer;  Ruth  Boyer,  advertising  and  production  chief,  and  Brenda 
Cmehil,  receptionist  and  office. 


Weekly  editor 


By  Marjorie  Blewett 


Young  grads  run  newspaper 


Three  of  the  brightest  and  most  prac¬ 
ticed  of  the  young  people  who  finished 
their  college  work  in  1977  in  the  Indiana 
University  School  of  Journalism  have 
turned  their  backs  on  bright  city  lights. 
They  have  entered  upon  a  traditional 
journalistic  venture,  running  a  weekly 
newspaper,  at  New  Castle,  Indiana. 

The  adventure  started  when  David 
Perdew  had  a  photography  internship  on 
the  Louisville  Courier-Journal  in  the 
summer  of  1977.  As  he  worked  within 
the  organization  of  a  big  city  newspaper, 
Perdew  began  to  long  for  a  situation 
where  he  could  see  pictures  and  words 
through  the  whole  process  and  have  con¬ 
trol  over  what  happened  to  his  work.  The 
weekly  field  seemed  the  answer,  and 
Perdew  turned  away  from  his  longtime 
dream  for  big  city  newspapering. 

Last  July  he  started  the  hunt  for  a 
weekly  and  found  it  back  home  at  New 
Castle.  Miles  Marshall,  who  previously 
had  owned  a  radio  station,  had  published 
the  News-Republican  for  three  years.  It 
was  mainly  court  news,  including  the  di¬ 
vorces  with  such  details  as  the  amount  of 
alimony  judgments.  By  late  in  1977  the 
deal  was  sealed,  with  Perdew  buying  the 
paper  on  a  four-year  contract.  Marshall 
still  writes  a  weekly  column,  the  Rose 
City  Rambler,  and  sells  advertising. 

When  Perdew  sought  help  on  his  pa¬ 
per,  he  decided  to  hire  “only  the  best”. 
Selecting  from  fellow  new  graduates  with 
care,  he  got  Margaret  (Mamie)  Maxwell 
and  Jim  Mendenhall  to  join  him.  Both  are 
from  Indianapolis. 


Maxwell  was  co-editor  of  the  1977  Ar¬ 
butus,  the  Indiana  University  yearbook, 
and  worked  on  the  copy  desk  of  the  In¬ 
diana  Daily  Student,  the  campus  news¬ 
paper.  She  interned  last  fall  with 
Aluminum  Company  of  America’s  public 
relations  department  in  Pittsburgh. 

Mendenhall  was  the  first  college  stu¬ 
dent  to  become  Indiana  Newspaper 
Photographer  of  the  Year.  That  was  in 
1977.  He  had  been  a  photographer  for 
both  the  campus  newspaper  and  year¬ 
book.  His  internships  read  like  the  stu¬ 
dent  photographer's  dream  route:  The 
Fort  Wayne  News-Sentinel,  Louisville 
Courier-Journal  and  National  Geo- 
ftraphic . 

Perdew’s  decision  to  face  the  chal¬ 
lenges  and  hazards  of  small  town  weekly 
business  involved  other  persons,  too. 
There  was  his  wife,  Gail,  also  a  New 
Castle  native.  They  have  two 
youngsters,  three  years  and  16  months 
old.  The  Perdews  moved  to  a  New  Castle 
apartment  with  the  decision  to  face  the 
financial  risk  now,  “when  we  are  used  to 
being  poor  college  students  and  not  in  10 
years  when  we  are  used  to  having 
money.”  He  had  spent  four  years  in  the 
Air  Force  before  going  to  college. 

Perdew  took  over  a  downtown  office 
which  had  a  typewriter,  typeset  varitype 
headliner,  pasteup  equipment  and  ad- 
dressograph.  He  added  a  Compuwriter  4 
typesetter  after  a  few  months.  The  paper 
is  printed  at  Graphics  Press,  Richmond, 
which  is  22  miles  away. 

Perdew  says  the  “solidifying  factor” 


in  getting  the  paper  out  has  been  the  staff 
members  retained  from  the  Miles  Mar¬ 
shall  operation.  Anita  Dalton  is  in  pro¬ 
duction  and  circulation,  Ruth  Boyer  is 
production  chief  and  works  in  advertis¬ 
ing,  and  Carol  Hoopengarner  is  a  part 
timer  in  ad  production.  Another  part 
timer  is  Sharon  Clifton,  who  writes  fea¬ 
tures.  This  summer  Perdew  added  tem¬ 
porary  help.  Debbie  Hatter  is  an  ad 
intern  from  Ball  State.  Two  news  interns 
from  Indiana  University  are  Matt  Morris 
and  Marcella  Fleming.  Also  there  for  the 
summer  is  Jim  Wolfe,  who  holds  both 
bachelor’s  and  master’s  degrees  in  busi¬ 
ness  from  I.U.  and  is  working  on  a  law 
degree.  He  is  developing  business  pro¬ 
cedures  for  the  paper  with  some  inter¬ 
ruption  for  his  duties  as  the  only  student 
on  the  I.U.  Board  of  Trustees. 

Circulation  has  gone  from  1,850  to 
4,080  in  the  first  six  months  Perdew  has 
been  publisher.  Already  he  is  moving 
from  mail  to  carrier  delivery  in  Henry 
County.  One  press  run  of  20,000  allowed 
county-wide  distribution  and  included  a 
fashion  tabloid  section.  By  May  Perdew 
was  considering  twice  a  week  issues. 
The  immediate  competition  is  the  New 
Castle  Courier-Times,  a  family-owned 
13,600  circulation  daily. 

The  whole  staff  finds  itself  involved  in 
all  facets  of  the  paper.  Staffers  reach 
back  to  graphics  classes  and  practical 
experience  to  try  new  layout  ideas.  One 
of  them  may  do  both  picture  and  story  or 
they  may  split  up  an  assignment.  They 
work  on  ads,  sell  subscriptions,  and 
make  the  weekly  run  to  Richmond  to  the 
printer. 

Perdew  said  when  he  started  the  ven¬ 
ture,  “I  think  students  will  find  out  they 
can  learn  more  about  the  total  newspaper 
on  a  small  paper.  1  just  decided  there  is 
no  better  way  to  learn  than  to  jump  in 
with  both  feet.” 

That’s  the  way  it  has  been,  too.  In  the 
May  4  issue,  Perdew’s  editorial  was  “A 
Letter  to  Mom  and  Dad  .  .  .’’.  He 
apologized  that  he  never  gets  to  see  them 
anymore  (they  live  across  town)  ’’but 
working  from  9  a.m.  to  10  p.m.  Monday 
through  Monday  seems  to  be  paying 
off.” 

Discrimination  suit 
settled  by  Cox  paper 

Louise  Blanchard,  a  Miami  (Fla.) 
News  reporter  since  1949,  received  a 
$28,000  out-of-court  settlement  of  a  fed¬ 
eral  lawsuit  accusing  the  News  of  dis¬ 
criminating  against  her  because  of  sex. 
The  agreement,  signed  April  28,  included 
her  immediate  resignation.  Blanchard 
was  education  writer  from  1954-1968. 
More  recently  she  has  reported  on  urban 
affairs  and  on  religion.  Another  Cox  pa¬ 
per,  the  Atlanta  Journal,  settled  a  similar 
suit  out  of  court  with  a  $15,000  payment 
to  Nina  Vollertsenon  May  21,  1975.  Vol- 
lertsen  also  resigned. 
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Syndicates 


Star  loins  syndicated 

There’s  a  new  syndicated  columnist 
debuting  next  month.  Who’s  Who  iden¬ 
tifies  him  as  Stephen  Valentine  Patrick 
William  Allen — but  he’s  better  known  as 
the  multi-media  star,  Steve  Allen. 

And  the  debut  of  Steve  Allen  in  the 
newspaper  business  may  come  as  a  sur¬ 
prise  to  those  who  think  of  him  as  an 
actor,  comedian,  composer  and  televi¬ 
sion  host — but  he’s  been  writing  novels, 
short  stories  and  poetry  for  years.  And 
moreover,  his  college  major  was  Jour¬ 
nalism. 

Virgil  Pinkley,  chief  executive  of 
Inter-Continental  Press  Syndicate  in 
Glendale,  California,  says  Allen’s  fans 
will  have  the  opportunity  beginning  July 
10  to  enjoy  his  versatile  writing  talents, 
both  humorous  and  philosophical,  on  a 
weekly  schedule. 

This  summer  Allen  is  starring  in  his 
first  play,  "The  Wake”  on  the  summer 
theatre  circuit  and  in  the  Fall  goes  into 
third  season  production  of  his  Emmy 
Award  winning  Public  Broadcasting 
Network  series,  "Meeting  of  the 
Minds.”  A  hardcover  book  of  the  first 
season’s  scripts  is  on  Crown  Publishers’ 
best  selling  list. 

Steve  Allen  explains  adding  a  column 
to  his  work  schedule:  “My  college  major 
was  journalism  and  I  have  admired  many 
columnists  over  the  years.  Con¬ 
sequently,  I’ve  enjoyed  doing  the  occa¬ 
sional  newspaper  piece,  but  I  am  now 
particularly  excited  by  addressing  a 
newspaper  audience  with  my  own  col¬ 
umn.  My  only  problem  at  the  moment  is 
that  the  ideas  are  coming  almost  too 
thick  and  too  fast.” 


By  Lenora  Williamson 


coiumn  arena 

Allen  is,  of  course,  still  writing  songs 
adding  to  a  running  score  of  some  4,000 
to  date  including  "This  Could  Be  the 
Start  of  Something  Big”  and  "Impossi¬ 
ble.” 

Charter  subscribers  for  "The  World  of 
Steve  Allen”  include  the  PhiluJelphia 
Inquirer,  Detroit  News,  Seattle  Times, 
Salt  Lake  City  Tribune,  Rocky  Mountain 
News,  Denver. 

Dismiss  charge 
against  reporter 

The  Belknap  (N.H.)  County  Superior 
Court  last  week  dismissed  a  disorderly 
conduct  charge  against  a  weekly  news¬ 
paper  reporter  who  had  refused  to  leave 
a  closed  Board  of  Selectmen’s  meeting. 

The  Superior  Court  overturned  a 
lower  court  ruling  that  the  reporter,  Jan 
Tavalin  of  the  Tranklin  (N.H.)  Trumpe¬ 
ter,  had  failed  to  obey  police  orders  to 
leave  the  March  30  meeting  which  was 
closed  to  the  public. 

The  higher  court  ruled  that  since  the 
state  had  not  proved  that  the  meeting 
was  closed,  as  provided  by  law,  the 
selectmen  should  not  have  ordered  the 
reporter  to  leave. 

Consumer  tabloid 

Bee  Publications  Inc.,  Williamsville, 
N.Y.,  a  publisher  of  5  weekly  newspa¬ 
pers,  has  begun  distribution  of  INFO,  a 
monthly  consumer  tabloid  syndicated  by 
Compulog. 


Higher  wages  offered 
in  newsprint  contract 

A  tentative  agreement  has  been 
reached  by  the  Canadian  International 
Paper  Co.  and  Canadian  Paperworkers 
Union. 

The  agreement  is  expected  to  set  a  pat¬ 
tern  for  the  other  mills  in  Canada’s  east¬ 
ern  provinces. 

The  unions  have  been  working  without 
a  contract  at  almost  all  of  the  mills  since 
April  30.  CPU  targeted  on  Canadian  In¬ 
ternational  and  Abitibi  Paper  Co.  to 
negotiate  a  new  contract. 

The  accord  between  the  union  and  CIP 
provides  for  raises  of  580  an  hour  in  the 
first  year  to  $8.52  an  hour,  a  7.3%  in¬ 
crease.  In  the  second  year,  wages  will 
rise  430  an  hour  to  $8.95,  a  5%  increase. 
The  pact  must  be  ratified  by  members. 

3|c  #  4c 

Local  pipefitters,  representing  87 
employes,  have  shutdown  Boise  Cas¬ 
cade’s  paper  mill  at  International  Falls, 
Minn,  since  June  10. 

The  pipefitters  are  demanding  special 
wage  adjustments  above  and  beyond 
what  the  other  local  unions  representing 
workers  at  the  mills  have  negotiated,  the 
company  said. 

4  first  prizes 

Kingsport  (Tenn.)  Times-News  re¬ 
ceived  four  first-place  plaques,  more 
than  any  other  newspaper,  in  the  presen¬ 
tation  of  University  of  Tennessee  awards 
for  1978  at  the  Tennessee  Press  Associa¬ 
tion  convention  (June  16). 

The  daily  captured  first  in  the  met¬ 
ropolitan  daily  division  for  public  ser¬ 
vice,  spot  news  pictures,  advertising 
campaign  and  community  life  styles.  The 
Times-News  also  won  one  second  place, 
one  third,  two  fifth  and  two  sixth. 


The  following  two  words  mean 
an  instant  increase  in  your  circulation! 

PRIZEWEEK  PUZZU 


For  20  years  PRIZEWEEK 
PUZZLE  has  helped  newspapers 
from  coast  to  coast  increase  their 
circulation. 

Every  week  PRIZEWEEK 
PUZZLE  has  given  the  readers  of 
those  newspapers  the  chance  to  win 
big  money.  And  advertisers  have 
consistently  appreciated  the  key  po¬ 
sitioning  that  PRIZEWEEK 
PUZZLE  creates. 


If  your  newspaper  is  ready  for  a 
circulation  boost,  we’re  ready  to 
give  you  one  immediately. 

For  complete  information  on 
PRIZEWEEK  PUZZLE  caU  John 
Carroll  collect  at  (212)  557-2333. 

UNITED  FEATURE  S’5fNDICATE 
200  Park  Avenue 
New  York,  N.Y.  10017 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features.  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate.  7  Charles 
Court.  Middletown,  NY  10940. 


DIET 


DIETER'S  CORNER  is  a  short  comment 
aimed  at  all  overweight  persons.  One 
column  wide  by  three  inches.  Camera- 
ready.  Daily  or  weekly.  Free  samples. 
Highway  Bookshop,  Cobalt.  Ontario, 
Canada  POJ  ICO. 


FILLERS 


35  CAMERA-READY  ARTICLES  and  car¬ 
toons.  Variety  of  subjects.  Available 
weekly.  Mail  $3.50  for  samples  to  Dan- 
ney  Ball  Productions,  147  N.  Franklin, 
Hemet.  CA  92343. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


PUZZLES 


PUZZLE  prices  slashed  30°'o  for  popular 
Bonus-Words  and  Wiggly-Words,  tested 
reader-pleasers.  Info  50«.  Dickson, 
17700  Western  69e,  Gardena.  CA 
90248. 


HEALTH 


DOCTOR  YOURSELF!  Weekly  500  word 
Question  and  Answer  column  on  preven¬ 
tive,  self-help,  healthcare  methods.  By 
medical  author/consultant.  Request 
samples:  S.  G.  House,  7315  Wisconsin 
Ave.,  Bethesda,  MD  20014. 


HORSES 


OF  COURSE,  A  HORSE-why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service. 
P.O.  Box  190,  San  Diego,  CA  92112. 


HUMOR 


SHE'S  BRIGHT,  she's  witty,  she's  wild 
...  and  her  "SUNNY  SIDE  UP"  columns 
are  the  talk  of  the  town.  She's  Marie 
Prestom.  Copy  pre  set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn,  NY  11214. 


HUMAN  INTEREST 


ERNIE'S  WORLD  profiles  people.  Write 
for  samples,  rates:  WOW  Features.  P.O. 
Box  1659.  Newark.  NJ  07101. 


LABOR 


TWICE  WEEKLY  column  on  labor  issues, 
union  politics.  Samples  and  rates.  Paul 
Fortney,  Jr.,  138  S.  Virginia  Ave.,  Falls 
Church,  VA  22046. 


MEDICINE 


WHAT'S  NEW  IN  MEDICINE? 

READ  MEDICAL  UP-DATE 
Fascinating  discoveries  are  being  made 
daily.  Weekly  column  spotlights  break¬ 
throughs  almost  as  soon  as  they  occur! 
1000  words.  $1.50  per  week.  Free  sam¬ 
ple.  A-M  Feature  Service,  Box  390552, 
Miami  Beach.  FL  33139. 


MONEY 


"MORE  FOR  YOUR  MONEY"-Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan.  1802  S.  13,  Temple.  TY  76501. 


STAMPS 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  News  World  Syndicate,  401  Fifth 
Ave.,  NY  10016. 


THE  FUTURE 


FUTURETHINK.  Clear,  clean,  imagina¬ 
tive  750  word  weekly  column  on  the 
future— What  will  the  world  be  like:  in¬ 
ventions,  medicine,  daily  living,  cities? 
Interviews  with  future  thinkers,  reports 
and  essays.  Peter  Menkin,  Feature  As¬ 
sociates.  1563,  Lincoln  Ave.,  San 
Rafael.  CA  94901. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  now  in  its  5th  year. 
Weekly.  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95(X)3. 


WEEKLY  Travel  column,  600  words  by 
globetrotting  pro.  Modest  rates.  In¬ 
quiries:  Curtis  W.  Casewit,  Box  19039, 
(jenver,  CO  80219. 


WEEKLY 


VOICE  FROM  THE  WOODS— 500-word 
essays  on  perpetual  business  growth 
and  other  myths.  Free  Samples.  Walter 
Gormly,  RFD  #2.  Mt.  Vernon.  lA  52314. 


SOUTHERN  EDITORS— FACING  SOUTH 
is  an  illustrated  human  interest  column, 
written  by  a  different  professional 
Southern  writer  each  week.  Appears  in 
over  100  Southern  Newspapers.  Free 
samples  and  rates.  Box  230,  (ihapel  Hill, 
NC  27514. 


WINE 


Join  America's  FASTEST  GROWING 
syndicated  wine  column.  Du  ring  the  past 
three  years,  Harold  Bearak's  byline  has 
appeared  in  THE  NEW  YORK  POST  and 
CUE  MAGAZINE,  as  well  as  in  numerous 
publications  from  coast  to  coast.  Now  is 
the  time  to  provide  your  wineloving 
readers  with  the  information  they  thirst 
for!  Samples  available.  Write:  Harold 
Bearak,  123  Robby  Lane.  Manhasset 
Hills,  NY  11040  or  call  collect  (212) 
268-9104. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  US  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHCST,  6116  N.  Central  Express¬ 
way,  Suite  1020,  Dallas,  TX  75206,  (214) 
691-1163. 


ENTERTAINER® 

A  Music.  Entertainment  and  Leisure 
oriented  publication  is  now  available  to 
distributors  east  of  the  Mississippi.  You 
can  now  own  your  own  Entertainment 
Newspaper  without  all  the  production  has¬ 
sles.  WE  MAKE  IT  EASY!  The  Entertainer  is 
proven— not  new.  Four  figure  investment 
required.  No  (Writing,  Printing,  or  Art  Ex¬ 
perience  Necessary.  Write  The  Enter¬ 
tainer.  1347  So.  3rd  St..  Louisville.  KY 
40208:  orcall  (502)636-2541.  Perfect  one 
or  two  person  operation. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton.  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  NAtional  8-1133 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr.. 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales.  Appraisals. 
Consultations 

(We  handle  different  properties,  all  types. 

from  our  two  offices.) 

MARION  R,  KREHBIEL.  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission. 
Kans.  66207.  Office  (913)  381-8280. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


W.  SID  SMITH.  Media  Broker 
Box  189,  Mount  Pleasant.  Ml  48858 
(517)  772-3261 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.  0. 
Dr.  12428,  Panama  City,  Fla. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


NOBODY  WILL  WORK  HARDER 
TO  SELL  YOUR  NEWSPAPER  .  .  . 
at  fair  market  value,  in  confidence,  with¬ 
out  disrupting  your  business. 

ROY  HOLDING  &  ASSOCIATES 
Box  212-Galva,  IL  61434 
(309)  932-2270  days— 932-2642  evenings 
Appraisals— Consultation 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Mam  St..  McMinnville. 
TN  37110.  (615)  473-2104  or  473-3715. 


NEWSPAPERS  FOR  SALE 


NEW  ENGLAND  COAST  offset  weekly 
grossing  SIOO.CXX).  Well-equipped  shop. 
$90,000  with  29°o  down.  Owner  will  fi¬ 
nance.  Write  Box  4956,  Editor  &  Publisher. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers.  E&P  Classifieds  really  give 
them  the  business!  Here's  a 
sampling  of  comments  received 
recenti  V  f  rom  across  the  count rv: 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results! " 

"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters. " 

“I  sold  both  papers  first  time 
around.  It's  a  pleasure  to  be  an 
advertiser— it  also  pays!” 

These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you’re  a  broker  or  a  principal,  if 
you're  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 


E&P  CLASSIFIEDS 

WHEN  IT  GOMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


BI-MONTHLY  Senior  Citizen  newspaper 
grossing  $90,000,  16,000  circulation. 
Zone  2.  $75,000  Terms.  Bo*  4818,  Editor 
&  Publisher. 


ZONE  3  weekly  in  rapidly  expanding  tourist 
center.  $30,000  gross.  Price  n^otiable. 
Send  replies  to  Bo*  4852,  Editor  & 
Publisher. 


MOUNTAIN  STATE  exclusive  county  seat 
weekly,  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers,  P.O.  Box  308, 
Lindsay,  CA  93247. 


CALIFORNIA  WEEKLIES.  #1  tourist  and 
retirement  area.  (1)  senior's  weekly  since 
1962  paid  subscription  4,352  mailed 
weekly.  (2)  visitors  guide  with  10,000  cir¬ 
culation  to  hotel,  motel,  etc.  In  third  year. 
Includes  strong  print  business  and  new 
typesetting  equipment.  50%  to  100%  for 
sale.  Write:  Publisher,  17801  Kilkenny 
Rd.,  Los  Gatos,  CA  95003. 


NEWSPAPER— Weekly  English-Jewish  tab¬ 
loid  in  dynamic,  fast-growing  Western  city. 
No  competition  in  entire  state.  Excellent 
earnings  15  years.  Unlimited  potential  for 
expansion.  Sacrifice  due  to  illness, 
$100,000.  Write  Box  4942,  Editor  & 
Publisher. 


FOR  SALE 

Prime  opportunity  to  acquire  weekly  offset 
newspaper  in  Southern  California.  Located 
in  Fillmore,  Ventura  County,  65  miles  from 
downtown  Los  Angeles.  Includes  office 
equipment  and  Compugraphic  machinery. 
For  more  information,  call  publisher 
Robert  C.  Landegger  at  (805)  527-0772 
days  or  527-0812  evenings. 


NEWSPAPERS,  California  coastal  weekly 
group,  including  $1  million  in  real  estate, 
liquid,  fixed  assets.  $2.6  million  price.  Tax 
free  stock  exchange  wanted.  Mel  Hodell, 
Broker,  Box  2277,  Montclair,  CA  91763. 


FAST  GROWING  weekly  in  Midwest  sub¬ 
urb.  Estimated  gross  $80,000.  Down  pay¬ 
ment,  building  included,  $15,000.  Rest 
long  term  now  interest.  Camera  ready. 
Other  business.  Box  5023,  Editor  & 
Publisher. 


The  "NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Box  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


FLORIDA  WEEKLY  GROUP-liquidating  to 
retire.  Seven  publications  in  six  towns. 
Grossing  over  $500M.  Package  $550M, 
minimum  $250M  down.  Might  consider 
separating.  Send  proof  of  financial  status 
and  newspaper  experience.  Write  Box 
5013,  Editor  &  Publisher. 


$80,(X)0  Gross,  New  Jersey  weekly  legal. 
Half-hour  from  New  York  City.  (Jompu- 
graphic  equipment.  No  money  down  to 
right  party.  Box  5(X)5,  Editor  &  Publisher. 


NORTHERN  CALIFORNIA  shopper  cover¬ 
ing  two  county  rapidly  growing  areas. 
82,000  weekly  circulation  with  exciting  po¬ 
tential  sales  growth— '75  $250,000;  '76 
$600,000;  '77  $850,000.  Must  sell  and 
priced  right.  Will  negotiate  offers.  Qual¬ 
ified  buyers  contact  Vernon  H.  Jeffery, 
157  Leisure  Way,  Vacaville,  CA  95688. 
Phone  (707)  446-3728. 

RESPECTED  WEEKLY,  AREA  3,  $60,000 
GROSS;  HOUSE-OFFICE  AVAILABLE.  Box 
5026,  Editor  &  Publisher. 

WEEKLY  in  Southwest  town  of  20,000  ex¬ 
pected  to  double  in  10  years.  Growth  and 
profit  pqtential  excellent  for  experienced 
energetic  publisher.  Write  Box  5038, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 

WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,(X)0 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. _ 

EX-WEEKLY  EDITOR  with  cash  is  looking 
for  profitable  weekly  with  shopper  or  pos¬ 
sibility  of  starting  one.  Prefer  Sunbelt.  Box 
4801,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WELL-FINANCED  communications  group, 
practitioner  of  responsible  community 
journalism,  seeks  small  newspaper  groups, 
dailies,  strong  weeklies.  Cash  or  terms  fit¬ 
ted  to  seller's  tax  and  other  needs.  Reply  in 
confidence  to  Box  4908,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


INDISPENSIBLE  Periodical  Index:  For 
Comprehensive  indexing  of  120  plus  pub¬ 
lications  including  MORE,  VILLAGE 
VOICE,  INQUIRY,  SPORTING  NEWS, 
MOTHER  JONES,  and  all  major  city 
magazines,  your  news  organization  should 
subscribe  to  ACCESS;  THE  SUPPLE¬ 
MENTARY  INDEX  TO  PERIODICALS.  Pub¬ 
lished  3  times  per  year  and  cumulated  in  a 
clothbound  book,  it  has  been  published 
since  1975  and  is  available  for  $75  per 
year  from  Gaylord  Professional  Publica¬ 
tions,  P.O.  Box  4901,  Syracuse,  NY  13221. 
Sample  issue  and  brochure  available  from 
Mr.  E.  Vrooman. 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90M1. 


COMPOSING  ROOM 


FOR  SALE 

POS-1  visual  graphics  process  camera/RC 
processor  and  PHOTOTYPOSITOR.  Perfect 
team  for  your  small  or  medium  weekly  to 
do  half  tones,  graphics,  ad  layout  and  job 
work.  Can  take  over  lease/purchase  pay¬ 
ments  of  $198  per  month  or  purchase  out¬ 
right.  Call  (301)  775-7584. 


ENGRAVING 


ENGRAVING  Equipment,  all  in  good  condi¬ 
tion  for  acceptable  offer.  48"  Master 
Etcher;  neutralizing  acid  tank;  Blodgett 
Oven,  Wesel  Rotor,  Mat  Roller,  Mat 
Humidifier,  Vandercook  Proof  Press  and  a 
Micro  Plate  Processor.  Call  Graphic 
Laboratories,  Mansfield,  MA  (617)  339- 
3501. 


sibility  of  starting  one.  Prefer  Sunbelt.  Box 
4801,  Editor  &  Publisher. 
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MAILROOM 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write.  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las.  TX  75222.  (214)  357-0196. 


STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 


STEPPER  TY-MACHINE 
4  hoppers  and  the  main.  Daily  tyer  unit, 
Sunday  tyer  unit,  counter  and  bagger, 
conveyor,  card  throwing  attachment.  Extra 
Saxmeyer  tying  head  used  approximately 
650,0(5o  tyes.  Like  new  $14,500.  (415) 
758-5985  24  hour  tape. 

NOLAN-JAMPOL  90  transfer  table.  Excel¬ 
lent  condition.  Available  immediately. 
GRAPHIC  MANAGEMENT  ASSOCIATES, 
Circulation  &  Mailroom  Division,  11  Main 
St.,  Southboro,  MA  01772,  (617)  481- 
8562. 

STA-HI  257  COUNTER  STACKER  com¬ 
plete  with  EDS  programming  keyboard  and 
bundle  display  indicator  for  odd  count  op¬ 
eration.  Complete  spares  included.  Excel¬ 
lent  condition.  3  years  old.  GRAPHIC 
MANAGEMENT  ASSOCIATES,  Circulation 
&  Mailroom  Division,  11  Main  St.,  South¬ 
boro.  MA  01772,  (617)  481-8562. 


_ NEWSPRINT _ 

NEWSPRINT— ROLLS— all  sizes.  BEHR¬ 
ENS  Pulp  &  Paper  Co.,  3305  W.  Warner, 
Santa  Ana,  CA  92704,  (714)  556-7130. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


IBM  Selectric  Magnetic  Tape  Composer; 
maintained  well.  Several  fonts  and  tapes. 
$7,000  or  best  offer.  (603)  352-4899  or 
write  Equinox,  Elliot  Hall,  Keene  State  Col¬ 
lege.  Keene,  NH  03431. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel.  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals,  Oecitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


A/M  Comp/Set  35(XJ 
70LPM  TAB-DATA  paper  tape 
will  translate  any  punched  tape  code  with 
5  fonts  5.5-74  point— ONLY  6  months— 
SACRIFICE.  CONTACT; 

Dan  (Singras 

Southern  N.H.  Publications 
305  Massabesic  St. 
Manchester,  NH 
(603)  668-7330 


(#2)  VIDEO  SETTER 
UNIVERSALS 
Fonts 

Spare  Kits  A  and  B 
Spare  readers 
Online  interfaces 
Completely  tested  and  serviced 
Priced  to  sell 
Ready  for  immediate 
Delivery 

Please  direct  inquiries  to; 
Mr.  McKee 
(201)  661-0700 


PHOTONS.  532,  713-20,  both  in  running 
condition  with  two  spare  parts  machines; 
Stat  King;  Photo  Typositor;  Digital  Compu¬ 
ter  PDP-8;  two  Computer  Optics  Terminals 
(Not  operational):  call  Graphic 
Laboratories,  Inc.,  Mansfield,  MA  (617) 
339-3501. 


WE'VE  GONE  INTO  THE 
HARDWARE  BUSINESS! 

(And  the  software  business  too!) 

Here's  how  E&P  Classifieds  can  benefit 
you  as  you  move  into  the  new  technology. 
IF  YOU'RE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  computer 
technology,  we  can  help  you  get  top 
dollar  for  the  computers  you're 
currently  using. 

IF  YOU'RE  A  MANUFACTURER  of 
computer  hardware  or  a  software  house, 
we  can  help  you  move  your  trade-ins 
out  of  your  inventory  and  into  a 
worldwide  marketplace. 

No  matter  what  model  computer 
you  have  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  readership  in  the  newspaper 
field,  we'll  find  them  for  you. 


COTTRELL  V15A  UNITS 
New  1973  JF-1  folder  with  upper  balloon 
former  and  845  roll  stands.  We  will  sell 
individual  components  or  complete  press. 
Contact;  IPEC,  Inc.,  401  N.  Leavitt  St., 
Chicago,  IL  60612.  (312)  738-1200.  Telex 


GOSS  COMMUNITY  units  for  add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%  ' 

Urbanite  %  folder 

(lolor  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-l(X)HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


EQUIPMENT  &  SUPPLIES 


PRESSES 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21  Vi  cutoff 

4  UNIT  1,0(X)  series  suburban 

6  UNIT  Goss  Mark  1  22%  "  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285,  McAllen.  TX  78501 
(512)  682-7011 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  tO;  Press.  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


3  UNIT  News  King,  1974,  self  inking,  hi- 
speed.  Bob  Barton,  Box  1068,  San  Mar¬ 
cos,  TX  (512)  392-2447. 


2:3  Metro  Folders,  Goss  and  Wood.  22%' 
cutoff.  Contact:  IPEC,  Inc.,  401  North 
Leavitt  St.,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


URBANITE  FOLDER 
CDMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


URBANITE  FOLDER  WITH  Vt  AND  Vz 
1970.  CONTACT  BOX  4272.  EDITOR  & 
PUBLISHER. 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  V*  and  Vi,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH;  (312)  738-1200  Telex  25-4388 


YOU’VE  SEEN 
OUR  SLUGS: 

“Be  Your  Own 
Syndicate  Boss” 

“E&P  Classifieds 
Programmed  for 
Selling” 

“A  Better  Way  to 
Peddle  Your  Papers” 

Now  let  us  give  you  the 
real  Insider's  story: 

JOIN  OUR 
CONTRACT  CREW! 

. . .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  1 2,  26  or  52  times 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field; 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GREGG  IMPRINTER  22^-4  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt.  Chicago.  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  URBANITE  Folder  U-515,  with  3 or  4 
black  units,  1  superimposed,  complete 
with  50  HP  motor,  mag  drive,  4  position 
roll  stand,  water  pump,  panel,  etc.;  Folder 
recently  re-worked,  with  quarter-fold. 
Available  as  unit  ready  to  go  mid-Septem¬ 
ber.  Call  Mike  Traynor,  (312)  824-1111 — 
Des  Raines,  Illinois. 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship. 

CONTINENTAL  PRINTING  MACHINERY 
MAIN  OFFICE 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park,  KS  66204 
913-432-8276 


FOR  SALE-EXCLUSIVE  OFFERING 
6-Unit  Goss  Suburban  Web  Offset  Press 
4  Units  floor  mounted— 2  superimposed 
22^4"  Cutoff— sidelay  register 
Complete  with  roll  stands,  motor  drive  & 
folder 

Excellent  Condition 

Offered  “As  is,  where  is"— Franklin,  In¬ 
diana 

Available  First  Quarter  1979 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Drive,  P.  0.  Box  5487 
Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9060  Telex  42362 


SIX  UNIT  Harris  Cottrell  V-15A  with  (older. 
Available  immediately.  Contact  Box  5007, 
Editor  &  Publisher. 


FOR  SALE 

Two  6-Unit  Goss  Mark  I  Headliner  Presses 
Double  2:1  Folder  with  Each  Press 
One  Color  Half  Deck  on  Each  Press 
Manufactured  Mid  50's 
21‘/2"  Cutoff  90  Stagger 
Reels,  Tensions  and  Pasters 
Compression  Lockup 
Excellent  Condition 
Available  Immediately 
Priced  For  Quick  Sale 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  COR¬ 
PORATION 

105th  Street  and  Santa  Fe  Drive,  P.O.  Box 
5487 

Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


WANTED  TO  BUY 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
(older  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY: 

GENERAL  ELECTRIC  GROUP  DRIVE  100 
HP  SIMILAR  TO  THE  FOLLOWING 
SPECIFICATIONS; 

Model  5M  6324  BLl,  Type  M.  Frame 
6324Z,  208  Volts,  50)60  Cycles,  3  Phase, 
FL  Amp.  254/259,  FL  Speed  1170/975, 
sec  Volts  226,  sec  AMP  202.  Box  4886, 
Editor  &  Publisher. 


CHESH  IRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 

GOSS  Community  Oil  Bath— 1-4  units  plus 
Community  or  SC  Folder  as  is,  where  is. 
Condition,  availability,  price  important. 
(515)  792-5408  for  G.  Schrader.  Sr. 

WANTED  TO  BUY: 

10  Unit  HOE  Color  Convertible,  22Tk,  Se¬ 
rial  Number  between  3100  to  32(X),  3:2 
Folder,  UpF>er  Formers,  hopefully  with  au¬ 
tomatic  RTP’s.  Box  4899,  Editor  &  Pub¬ 
lisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


WANT  TO  PURCHASE  software  for  ac¬ 
counting.  advertising,  and  business  rec¬ 
ords  in  COBOL.  Contact  Robert  M.  Heder- 
man.  III,  Clarion-Ledger  and  Jackson  Daily 
News,  P.O.  Box  40,  Jackson,  MS  39205. 
(601)  969-3700. 


GOOD  RUNNING  4  UNIT  WEBENDORFER 
complete  with  folder.  P.O.  Box  1348, 
Houma,  LA  70361. 


GOSS  Community.  3  to  5  units.  Oil  bath. 
Would  consider  other  good,  small  press. 
Bill  Hartman,  Hartman  Newspapers.  Inc., 
P.O.  Box  1390,  Rosenberg,  TX  77471, 
(713)  342-8691. 


COMPSTAR  190-H  phototypesetter  with 
good  record  of  service.  Will  pay  $1,0(X)- 
$1,500  depending  on  filmstrips,  lenses 
and  spare  parts  available.  Call  (919)  528- 
2393.  Granville  Publishing  Company, 
Creedmoor,  NC. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

WEEKLIES’ 

IDEA  SERVICE 

.  .  .  especially  designed  for  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  newspaper .  .  .  ways  to  increase  rev¬ 
enue,  boost  circulation,  promote  ad  space, 
solve  distribution  problems,  operate  more 
efficiently  .  .  .  plus  a  special  section  of 
original  ready-to-use  art  (or  your  ads  and 
promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES'  IDEA  SERVICE, 
P.O.  BOX  6526.  Mobile.  Alabama  36606, 
Phone  (205)  476-6600. 


TELEPHONE  SALES 
SPECIALIST 

Many  papers  work  the  same  programs  with 
different  results.  Why?  Experience-imple¬ 
mentation-professionalism. 

A  company  is  known  by  the  people  (mana¬ 
gers)  it  keeps.  We  at  Circulation  Marketing 
have  the  managers  and  expertise  to  pro¬ 
vide  a  program  at  a  cost  you  can  live  with. 
For  information  contact:  Phil  Pfeffer, 
(609)  346-0180. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


NEWSPAPER  CONSULTANTS 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  .Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street-Lowell,  Mass.  01852 
(617)  457-7549 


CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED  1-week  —  $1,90  per  line 

(Payment  must  accompany  order)  2weeks  —  $1.75  per  line  per  issue 

Add  $1.50  for  box  service  and  count  3-weeks  —  $1.55  per  line  per  issue 

as  an  additional  line  in  your  copy.  4-weeks  —  $1.40  per  line  per  issue 


OTHER  CLASSIFICATIONS 


Add  $  1 .50  per  insertion  tor  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available, News¬ 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line  —  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  and  or  spaces  per  line 
3  tines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  I.  Publisher,  575  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address. 


Authorized  by. 


n  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:. 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  L  PUBLISHER  •  S75  Lexington  Ave  •  New  York.  N  Y.  10022 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIST 


ACADEMIC 


INSTRUCTOR  or  assistant  professor  to 
teach  basic  courses  in  journalism,  includ¬ 
ing  photojournalism,  and  to  serve  as  fac¬ 
ulty  advisor  to  the  university  yearbook. 
Minimum  qualifications:  MS  degree  in 
journalism,  with  a  specialty  in  photojour¬ 
nalism.  Beginning  salary:  $12,000- 
$13,000  for  9  months.  Send  resume  and 
references  and  letter  of  application  by  July 
21  to  Jennings  Blackmon,  Acting  Chair¬ 
man,  Dept,  of  English,  Pittsburg  State 
University,  Pittsburg,  KS  66762.  An  Equal 
Opportunity/Affirmative  Action  Employer, 
M/F. 


JOURNALISM  instructor,  assistant  pro¬ 
fessor  with  experience  in  news-editorial 
and  one  of  2  other  areas,  photojournalism 
or  graphics.  Applicant  must  have  a 
minimum  of  3  years  professional  experi¬ 
ence  in  two  of  the  areas  and  advanced 
degree.  Contingency  position  on  nonten¬ 
ure  track,  but  reappointment  is  possible. 
Deadline  for  receiving  applications  and  re¬ 
sumes  is  July  20,  1978.  Send  applications 
and  resumes  to:  Professor  James  L.  High¬ 
land,  Chairman,  Search  Committee,  Dept, 
of  Journalism,  323  Academic  Complex, 
Western  Kentucky  University,  Bowling 
Green,  KY  42101.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Georgia) 
seeks  extremely  hard-working  general 
manager  to  oversee  entire  operation. 
Knowledge  in  ad  sales,  promotion,  layout 
and  production  and  editorial.  Staff  of  21. 
15%  travel  to  help  set  up  and  co-ordinate 
new  papers.  Resume  and  strong  letter  to 
Good  Times,  230  Arlington  Circle,  East 
Hills,  NY  11548. 


MANAGEMENT  INTERN 


We  are  looking  for  a  highly  motivated  per¬ 
son  interested  in  a  career  in  newspaper 
management.  We  want  that  superstar  who 
is  anxious  to  condense  the  years  of  experi¬ 
ence  it  takes  to  reach  management  into  2 
years  as  a  management  intern.  The  indi¬ 
vidual  will  participate  in  a  rigorous  training 
experience  in  all  phases  of  newspaper  pro¬ 
duction  and  management.  The  program 
will  be  concluded  with  the  intern  placed  in 
a  management  position.  A  college  degree 
and  newspaper  experience  is  preferred. 
But  more  important,  must  have  demon¬ 
strated  such  qualities  as  leadership,  desire 
to  achieve  and  commitment  to  a  newspa¬ 
per  career.  We  are  very  interested  in  the 
hiring  and  promoting  of  females  and 
minorities  and  urge  all  qualified  candi¬ 
dates  to  apply.  We  offer  excellent  salary 
and  fringes.  To  apply,  send  detailed  re¬ 
sume  tO:  Box  5000,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer,  M/F. 


MANAGER  WANTED  by  old  established 
wholesale  distributor  of  newspapers, 
magazines  and  paperback  books  in  New 
England.  We  can  offer  hard  work,  respon¬ 
sibility,  security  and  real  opportunity  to 
tough-fibered,  shirt-sleeve  executive  who 
is  take  charge  person.  Salary  open.  Must 
get  along  well  with  people.  No  home  deliv¬ 
ery.  Write,  including  resume  and  refer¬ 
ences  to  Box  5036,  Editor  &  Publisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own . 


ADVERTISING 


PROGRESSIVE  award-winning  Wyoming 
newspapers  looking  for  advertising  sales¬ 
men  ranging  from  new  grads  to  top  execu¬ 
tives,  AM  must  be  creative,  self-starting, 
ambitious  candidates  of  good  character. 
Equal  opportunity.  Contact:  Sage  Enter¬ 
prises,  Carl  Bechtold,  Box  592,  Green 
River.  WY  82935,  (307)  875-3103. 


ADVERTISING  DIRECTOR 
Growing  suburban  newspaper  group  with  a 
national  reputation  for  quality  publications 
is  looking  for  a  top  notch  advertising  pro¬ 
fessional  to  head  up  our  advertising  de¬ 
partment.  Excellent  salary,  attractive  in¬ 
centive  plan,  and  superb  benefit  package 
Send  complete  resume  to  Box  4948,  Editoi 
&  Publisher. 


AGGRESSIVE  ad  manager  needed  for  lively 
and  growing  15M  daily  in  beautiful  Zone  3 
community.  Manager  must  be  able  to  lead 
staff  and  initiate  promotions.  Experience 
with  shoppers  and  unduplicated  coverage 
helpful.  Send  resume  with  salary  require¬ 
ments  to  Box  4952.  Editor  &  Publisher. 


ADVERTISING  MANAGER 
For  Weekly  Free  Newspaper  group  in 
Northern  Michigan.  50,000  combined  cir¬ 
culation.  Good  opportunity  in  growth  area. 
Salary  plus  commissions.  Send  resume  to 
Box  1167,  Traverse  City,  Ml  49684. 


RETAIL  ADVERTISING  MANAGER 
ZONE  6 

We  are  seeking  a  highly  motivated,  aggres¬ 
sive  and  experienced  retail  advertising 
manager  to  direct  the  sales  staff  of  a 
20,000  circulation  daily  paper  in  a  fast 
growing,  highly  competitive  market. 
Minimum  two  years  experience  in  retail 
advertising  anci  minimum  one  year  in  line 
sales  management.  Please  send  resume 
and  salary  requirements  to  Box  4843, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  for  small  mid¬ 
west  daily.  Should  be  top  salesman  to 
meet  and  work  with  businessmen.  Oppor¬ 
tunity  to  buy  in  within  3  years.  Salary  plus 
commission.  An  excellent  opportunity  for  a 
beginner.  Write  Box  5003,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  SALESPERSON 
Texas  daily,  combo,  80,000  circulation, 
seeks  salesperson  with  2  or  more  years  re¬ 
tail  advertising  background  in  sales  and 
layout.  Excellent  salary,  bonus,  and  auto 
allowance.  Contact: 

Charles  Bordelon,  Adv.  Mgr. 

Beaumont  Enterprise  &  Journal 
P.  0.  Box  3071 
Beaumont,  TX  77704 
AC  (713)  833-3311 


COLORADO  award  winning  twin  1,400  cir¬ 
culation  rural  weeklies  40  miles  southeast 
from  Denver  needs  working  manager  with 
strong  ad  sales  background  to  become 
editor.  Will  consider  man-wife  team.  Mod¬ 
erate  base  salary  plus  percentage.  Position 
will  be  filled  August  15.  Send  resume  to 
Jim  Adkins,  Country  Squire,  P.O.  Box  249, 
Elizabeth,  CO  80107. 


ADVERTISING  DIRECTOR.  Unusual 
opportunity  with  aggressive  Midwest 
weekly  group  dominant  in  growth  market. 
Aggressive  pro  with  credentials  to  lead  en¬ 
thusiastic  staff.  Excellent  package.  Box 
5039,  Editor  &  Publisher. 


Have  we  got  a 
salesman  for  you! 


ADVERTISING  MANAGER 
Leading  chain  of  suburban  New  Jersey 
weekly  newspapers  has  immediate  open¬ 
ing  for  shirt  sleeve,  self-starting  pro  to  lead 
high  caliber  sales  staff.  Good  salary  and 
excellent  benefit  program.  Send  complete 
resume  to:  Asher  Mintz,  Publisher,  Subur¬ 
ban  Publishing  Corp.,  1291  Stuyvesant 
Ave.,  Union,  NJ  07083  or  call  (2CJ1)  686- 
7700. 


He’s  got  great  newspaper  contacts.  He's 
thoroughly  versed  in  the  latest  technology 
He  knows  how  to  design  a  system  that 
works  best  for  his  client.  And,  because  he 
knows  and  cares  about  his  clients,  he 
knows  when  existing  equipment  should  be 
implemented  to  keep  pace  with  growth  and 
advancement 
How  do  we  know  so  much  about  this  fellow? 
He  reads  EOITOR&  PUBLISHER!  We  speak 
his  language 
If  you're  on  the  lookout  for  good  sales 
people,  call  E&P  Classifieds.  We’ll  get  your 
message  across 
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OPPORTUNITY  for  skilled  advertising  per¬ 
son  to  become  key  executive  for  semi¬ 
weekly  in  Wisconsin.  Newspaper  and  cent¬ 
ral  printing  plant  located  in  one  of  the  fas¬ 
test  growing  areas  in  state,  yet  community 
retains  delightful  features  of  rural  living. 
This  job  requires  a  leader  who  loves  peopTe 
and  would  become  thoroughly  involved  in 
community  affairs.  Good  schools,  strong 
industry  and  excellent  farms.  Position 
could  lead  to  general  manager.  Write  to 
Box  4904,  Editor  &  Publisher. 


EXPERIENCED  ADVERTISING  MANAGER 
for  AM  daily  in  Northern  Wisconsin.  Con¬ 
tact:  General  Manager.  The  Daily  Press. 
Ashland.  Wl  54806. 


DIRECTOR  OF  SALES 
Manage  outside  sales  force,  motivate 
them,  creative  opportunity.  Highly  com¬ 
petitive  situation  in  California.  National 
group  ownership  offers  advancement.  Re¬ 
quires  strategic  thinking,  tough,  street 
fighter  instincts,  polish  of  major  market 
professional,  proven  track  record  and  de¬ 
sire  to  take  on  challenge.  Resume  and  sal¬ 
ary  requirements  to  Box  4887,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  new  weekly 
newspaper  in  small  southern  city  with 
famous  university.  Experienced  in  selling 
for  media.  Organize  and  operate  plan  for 
classified  and  display  ads  OBSERVER. 
P.O.  Box  3917,  Charlottesville,  VA  22903. 


ADVERTISING  MANAGER.  Should  know 
ROP,  classified,  national  and  promotion. 
Excellent  opportunity  for  #2  person  look¬ 
ing  for  that  move  up.  Contact:  John 
Haines,  Eldorado  Times,  Eldorado,  KS 
67042,  (316)  321-1120. 


ENERGETIC,  experienced  salesperson 
sought  for  weekly  paid  community  news¬ 
paper  in  beautiful  year  round  tourist  area 
in  Zone  5.  Shoppers,  radio  stations  make 
for  competitive  market.  Person  selected 
must  be  able  to  plan  and  implement  pro¬ 
motions,  design  outstanding  ads,  sell 
clients  on  value  of  consistent  advertising, 
and  work  well  with  production  and  news 
personnel.  Earnings  will  be  based  on 
commission,  expenses  and  profit  sharing. 
Write  Box  4935,  Editor  &  Publisher. 


AGGRESSIVE  sales  pro  sought  by  Eastern 
Pennsylvania  weekly.  This  take  charge  op¬ 
portunity  is  available  for  the  experienced 
manager  only.  Reply  Box  444,  Bethlehem. 
PA  18016. 


ADVERTISING  MANAGER  for  aggressive 
weeklies.  Northwest  location.  Supervise, 
organize,  motivate  and  sell  with  our  staff 
of  seven.  Start  immediately.  Highly  com¬ 
petitive  situation  requires  an  experienced, 
competitive  manager.  If  you  are  the  one, 
please  reply  to  Box  4955,  Editor  & 
Publisher. 


ARTIST 


MAJOR  Publishing  company  launching 
new  magazine  for  the  teen  market.  Look¬ 
ing  for  person  to  handle  complete  design, 
layout,  type  spec,  mechanicals,  paste-up, 
etc.,  working  with  our  editors.  Must  have 
portfolio  of  work  done  in  this  field.  Phone 
(212)  421-9569  between  10-4. 


ART  DIRECTOR 

Major  metropolitan  newspaper  in  South¬ 
west  is  looking  for  an  experienced,  im¬ 
aginative,  shirt-sleeve  art  director  to  head 
a  four-person  staff.  Must  have  good 
knowledge  of  design,  layout  and  all 
graphics  areas.  Outstanding  opportunity 
with  an  aggressive,  expanding  newspaper. 
Write  Box  4971,  Editor  &  Publisher. 


ART  DIRECTOR 

We  have  a  new  position  available  for  an  Art 
Director.  The  person  we  are  looking  for 
should  have  the  willingness,  desire  and 
background  to  create  and  manage  an  art 
department  who's  primary  objective  is  to 
dramatically  improve  the  quality  of  the 
graphics  that  we  produce  for  both  of  our 
newspapers. 

We  foresee  a  department  of  approximately 
10  people  (we  now  have  6),  some  with  pro¬ 
duction  layout  capabilities,  some  with 
speculative  layout  capabilities  and  some 
with  a  combination  of  these  2  plus  some 
photography.  The  candidate  must  be  able 
to  create  a  working  environment  for  crea¬ 
tive  growth  of  the  staff.  Direct  respon¬ 
sibilities  include  all  facets  in  the  art  de¬ 
partment.  periferal  responsibilities  would 
include  consultation  and  advice  on  typog¬ 
raphy,  design,  special  section  covers,  cor¬ 
porate  identity  design,  editorial  art  and 
some  miscellaneous  graphic  art  require¬ 
ments  of  other  special  publications. 

We  need  the  kind  of  person  who  can  at¬ 
tract  others  of  similar  ability,  who  ap¬ 
preciates  the  unique  nature  of  the  news¬ 
paper  business  and  shares  with  us  the 
philosophy  that  we  want  the  best  “in 
print.” 

If  this  sounds  like  what  you're  trained  and 
ready  for,  please  write  a  letter  of  applica¬ 
tion  including  education,  work  and  salary 
history  tO: 

Personnel  Manager 
Madison  Newspapers,  Inc. 

P.  0.  Box  8056 

Madison,  Wl  53708 
An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Newspapers,  Inc. 


ZONE  5  regional  weekly  offset  newspaper 
with  tradition  of  graphic  excellence  needs 
art  director/production  manager  to  handle 
editorial  design  and  pasteup  plus  organize 
and  supervise  typesetting  and  ad  makeup. 
A  deadline  enforcer  and  someone  with 
news  awareness  to  work  with  editor  and 
photographer  on  creative  sto^  illustra¬ 
tions.  Send  resume  to  Box  5028,  Editor  & 
Publisher. 


ART  DIRECTOR 

for  trade  and  large  mail  order  books. 
Minimum  3  years  experience  in  book  work 
and  good  management  skills.  Must  be  well 
vers^  in  all  phases  of  book  production 
with  emphasis  on  design  and  layout,  type 
specing,  mechanicals,  jackets  and  4-color 
art  to  work  closely  with  editors  and  super¬ 
vise  an  art  staff.  Send  resume  and  salary 
requirements  to:  Rodale  Press,  Inc.,  33  E. 
Minor  St.,  Emmaus,  PA  18049,  Attn:  Per¬ 
sonnel  Department. 


CIRCULATION 


CIRCULATION  MANAGER  for  Sun  Belt 
community  daily.  We  need  a  shirt-sleeve 
manager  who  enjoys  promoting  our  subur¬ 
ban  market  and  is  willing  to  work  the  hours 
necessary  to  reach  our  target.  Beautiful 
community  to  raise  a  family.  Send  com¬ 
plete  letter  with  salary  requirements  to 
Box  4934,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
The  basics,  plus  something  extra— that’s 
what  we're  looking  for  in  a  manager.  Do 
you  have  a  college  degree,  with  basic  ac¬ 
counting  and  administrative  skills?  Have 
you  demonstrated  strength  in  budget/cost 
controls,  organization,  planning,  policy 
making  and  supervision?  Education  and 
experience  in  marketing  and  promotions? 
We're  intent  on  making  a  good  manage¬ 
ment  team  even  better  in  our  efforts  to 
constantly  improve  production  and  dis¬ 
tribution  of  this  32,C)(X).  7  day  AM  news¬ 
paper.  Resume,  references  and  salary  re¬ 
quirements  to  Box  5027,  Editor  & 
Publisher. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


i 


CIRCULATION  MANAGER  who  will  be  as¬ 
sistant  to  director  on  medium  size  fast 
growing  aggressive  7  day  operation.  Job 
involves  supervision  of  7  district  managers 
and  knowledge  of  motor  route  operation. 
Must  be  strong  on  sales. 

Ideal  opportunity  to  become  a  team 
member  on  this  division  of  Harte-Hanks 
Communications,  Inc.  Good  starting  salary 
and  fringe  benefits  plus  incentive  bonus 
plan  for  performance. 

Excellent  chance  for  advancement.  Send 
resume  or  contact  Walt  McCoy,  Circulation 
Director,  Journal  News,  Box  298,  Hamil¬ 
ton,  OH  45012.  Phone  (513)  863-8200. 


WE  ARE  LCXIKING  FOR  a  bright,  energetic 
individual,  experienced  in  newspaper  cir¬ 
culation,  to  manage  one  of  our  zones.  The 
right  individual  must  be  a  strong  leader, 
and  must  be  capable  of  handling  all  re¬ 
sponsibilities  delegated  to  himiher.  We  are 
a  fast  growing  suburban  daily  in  Zone  5, 
and  offer  a  good  starting  salary  and  fringe 
benefit  package.  Send  resume  to  Box 
4967,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  AM  PM  paper  in 
Zone  8 . . .  Excellent  slot  to  learn  all  phases 
of  circulation.  Prospect  for  future  ad¬ 
vancement  good.  Send  resume  to  Box 
4848,  Editor  &  Publisher. 


CIRCULATION  MANAGER'S  DREAM.  Solid 
market  with  growth  potential,  solid  staff, 
supportive  publisher,  and  above  average 
earnings.  Very  nice  Suburban  Washington 
community.  Ideal  for  family  person.  Out¬ 
door  activities,  etc.  Desire  to  do  the  right 
job  more  important  than  experience.  Sal¬ 
ary  commensurate  with  experience.  Large 
Cham  of  weeklies.  Send  resume  or  letter 
to:  Publisher,  The  Sentinel  Newspapers. 
P.O.  Box  1272,  Rockville,  MD  20850. 


COUNTRY  CIRCULATION  MANAGER 
Responsibilities— Carriers  and  expanding 
Motor  Route  operations  for  upper  Zone  5. 
11.000  daily.  Ideal  for  individuals  on  way 
up.  Opportunity  for  advancement  in  our 
outstanding  group  operation.  Write  Box 
4950,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  weekly  chain  of  13  consumer  shoppers 
in  San  Francisco  Bay  Area,  total  audited 
controlled  circulation.  182.570  house¬ 
holds.  Must  be  familiar  with  controlled  dis¬ 
tribution.  doorknob  delivery,  carrier  and 
truck  crew  systems.  Routing  and  mapping 
essential.  Must  be  strong  in  supervision 
and  work  well  with  people.  Good  starting 
salary  and  fringe  benefits,  including  profit 
sharing.  Send  resume  with  salary  history 
to;  Attn:  R.  M.  Black.  Publisher,  Dollar 
Saver,  P.O.  Box  356.  Fremont.  CA  94537. 


DAILY  AND  SUNDAY  newspaper  in  South 
Dakota  seeks  circulation  director.  Present 
director  retiring  after  30  years  service.  Ex¬ 
cellent  opportunity  with  group  organiza¬ 
tion.  Write  Box  4965,  Editor  &  Publisher. 


CIRCULATION 
DISTRICT  MANAGERS 
Experienced  district  manager  wanted. 
Must  be  knowledgeable  in  carrier  and 
motor  route  operation,  strong  on  service, 
collection,  sales.  Growth  market  in  ideal 
living  and  recreational  area. 

40.000  AM  daily  and  50,000  Sunday  in 
Western  Zone  2. 

Send  complete  resume  and  salary  re¬ 
quirements  to  Box  5020,  Editor  & 
Publisher. 


NEWSPAPER  Circulation  Manager  assis¬ 
tant.  Experienced  person  with  administra¬ 
tive  and  supervisory  capability  to  help 
build  and  maintain  sales,  service  and  col¬ 
lections  with  140  member  carrier  crew.  5 
afternoons  and  Saturday  morning  editions. 
Your  experience  determines  salary.  Good 
fringe  benefits.  Excellent  community. 
Contact:  Bob  Cook.  Daily  Times-Call,  P.u. 
Box  299,  Longmont,  C(j  80501  or  (303) 
776-2244. 


CIRCULATION  MANAGER 
We're  looking  (or  a  knowledgeable  creative 
professional  strong  in  all  phases  of  circula¬ 
tion,  especially  sales  and  promotion.  We're 
in  a  tough  market  that  requires  someone 
exceptional.  A  great  spot  for  someone  who 
wants  a  challenge  and  success!  20.(X)0 
daily.  Send  complete  resume  with  educa¬ 
tion,  experience  and  salary  requirements 
tO:  Ron  Cruger,  Beloit  Daily  News,  149 
State  St.,  Beloit,  Wl  53511. 
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NEWLY  CREATED  POSITION,  responsible 
for  25  employee  driver,  fleet  and  garage 
facility.  Duties  include:  Maintenance, 
scheduling,  and  supervision  of  distribu¬ 
tion.  We  are  an  AM/ PM  daily  in  Zone  6. 
Contact:  Bruce  Mackey,  Circulation  Direc¬ 
tor,  Corpus  Christi  Caller-Times,  P.O.  Box 
9136,  Corpus  Christi.  TX  78408,  (512) 
884-2011. 


CIRCULATION  MANAGER  for  18,600  ABC 
daily  with  5,800  weekly  extended  distribu¬ 
tion.  Central  Ohio-county  seat.  Member  of 
growing  group.  Send  resume  with  salary 
requirements  to  Box  5033,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


PRO  NEEDED  NOW 

We  need  a  classified  manager  to  train  and 
motivate  a  staff  of  6.  overhaul  our  phone 
room  operation,  implement  effective  pro¬ 
motions  and  develop  rapport  with  major 
accounts.  We  are  a  Zone  5  group-owned 
30,000  daily  in  a  very  competitive  market. 
Attractive  salary  and  benefits:  success  will 
bring  more  responsibility  in  a  hurry.  Send 
resume  and  salary  requirements  to  Box 
491&  Editor  &  Publisher.  Equal  Opportu¬ 
nity  Employer,  M  F. 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  manage¬ 
ment  advancement  potential  will  work 
some  retail  in  Ohio's  vacation  land  at  a 
27,000  plus  daily.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  tO:  Mac 
Rau,  Sandusky  Register.  314  W.  Market 
St..  Sandusky,  OH  44870  or  phone  (419) 
625-5500. 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire.  tram, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 
row.  Weekly  suburban  newspaper,  part  of 
uburban  Group.  Send  resume  and  salary 
demands  to  Box  5011,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
Need  personable,  aggressive  person  with 
several  years  of  classified  experience 
and/or  degree  to  supervise  small  depart¬ 
ment.  be  involved  in  planning  and  budget¬ 
ing  as  well  as  day-to-day  operations.  Salary 
and  commission.  Send  resume  tO:  Jim 
Johnson,  Belvidere  Daily  Republican,  401 
Whitney,  Belvidere,  IL  61008. 


ASSISTANT  MANAGER  needed  for  25,000 
daily.  Morning  Newspaper  in  Zone  6.  We 
are  in  one  of  the  fastest  growing  SMSAs  in 
the  US  and  we  need  you  to  train  to  be  our 
Classified  Manager.  Duties  include  servic¬ 
ing  established  accounts,  prospecting  for 
new  accounts  and  learn  our  entire  Clas¬ 
sified  operation.  Ideal  person  will  have 
Classified  background  and  be  willing  to  go 
the  extra  mile  to  get  the  job  done.  Resume, 
references  and  salary  requirements  to  Box 
5012,  Editor  &  Publisher. 


CLASSIFIED  MARKETING 
SUPERVISOR 
Will  report  directly  to  the  classified  man¬ 
ager  at  an  Area  4  metro  newspaper.  Should 
have  advertising/marketing  experience. 
Will  supervise  revenue  expense  budgeting 
and  management  reports.  Requires  good 
analytical  abilities  and  quantitative  skills. 
Send  resume,  including  salary  history  to 
Box  5024,  Editor  &  Publisher.  All  replies 
will  be  held  in  strictest  confidence  and 
references  will  be  contacted  only  after 
mutual  agreement. 


PERSON  more  interested  in  the  challenge 
of  organizing  classified  advertising  de¬ 
partment  than  salary.  Weekly  with  growing 
pains  in  beautiful  New  Hampshire:  also 
some  time  with  display  advertising,  ^lary 
negotiable.  Ideal  for  professional  looking 
for  an  opportunity  to  slow  down  but  use 
abilities  in  a  challenging  way.  Write  Box 
5018,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


WE  WANT  to  add  one  good  person  to  our 
ad  staff.  Positive  attitude  with  willingness 
to  learn  more  important  than  experience. 
Large  weekly  in  beautiful  area.  Write  fully. 
Verde  Independent,  Box  517,  Cottonwood, 
AZ  86326. 


WE  ARE  SEEKING  an  energetic  and  ag¬ 
gressive  individual  to  join  our  professional 
sales  staff.  Prior  newspaper  advertising 
sales  experience  required.  Excellent  bene 
fits  and  generous  compensation  program. 
Send  complete  resume  to:  Personnel 
Dept.,  Statesmen  Journal  Newspapers, 
P.O.  Box  13009,  Salem,  OR  97309. 


SALESPERSON  for  prize-winning  semi- 
weekly  in  small  county  seat  town.  Ideal 
climate,  established  paper.  Must  enjoy  life 
in  a  small  community.  30  miles  from  Al¬ 
buquerque.  Write  or  call:  Howard  Ker- 
cheval,  (505)  865-9420,  P.O.  Box  25.  Be- 
len,  NM  87002. 


EXPERIENCED  retail  salesperson  needed 
by  Salmas  Californian,  a  Gannett  Newspa¬ 
per,  located  in  Monterey  County,  (Califor¬ 
nia.  Must  have  a  thorough  knowledge  in  all 
phases  retail  advertising,  shopping  center 
oriented.  Send  resume  to  Ad  (jirector,  P.O. 
Box  1091.  Salmas,  CA  93901. 


ADVERTISING  SALES 
The  fastest  growing  6  day  ABC  daily  m  the 
Unites  States  is  again  looking  for  sales¬ 
people  because  of  growth.  Qualified  can¬ 
didates  would  ideally  have  a  degree  in  ad¬ 
vertising.  Advancement  potential  is  excel¬ 
lent  and  you'll  like  our  remuneration  sys¬ 
tem. 

This  IS  America's  most  affluent  market  in 
the  middle  of  the  resort  sun  country.  Circu¬ 
lation  topped  30,0(X)  last  February  and  is 
moving  upward  steadily.  (This  is  part  of 
The  Detroit  News  organization,  the  largest 
afternoon  daily  in  the  US).  Send  resume  to 
Edd  Davis,  The  Desert  Sun,  611  S.  Palm 
Canyon  Drive,  Palm  Springs,  CA  92262. 


EDITORIAL 


SPORTS  SLOT  PERSON 
Skilled  desk  person  for  San  Francisco  Bay 
area  AM.  Makeup  experience  required. 
VDT  experience  preferred.  Send  resume 
and  recent  work  samples  to  Lowell  Hickey, 
Sports  Editor,  The  Daily  Review,  P.O.  Box 
3127,  Hayward,  CA  94540. 


MANAGING  EDITOR  for  new  weekly  news¬ 
paper  in  small  southern  city  with  famous 
university.  Needs  several  years  experience 
as  editor.  Versatile  and  energetic.  OB¬ 
SERVER,  P.O.  Box  3917,  Charlottesville, 
VA  22903. 


EXPERIENCED  desk  person  to  work 
nights.  Adept  in  layout  and  editing.  Con¬ 
tact:  Rodney  Odell,  Editor,  Daily  Advance, 
87  E.  Blackwell  St.,  Dover,  NJ  07801,  or 
call  (201)  366-3000. 


MANAGING  EDITOR 

For  medium-size  Midwest  PM  daily,  Satur¬ 
day  and  Sunday  AM  located  in  fine  recrea¬ 
tional  area.  Our  40-plus  staff  needs  a 
dynamic  leader  with  creative  and  innova¬ 
tive  news  ideas  along  with  solid  organiza¬ 
tional  ability.  You  must  be  strong  on 
people  relationships  and  personnel  de¬ 
velopment.  V(}T  experience  helpful.  Excel¬ 
lent  salary  and  fringes.  Send  resume  to 
Box  4940,  Editor  &  Publisher. 


REPORTER 

Award-winning  weekly,  80  miles  north  of 
Sacramento  in  the  Sierra  foothills.  Ideal 
location.  Position  requires  hard  work  and 
imagination  on  straight  news  and  features. 
Experienced  only,  no  calls.  Send  clips,  re¬ 
sume  and  references  to:  Publisher,  Para¬ 
dise  Post,  P.O.  Drawer  70,  Paradise,  CA 
95969. 


COPY  EDITOR— We're  seeking  a  highly  tal¬ 
ented,  experienced  copy  editor  for  the  uni¬ 
versal  desk  of  our  46,000  Zone  5  daily.  As 
a  member  of  one  of  the  most  highly  re¬ 
spected  groups  in  the  business,  we  offer 
top  pay  and  fringes,  and  we're  located  in 
an  outdoor  recreation  paradise.  The  per¬ 
son  we  hire  will  have  a  chance  to  make  an 
immediate  impact  on  a  quality  newspaper 
with  a  growing  national  reputation.  He  or 
she  will  probably  have  at  least  2-3  years 
daily  newspaper  experience,  strong  word 
and  modular  layout  skills,  and  potential  to 
become  a  leader  in  the  industry.  An  excel¬ 
lent  opportunity  for  a  news  editor,  wire 
editor  or  managing  editor  of  a  small  daily 
who  is  looking  for  a  new  challenge  and  fu¬ 
ture  advancement.  Please  send  resume 
and  recent  samples  of  heads,  editing  and 
page  layouts  to  Box  4903,  Editor  & 
Publisher. 


BUSINESS/Financial  desk  of  Metropolitan 
daily  wants  person  with  experience  in  fea¬ 
ture  and  news  writing,  editing,  layout,  a 
knowledge  of  business  and  finance  and  a 
pro-business  philosophy.  Accuracy,  a  pen¬ 
chant  for  exacting  work,  good  spelling,  and 
a  desire  to  learn  are  musts.  Submit  resume 
tO:  Personnel  Dept.,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employer 
M/F. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


CITY  EDITOR 

#2  spot  on  30,000  plus  AM  daily  indepen¬ 
dent  in  Zone  3  awaits  someone  aggressive 
and  innovative  enough  to  fill  it.  We're  look¬ 
ing  for  the  right  blend  of  experience,  en¬ 
thusiasm  and  leadership.  If  you've  proven 
yourself  as  a  reporter,  copy  editor  and  ad¬ 
ministrator,  we  offer  good  pay  and  fringes, 
a  pleasant  community  and  the  opportunity 
to  help  make  a  good  newspaper  better.  Box 
4839,  Editor  &  Publisher. 


EDITOR 

The  Eagle,  Bryan-(^llege  Station,  Texas  is 
seeking  the  right  person  to  direct  and 
supervise  our  young  but  growing  newstaff. 
A  minimum  of  five  years  news  manage¬ 
ment  experience  desirable  with  preferred 
actual  experience  on  beats,  city  desk, 
photo,  features,  and  editorial  writing.  En¬ 
thusiasm  for  the  job,  orderly  working 
habits,  capacity  to  inspire  confidence  in 
staff,  sense  of  fairness  and  respect  for 
truth,  sense  of  responsibility  to  community 
are  desirable  attributes  for  this  position. 
Send  resume,  samples,  and  salary  re¬ 
quirements  to:  W.  S.  Pearson,  Publisher, 
The  Eagle,  P.O.  Box  3(XX),  Bryan.  Texas 
77801. 


SMALL  OHIO  county  seat  seeks  ex¬ 
perienced  reporter  who  is  interested  in 
weekly  management.  Vacancy  created  by 
reporter  being  promoted  to  manage  one  of 
our  1 1  weeklies.  Must  be  fast  worker,  good 
writer  and  photographer.  Send  resume  and 
samples  to  Box  4880,  Editor  &  Publisher. 


NEWS  EDITOR/REPORTER  needed  for 
growing,  aggessive  weekly.  Need  talented 
person  with  analytical,  investigative  mind 
and  ability  to  go  for  jugular.  Person  needs 
working  knowledge  of  sports,  photography 
and  layout.  Send  resume,  work  samples 
and  salary  requirements  to  News,  Box  466, 
Garner,  NC  27529. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  -  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EDITOR  &  PUBLISHER  for  July  1, 1978 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  with  the  experience, 
skills,  desire  to  direct  news  staff  of  10,500 
circulation  ABC  afternoon  daily  and  Sun¬ 
day  publication.  Must  have  supervisory 
experience  and  be  strong  in  layout  and 
communiW  relations.  Send  sample  and  re¬ 
sume  tO:  Editor,  The  Daily  Sun  Newspaper, 
P.O.  Box  2768,  Warner  Robins,  GA  31093. 


TEXAS  PM  paper,  near  40,000  circulation, 
is  enlarging  staff  in  effort  to  upgrade  stan¬ 
dards  m  newsroom.  Seeks  reporters, 
desk-persons,  who  want  to  share  the 
agonies  and  the  satisfaction  of  putting  out 
a  quali^  paper.  Sorry,  no  beginners.  Box 
4817,  Editor  &  Publisher. 


GRAPHICS  EDITOR 

Editor  with  an  eye  for  art  and  graphics  is 
sought  for  new  position  as  supervisor  of 
photography  and  editorial  art  departments 
of  medium-sized  morning-evening-Sunday 
newspaper  operation.  We  are  not  seeking 
an  artist  or  photographer,  but  a  creative 
person  with  ideas  to  lift  quality  of  our 
products'  graphics  to  heights  of  excel¬ 
lence.  If  you  know  how  to  illustrate 
stories— with  photos,  drawings,  or  blend  of 
both— send  full  resume  today  to  Box  4945, 
Editor  &  Publisher. 


EDITOR  for  growing  San  Francisco  Bay 
area  alternative  newspaper.  Experience 
necessary.  Send  resume  and  clips  tO: 
Michael  Chatzky,  International  News 
Keyus,  P.O.  Box  549,  Los  Gatos,  CA 


NEWSLETTER  EDITOR-ATLANTA 
Editor  needed  by  rapidly  expanding  news¬ 
letter  publisher.  Six  year  old  company  has 
two  successful  N/L,  plan  two  more  by  end 
of  this  year.  Need  a  topnotch  editor/writer 
with  high  energy  level  to  take  charge.  Must 
have  solid  business  writing  experience. 
Salary  to  high  teens  plus  profit  sharing. 
Send  resume  in  confidence  to  Public  Ac¬ 
counting  Report,  2050  Peachtree  Indus¬ 
trial  Court,  Suite  103,  Atlanta,  GA  30341. 


3  POSITIONS  open  now  for  reporter/pho¬ 
tographers  for  Wyoming’s  top  weekly  pa¬ 
pers  and  1  daily.  Must  be  hard  working 
candidates  eager  to  learn  all  the  business 
and  be  of  good  character.  Jobs  available 
for  new  grads,  but  one  opening  requires 
experience.  Equal  opportunity.  Contact: 
Sage  Enterprises,  Carl  Bechtold,  Box  592, 
Green  River.  WY  82935,  (307)  875-3103. 


SPORTS  EDITOR-WRITER 
Looking  for  go-getter  for  small  5-day  daily 
in  Southeast  Alaska.  Will  do  it  all— write, 
edit,  layout,  pictures.  Tough  job,  good  re¬ 
wards  for  right  person.  Enthusiasm,  hard 
work  required.  Fringe  benefits.  Send  clips, 
resume  to  Managing  Editor,  Southeast 
Alaska  Empire,  235  Second  St..  Juneau. 
AK  99801. 


WASHINGTON  INSTITUTION  seeks  ex¬ 
perienced  science  writer-reporter  with 
some  knowledge  of  history  and  art.  Must 
have  journalism  experience  as  reporter, 
editor.  Photographic  skills  useful.  Some 
travel.  Salary  $26,(X)0.  Send  resume  and 
samples  to  Box  5035,  Editor  &  Publisher. 
Equal  Opportunity  Employer. 


COLORADO  award  winning  twin  1,400  cir¬ 
culation  rural  weeklies  40  miles  southeast 
from  Denver  needs  working  manager  with 
strong  ad  sales  background  to  become 
editor.  Will  consider  man-wife  team.  Mod¬ 
erate  base  salary  plus  percentage.  Position 
will  be  filled  August  15.  Send  resume  to 
Jim  Adkins,  Country  Squire,  P.O  Box  249, 
Elizabeth,  CO  80107. 


MANAGING  EDITOR  to  direct  editorial  op¬ 
eration  and  handle  the  PR  and  community 
involvement  that  goes  with  this  position  for 
a  6-day  daily  in  Zone  4.  We  are  looking  for 
the  right  person  to  fit  in  our  organization 
and  our  community.  Top  pay  and  benefits 
in  a  30,000  college-outdoor  community  for 
the  right  person  with  blend  of  experience, 
enthusiasm  and  leadership.  Write  Box 
4913,  Editor  &  Publisher. 


WE  BELIEVE  in  photography  as  an  effec¬ 
tive  means  of  communication  to  our  read¬ 
ers.  A  full-time  post  is  open  for  a  creative 
and  industrious  photographer  on  twice-a- 
week  suburban  publications.  Check  out 
our  reputation,  and  if  you  can  turn  out 
top-quality  photos  consistently,  send  re¬ 
sume  and  clips  to  J.  Thomas,  TIMES  Pub¬ 
lications,  3484  Far  Hills  Ave.,  Kettering, 
OH  45429. 


HELP  WANTED 


EDITORIAL 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop  ap¬ 
plicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
3W  Main  St.,  Room  627 
Worcester,  Mass.  01608 


GROWING  twice-a-week  suburban  publica¬ 
tion  has  immediate  opening  for  a  sports 
writer  with  experience  and  top-quality  writ¬ 
ing  skills.  If  you  want  an  opportunity  to  join 
an  award-winning  staff,  send  resume  and 
clips  to  J.  Thomas,  TIMES  Publications. 
3484  Far  Hills  Ave.,  Kettering,  OH  45429. 


MANAGING  EDITOR  to  direct  and  build 
news  staff  for  5,000  circulation  Kentucky 
daily.  Supervisory  experience  helpful. 
Must  be  able  to  motivate  staff.  Excellent 
community  and  growing  newspaper.  Write 
Box  5032,  Editor  &  Publisher. 


COMBINATION  night  news  and  sports 
desk  person.  Good  pay,  all  benefits.  Excel¬ 
lent  chance  for  advancement.  Zone  2.  Box 
4964,  Editor  &  Publisher. 


ENTERPRISING  man  or  woman  to  lead 
lifestyle  and  Sunday  sections  of  major 
daily  and  Sunday  in  northeastern  U.S. 
market.  Premium  on  innovative  and  teach¬ 
ing  ability,  and  solid  reporting  background, 
with  administrative  and  layout  experience 
and/or  training  desired.  A  middle- 
management  newsroom  position,  with  op¬ 
portunities  for  advancement.  Salary  about 
$26,000,  with  good  fringes.  Complete  re¬ 
sume  to  Box  4963,  Editor  &  Publisher. 


REPORTER  with  1-2  years  experience  to 
do  it  all  from  township-borough  meetings 
thru  sports  for  community  journalism- 
minded  3,000  circulation  weekly  near 
Pennsylvania  capital  city.  Resume  and 
clips  to  The  Editor,  Weekly  Bulletin,  P.O. 
Box  287,  Dillsburg,  PA  17019. 


CITY  EDITOR 

Aggressive?  Good  organizer?  You  may  be 
the  person  around  whom  we  can  build  our 
city  desk.  Highly  competitive  PM  metro 
daily  in  Zone  6  needs  a  special  person  to 
be  city  editor.  Broad  experience,  keen 
news  judgment  and  ability  to  work  with 
people  are  musts.  Job  offers  an  unusual 
chance  to  rebuild  local  coverage.  Send  re¬ 
sume  and  clips.  Box  4961,  Editor  & 
Publisher. 


WRITER/DESK  PERSON  for  expanding 
sports  staff  on  major  daily  in  Zone  8.  Jour¬ 
nalist  with  about  5  years  experience  who 
can  layout  attractive  pages  and  compose 
well  written  stories  quickly  and  accurately. 
Send  resume,  writing  and  layout  sample. 
Position  to  be  filled  before  August  1.  Write 
Box  4966,  Editor  &  Publisher. 


JUNIOR  EDITOR— Ohio  daily  25,000  circu¬ 
lation.  Experience  in  reporting,  copy  edit¬ 
ing,  headline  writing,  layout,  staff  leader¬ 
ship  preferred.  Starting  pay  $250.00 
weekly.  Advancement  explained.  Write  Box 
4957,  Editor  &  Publisher. 


SPORTS  REPORTER 

The  Metro-East  Journal,  a  35,000  regional 
PM  daily  in  Southwestern  Illinois,  seeks  a 
sports  reporter.  Experience  in  general 
news  reporting  as  well  as  sjjorts  writing 
required.  Some  copy  desk  experience  pre¬ 
ferred.  Good  salary,  benefits  and  growth 
potential  with  Midwestern  group.  Send  re¬ 
sume  and  salary  history  to:  Keith  L. 
-Stewart,  Lindsay-Schaub  Newspapers, 
Inc.,  P.O.  Box  789,  Decatur,  IL  62525. 


MANAGING  EDITOR/WRITER  for  monthly 
Episcopal  diocesan  newspaper,  national 
award-winner.  Resume  to;  Communica¬ 
tions  Committee,  Box  6003,  Alexandria, 
VA  22306.  Equal  Opportunity  Employer. 


COPY  EDITOR 

Midwest  daily  in  a  university  town  needs  a 
deskperson  to  move  copy  and  pages  as 
well  as  process  art  and  graphics.  If  you've 
got  good  news  judgment  and  follow-up  on 
the  loose  ends  in  a  story  we  want  to  talk  to 
you.  We're  a  20,000  AM  daily  in  a  competi¬ 
tive  market  and  offer  advancement  poten¬ 
tial  within  a  respected  group.  Salary  range 
to  $282  j}er  week  and  company  paid  bene¬ 
fits.  Send  resume  and  rough  edited  copy 
examples  to  Box  5009,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR,  10,000+  circulation 
daily  in  Zone  8.  Must  be  able  to  motivate 
staff,  teach  and  demand  writing  quality 
and  get  involved.  Small  daily  background 
essential.  Salary  to  $18M  plus  benefits. 
Send  resume  to  Box  5016,  Editor  & 
Publisher. 


SPORTS  EDITOR  wanted  for  award¬ 
winning  5-day  daily  in  Area  9.  Strong  in 
layout  and  features.  Box  5017,  Editor  & 
Publisher. 


FOOD/FASHION  EDITOR-lf  you’ve  got  4-6 
years  experience  writing  about  food  and 
fashions  ...  if  you  can  lay  out  pages  that 
sparkle  ...  if  you  can  write  copy  that 
sings  and  headlines  with  zing  .  .  .  then 
The  Honolulu  Advertiser  may  be  the  place 
for  you.  Our  top  minimum  (5  years)  is  $41 1 
and  there  aren't  many  better  places  to  live 
than  Hawaii.  Write  Mike  Middlesworth. 
Managing  Editor,  The  Honolulu  Advertiser, 
P.O.  Box  3110,  Honolulu,  HI  96802. 


STATE  EDITOR  our  deadline  for  replacing 
a  retiring  state  editor  is  one  month  away. 
Candidates  should  have  experience  in  a 
competitive  situation-writing,  editing,  or¬ 
ganizing  coverage  and  laying  out  news 
pages.  We  offer  exciting  opportunities  for 
travel,  staff  development,  and  executive 
promotion  at  the  biggest  and  brightest 
daily  in  the  4th  larg^  state.  Write:  Per¬ 
sonnel  Manager,  The  Billings  Gazette,  Bil¬ 
lings,  MT  59103.  An  Equal  Opportunity 
Employer,  M/F. 


COPY  EDITOR 

We  seek  a  highly  skilled,  talented  copy 
editor  with  at  least  3  years  experience  for 
an  important  spot  on  the  desk  of  our 
50,000  PM  daily  and  Sunday.  We  need  a 
person  with  proven  creative  flair  and  a 
solid  background  in  wire,  editing,  head¬ 
lines  and  layout.  Experience  with  color 
helpful.  Excellent  opportunity  for  future 
advancement.  Send  resume,  references 
and  recent  samples  of  heads,  editing  and 
page  layouts  to:  Jonathan  R.  Miller,  The 
Standard-Times,  555  Pleasant  St.,  New 
Bedford,  MA  02742. 


SPORTSWRITER  to  join  young  energetic 
staff  on  30,000  PM  daily  in  Zone  2.  We’re 
locally  oriented  (high  schools  and  colleges) 
and  demand  witty,  colorful,  creative  work 
both  in  writing  and  editing.  Prefer  recent 
J-school  grad  but  seek,  above  all,  some¬ 
body  who's  not  afraid  to  put  in  long  hours 
and  write  it  as  he/she  sees  it.  Send  re¬ 
sume,  clips  and  references  to  Box  5030, 
Editor  &  Publisher. 


SOUTHEASTERN  Michigan  daily  seeking 
editorial  writer-editorial  page  editor  and  an 
experienced  reporter.  Midwestern  appli¬ 
cants  preferred.  Send  resume  and  few 
clips  to:  Monroe  Evening  News,  Box  666, 
Monroe.  Ml  48161. 


EDITORIAL  ASSISTANT— bright,  persona¬ 
ble  researcher/writer/typist  for  newslet¬ 
ters.  Resumes  to:  M.  McMahon.  Larimi 
Communications,  151  E.  50th  St.,  New 
York,  NY  10022. 


TECHNICAL  WRITER 

Well  known  petroleum  publication  needs 
senior  editor  to  work  out  of  Houston  office. 
Assignment  offers  good  salary,  travel,  op¬ 
portunity  to  advance.  Send  resume  to  Box 
50M,  Editor  &  Publisher. 


SOUTHERN  monthly  business  magazine, 
50,0(X)  circulation,  wants  additional  staff 
writer  to  produce  readable  articles  on 
truck  fleet  operations.  As  important  as 
writing  skill  will  be  your  enthusiasm  and 
motivation  as  a  self-starter  and  the  ability 
to  work  with  people.  Don’t  phone  but  write 
letter  telling  about  yourself  in  detail.  In¬ 
clude  names  and  phone  numbers  of  three 
professionals  we  can  call.  Southern  Motor 
Cargo,  P.O.  Box  4169,  Memphis,  TN 
38104. 


SPORTSWRITER— lively  AM,  must  know 
Big  8  sports,  layout,  no  cliches,  Gannett 
group,  send  clips,  resume  to  Box  5022, 
Editor  &  Publisher. 


REPORTER 

We’re  looking  for  a  reporter  with  2  or  3 
years  experience  who  can  handle  rewrite, 
spot  news  and  feature  assignments  as  well 
as  occasional  copy  editing.  Will  be  as¬ 
signed  to  a  night  news  desk.  Send  resume 
to  Frank  Dobisky,  Managing  Editor.  Times 
Record.  501  Broadway,  Troy,  NY  12180. 


HELP  WANTED 

EDITORIAL 

MANAGING  EDITOR  for  suburban  Boston 
weekly  newspaper  group.  Looking  for  a 
top-notch,  prize-winning  pierson  who  will 
organize  and  direct  full  time  staff  of  6  plus 

3  part  time  people.  We  format  pajjers,  de¬ 
velop  editorial  pages:  not  afraid  to  work 
occasional  nights,- dig  in  and  get  to  know 
communities.  3-5  years  experience 
needed.  Salary  commensurate  with  ex¬ 
perience.  Send  resumes  only  tO:  C.  P. 
Jorgensen,  Century  Publications,  Inc.,  3 
Church  St.,  Winchester,  MA  01890. 

MANAGING  EDITOR 

Southwest  Indiana  daily.  Person  must  be 
well  rounded  in  all  aspects  of  a  small  town 
local  news  oriented  newspaper.  Send  re¬ 
sumes  to: 

D.  A.  Lyons,  Publisher 

Linton  Daily  Citizen 

P.  0.  Box  151 

Linton.  IN  47441 

COPY  EDITOR— Zone  2  medium  size  daily 
seeks  a  pro  who  can  edit  tightly  and  write 
sharp  heads.  Night  hours.  Starting  salary 
$9,1(X).  Send  references  and  resume  to 
Box  5006,  Editor  &  Publisher. 

EXPERIENCED  reporter-editor,  layout  and 
headwriting  experience  necessary.  Must 
know  or  be  able  to  learn  photography  and 
cold-type  page  makeup.  Must  be  good 
speller  and  seTf-starter.  No  drinkers.  Write 
Tom  Hamby,  Times  Democrat. 
Flemingsburg,  KY  41041  or  call  on  a 
Thursday  or  Friday  (606)  845-4411. 

REPORTER  looking  for  the  varied  and  ex¬ 
citing  opportunity  available  on  a  small 
daily.  Experience  or  college  background 
should  include  hard  news  and  public  af¬ 
fairs  reporting.  You  would  be  the  top  re¬ 
porter  on  a  newspaper  that  is  involved  in 
investigative  reporting  as  well  as  commun¬ 
ity  service.  Starting  p>ay  is  $150  plus  good 
fringes.  You  must  be  willing  to  come  to  our 
plant  in  Ohio  at  your  own  expense.  Please 
include  letter,  resume  and  references  with 
phone  numbers.  Explain  why  you  like  re¬ 
porting  governmental  and  hard  news. 
Write  to  Steve  Wolfrom,  The  Review  Times, 
Fostoria,  OH  44830. 

EDITOR 

Magazine  about  the  newspaper  industry; 
primarily  dealing  with  production  proc¬ 
esses.  Must  be  experienced.  Relocation 
costs  paid.  Send  resume  to:  J.  Goldstein, 
NAPCO,  401  N.  Broad  St.,  Philadelphia, 
PA  19108. 

SPORTS/GENERAL  assignment  reporter 
for  small  midwest  daily  with  emphasis  on 
local  copy  and  photos.  Send  resume  to: 
News-Times,  123  S.  Jefferson  St,, 
Hartford  City,  IN  47348. 

COPY  EDITOR  sought  by  55, OCX)  circula¬ 
tion  daily.  Please  send  resume  and  sam¬ 
ples  of  heads,  editing  and  layouts  to  Edi¬ 
tor,  Saginaw  News,  Saginaw,  Ml  48605.  An 
Affirmative  Action  Employer. 

REPORTER— Chance  to  learn  all  the  ropes 
on  small  staff  of  biggest  weekly  in  sunny 
Florida.  Need  tight  writing,  flare  for  fea¬ 
tures  and  tough  investigative  reporting. 
Send  resume  to  Editor,  Neighbor,  109 
Brush  St.,  Tampa.  FL  33(k)2  or  call  1  (813) 
223-9711. 

FREELANCE 

TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opjxirtunities, 
markets  and  news  published  twice 
monthly  in  “Freelancer’s  Newsletter." 
Used  by  successful  freelancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O.  Box  89-EP,  Skaneateles, 
NY  13152,  (315)  685-8505. 

MARKETING 

MARKETING  DIRECTOR 
Zone  6 

21,000  +  daily  circulation  paper  seeks 
marketing  director.  Responsible  for  retail, 
classified,  preprint,  national,  dispatch 
and  art  departments  (24  employees),  as 
well  as  28,000  free  distribution  weekly 
which  provides  TMC  in  seven  county  area. 
Retail  sales  management  and  marketing 
experience  desirable.  College  degree  or 
equivalent  experience  preferred.  Box 
4842,  Editor  &  Publisher. 
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HELP  WANTED 


PHOTOJOURNAUSM 


PHOTOGRAPHER  . .  .  Syracuse  University 
needs  outstanding  photographer  with  abil¬ 
ity  to  handle  a  wide  range  of  assignments 
in  color  and  black  and  white. 

AAS  Degree  or  equivalent  combination  of 
education  and  experience  is  required. 

Two  years  of  experience  in  photographic 
related  field  required.  Must  be  experi¬ 
enced  in  working  closely  with  people.  Lib¬ 
eral  benefits.  Minimum  starting  salary, 
$10,287.  Application  deadline  August  IS, 
1978. 

Syracuse  University  is  an  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 

Send  resume  to: 

Syracuse  University 
Personnel  Office 
Skytop  Road 

Syracuse.  New  York  13210 
Attn:  Karen  Vogeley 


PHOTOJOURNALIST-34.000  offset 
morning  daily  looking  for  take-charge  per¬ 
son  to  improve  darkroom,  coach  willing 
staffers,  build  a  reputation  for  outstand¬ 
ing,  local  initiative  news  and  feature  pho- 
tograp^.  Must  be  self-starter  who  can  do 
It  all.  ETxcellent  wages,  benefits,  people. 
Hotly  competitive  market.  Send  resume 
and  letter  telling  why  you  think  you  can 
handle  the  challenge  to:  Eli  Silver,  Editor, 
York  Daily  Record,  York,  PA  17402. 


PERSONNEL 


ANYONE  ANSWERING  BOX  4753  IN  THE 
JUNE  3RD  ISSUE.  PLEASE  RESUBMIT 
YOUR  RESUMES,  ETC.  AS  THE  MAIL  TO 
THAT  BOX  #  HAS  BEEN  LOST. 


HELP  WANTED 


PRESSROOM 


RAPIDLY  EXPAN  DING  group  needs  Urban¬ 
ite  and  Community  pressmen  who  seek 
foremens'  positions.  Write:  Bob  Paulos, 
SLNI,  W  601  Main,  Suite  317,  Spokane. 
WA  99201. 


WE  ARE  an  offset  weekly  newspaper  with  a 
circulation  of  250,000  papers  in  the  Metro 
New  Orleans  area.  We  need  qualified 
pressman  capable  of  operating  Cottrell 
v/22  and  Islander  presses.  Wages  com¬ 
mensurate  with  experience.  Excellent 
fringe  benefit  program.  Send  resume  to 
Box  4930,  Editor  &  Publisher  or  call  (504) 
362-4310,  Bob  Hylleberg,  Press  Superin¬ 
tendent. 

Our  employees  know  of  this  ad. 


PRESSMAN— Competent  Journeyman, 
needed  immediately.  I.T.U.  member  or  el¬ 
igible.  Goss  7-unit  Urbanite.  Award  win¬ 
ning  Northern  California  daily  in  growing 
community.  One  hour  drive  to  San  Fran¬ 
cisco.  Delta  area,  great  fishing.  Solid  long 
term  staff  to  work  with.  Send  resume  to  Irv 
Martin,  P.O.  Box  70,  Antioch.  CA  94509,  or 
call  (415)  757-2525. 


NEWSPAPER  PRESSMAN/SUPERVISOR; 
person  with  newspaper  camera  platemak¬ 
ing  experience  for  daily  newspaper  and 
subsidiary  publications  and  commercial 
operation.  Highly  sophisticated  electronic 
operation  with  News  King  press.  Excellent 
benefits.  Send  resume  and  salary  history 
to:  Daily  News.  8  Willipie  St.,  Wapakoneta, 
OH  45895. 


PRESSMAN  needed  immediately  with 
Goss  or  Harris  Cottrell  experience.  Growing 
weekly  and  commercial  printing  operation. 
Only  quality  professionals  apply.  Sonny 
Richards,  (*.0.  Box  29021,  Phoenix,  AZ 
85038. 


PRODUCTION 


PRODUCTION 


PRODUCTION  MANAGER 

Excellent  opportunity  for  capable  aggressive  manager 
experienced  in  double  width  web  press  operation,  auto¬ 
mated  mailroom  and  modern  composition  methods. 
Company  benefits,  good  working  conditions,  advance¬ 
ment  opportunities  unmatched  m  the  industry.  Salary 
commensurate  with  applicants  qualifications.  Washing¬ 
ton,  D.C.  area.  Send  resume  to; 

Don  Garyantes,  Army  Times  Publishing  Co., 

475  School  Street,  S.W., 

Washington,  DC  20024 

An  Equal  Opportunity  Employer 


PROGRESSIVE  quality  oriented  Wyoming 
newspapers  looking  for  1  production  fore¬ 
man  with  Goss  Community  experience  and 
1  pressman  with  Goss  Press  experience. 
Both  shops  have,  or  will  have.  3  unit  Com¬ 
munity  presses.  Both  top  award  winners. 
Good  salary,  benefits  in  Big  Wonderful 
Wyoming.  Contact:  Sage  Enterprises,  Carl 
Bechtold,  Box  592,  Green  River,  WY 
82935,  (307)  875-3103. 


ELECTRONIC  TECHNICIAN 
Experienced  in  Harris  2560  systems  or  in 
digital  1135  computers  desirable  but  not 
required.  Day  position,  good  pay  and  bene¬ 
fits,  including  Blue  (>oss-Blue  Shield. 
Holidays,  etc.  For  interview  call  Mr.  Con¬ 
over.  (617)  586-6200,  Ext.  284. 

Brockton  Enterprise 
60  Main  Street 
Brockton,  MA  02403 


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  arKf  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  comer  of  your  bill)  on  all 
correspondences  and  checks.  Thiswill 
assure  proper  credit  to  your  account. 

IlMk  Yon-EtP  Classifieil  Departncit 


HELP  WANTED 


PROMOTION 


PROMOTION  DIRECTOR— we  need  an  en¬ 
thusiastic,  imaginative  person  with  experi¬ 
ence  in  newspaper  promotion.  New  de¬ 
partment  being  formed  reporting  directly 
to  president.  Beautiful  area  in  heart  of  The 
Pi^mont.  Send  resume  and  salary  expec¬ 
tations  to:  Personnel  Director,  News  and 
Record,  P.O.  Box  20848,  Greensboro,  NC 
27420.  Help  a  good  newspaper  become 
better. 


PUBUC  RELATIONS 


PUBLIC  INFORMATION 
OFFICER 

Harvard  University 
News  Office 

Writes  general  hews  assign¬ 
ments  for  weekly  internal  news¬ 
paper;  prepares  press  releases 
on  wide  range  of  University  ac¬ 
tivities  and  people;  and  meets 
with  outside  press.  Minimum  re¬ 
quirements;  demonstrated  abil¬ 
ity  to  write  with  flair  and  accu¬ 
racy  under  short  deadlines.  Prior 
experience  on  daily  or  weekly 
newspaper,  or  in  public  rela¬ 
tions.  Some  knowledge  of  edit¬ 
ing  helpful. 

Qualified  candidates  should 
refer  to  requisition  #27304  and 
send  resume  and  clips  to  the 
Personnel  Office,  Holyoke 
Center.  1350  Massachusetts  Av¬ 
enue.  Cambridge,  Mass.  02138. 


mmy 


affirmative 

action/ 

equal 

opportunity 

employer 


EXCELLENT  commissions  for  hungry  syn¬ 
dicate  salesman  to  handle  new,  quick¬ 
selling  feature  on  the  side.  Washington 
Writers  Syndicate.  758  National  Press 
Building.  WasL.ngton,  DC  20045. 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor's  degree  required.  Clear  newswriting  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediate  availability  required.  Send  re¬ 
sume,  references,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 


PROMOTE  YOURSELF 
THRU  E&P  CUSSIFIEDS 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


MANAGEMENT  desired  by  top  20  daily, 
multi-million  line  Advertising  Sales  Execu¬ 
tive.  Currently  para  Advertising  Manager. 
Previously,  General  Manager  weekly.  Will 
relocate.  Box  4824,  Editor  &  Publisher. 


GENERAL  MANAGER-PUBLISHER.  Over 
25  years  successful  experience  with  em¬ 
phasis  on  full  P&L  responsibility.  Effective 
experience  in  market  development  of  ad¬ 
vertising,  circulation,  strong  local  news 
coverage,  community  relations,  commer¬ 
cial  web  printing.  Proven  ability  to  impart 
profitable  direction.  Welcome  the  oppor¬ 
tunity  to  be  challenged  by  difficult  situa¬ 
tions  and  be  measured  by  results.  For  re¬ 
sume  and  references,  write  Box  4968, 
Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
.  Presently  #2  on  medium  size  daily 

.  .  .  Seeks  top  position  on  small  to  medi¬ 
um  size  property. 

...  20  years  diversified  newspaper  exper¬ 
ience. 

.  .  .  Extensive  knowledge  of  overall 
newspaper  operations. 

.  .  .  Budget/planning  and  administering. 

.  .  .  Qualified  in  labor  negotiations. 

All  replies  held  in  strict  confidence. 

Box  4901,  Editor  &  Publisher. 


SUCCESSFUL,  young  general  manager 
with  daily  and  weekly  background  seeks 
new  challenge.  Experience  in  hot  and  cold 
type,  conversions  and  acquisitions.  Excel¬ 
lent  at  staff  building.  Box  5015,  Editor  & 
Publisher. 


RELIABLE  MAN,  40,  seeks  challenge  to 
heavy,  diversified  background  in  publica¬ 
tions/commercial  typography  and  produc¬ 
tion.  Journeyman  at  every  phase  through 
camera  ready.  Working  knowledge  beyond. 
Strong  leadership  qualities,  organization¬ 
al/scheduling  abilities  to  motivate  staff  to 
make  deadlines.  Thorough  understanding 
of  newsroom,  advertisir^  functions  and 
problems.  Ben  Harry,  4724  Coles  Manor 
#227,  Dallas,  TX  75204.  (214)  823-1705. 


NOW  IN  my  late  thirties,  I  have  been  in  the 
newspaper  business  since  I  was  a  teen¬ 
ager.  I  have  risen  steadily  through  the  vari¬ 
ous  departments:  circulation,  production, 
news,  advertising,  management.  I  worked 
for  a  small  to  medium  daily  for  18  years 
before  quitting  to  go  into  retail  business.  I 
am  now  ready  to  get  back  to  what  I  realize 
now  is  my  first  love:  newspaper  manage¬ 
ment  and  advertisement  sales.  Top  refer¬ 
ences  and  frankly  the  South  and  South¬ 
west  are  my  favorite  parts  of  the  country 
having  lived  there  all  my  life.  Reply  to  Box 
5034,  Editor  &  Publisher. 


I  ^  lEOCOM  CORPORATION 

1  ^  Irvine,  California 

‘ _ i 

EOCOM  EOCOM  Corporation  is  the  world's  leader  in 

conPOBATioN  laser  exposure  systems  and  toxic  gas  monitor¬ 
ing  systems.  We  are  the  fastest  growing  division 
of  a  10  billion  dollar  international  company.  Our  growth  has 
created  a  requirement  for  a  Sales  Representative  to  market 
our  laser  exposure  systems  in  the  East  and  Southeast.  This 
position  will  be  based  in  New  Jersey.  This  is  a  growth  oppor¬ 
tunity  requiring  basic  graphic  arts  sales  experience  in 
typesetting,  presses,  systems  and/or  newspaper  production. 
We  offer  a  comprehensive  package  of  company  paid  medi¬ 
cal,  dental  and  life  insurance  benefits.  If  you  are  interested  in 
a  career  opportunity  with  a  progressive  company,  send  re¬ 
sume  with  salary  history  to  Cathi  Jordan,  EOCOM  Corpora¬ 
tion,  19722  Jamboree  Boulevard,  Irvine,  CA  92715. 


ADVERTISING 


BEST  AD  DIRECTOR 

in  the  west  with  accomplishments  and  ref¬ 
erences  to  prove  it  seeking  Zone  9  chal¬ 
lenge  as  general  manager  or  ad  director 
with  future.  40  years  old,  experienced 
metro  and  suburban,  MBO  trained,  profit 
conscious  and  modest.  Box  5037,  Editor  & 
Publisher. 


22  YEARS  classified  ad  manager,  retail, 
promotion,  advertising  director.  Dailies. 
Sold  Publication.  Available  August.  Prefer 
Zone  8-5.  Box  5004,  Editor  &  Publisher. 


irs  A 

CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad,  but  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don't  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fied.  It  the  Box  Number  you're  an¬ 
swering  is  on  your  list,  we’ll  discard 
your  reply. 
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ADVERTISING 


CLASSIFIED  MANAGER— on  26,000  daily. 
Desires  same  position,  or  Ad  Director  Post 
on  daily  in  South.  Zones  3  and  4  preferred. 
7  years  experience  sales  and  management. 
Good  track  record.  30  years  old.  You  won’t 
be  disappointed!  Box  5002,  Editor  & 
Publisher. 


CARTOONIST 


EDITORIAL  CARTOONIST/lllustrator  seeks 
position  with  daily  paper.  Have  experience. 
Degree  and  all  shots.  Looking  for  perma¬ 
nent  relationship.  Will  go  anywhere,  can 
draw  anything.  Portfolio  available.  Box 
4920,  Editor  &  Publisher. 


CIRCULATION 


ABC-track  record  42  years  old— present  lo¬ 
cation  1 1  years.  Knows  all  phases  of  circu¬ 
lation;  sales;  service;  promotion;  ABC  rec¬ 
ords;  mailroom— present  circulation 
29,500.  Box  4814,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  50,000-r  daily. 
10^  years  experience  includes:  Union, 
non-union,  mailroom  and  all  other  circula¬ 
tion  functions.  Age  34.  Desires  challenging 
position  with  progressive  paper  or  group. 
Box  4905,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
Extensive  telephone  sales  experience  at 
50,000  circulation  daily.  Experience  in¬ 
cludes  sales  training,  budgeting,  im¬ 
plementation  and  training  of  on-line  VDT 
system.  Would  consider  assistant  position 
with  larger  paper.  Contact  Mary  Lois  Wil¬ 
liford,  1512  Apakin  Nene,  Tallahassee,  FL 
32301,  (904)  877-5992  or  222-3757  PM’s. 


DISPLAY  ADVERTISING 


EXPERIENCED,  mature  retail  ad  man 
seeks  good  permanent  position.  Daily  or 
weekly.  Box  4805,  Editor  &  Publisher. 


ADVERTISING  MANAGER  with  medium 

daily.  Sharp,  aggressive,  with  proven  track 

record.  Seeks  location  in  warm  climate. 
Box  4936,  Editor  &  Publisher. 


SALESMAN/manager.  Many  years  weekly 

shopper  experience.  Will  bring  many  pro¬ 

motional  ideas.  Interested  Wrginia,  the 
Carolinas,  Florida.  Available  September/ 

October.  Donald  F.  Rudisill,  Maple,  St., 

Stowe,  VT  05672. 


EDITORIAL 


NEED  A  NEWSROOM 
Six  months  off  to  write  the  Great  American 
Novel  was  novel,  not  great.  Need  a  non¬ 
boring  newsroom  soon.  19  years  experi¬ 
ence,  7  as  managing  editor.  Want 
medium-size  daily  managing  editor  spot  or 
equivalent  responsibility  on  metro.  Strong 
on  art  and  newsfeature  use.  Experienced 
in  conversions,  new  product  projects,  i 
management.  Jim  Holman,  1101  W.  31st, 
Austin,  TX  78705.  (512)  453-1950. 


WRITER,  experienced,  enterprising,  wide 

interests.  Seeks  challenge  with  corpora¬ 

tion,  college.  Excellent  photographer.  Box 
489X  Editor  &  Publisher. 


SPORTS  WRITER— May  Wisconsin 
J-school  grad  seeks  entry  level  position 
with  daily  paper.  College  and  high  school 
editor.  7  years  writing  experience.  VDT  ex¬ 
perience.  Mark  Miller,  4617  N.  Woodruff, 
Milwaukee,  Wl  53211.  (414)  964-3822. 


I  WILL  WORK  hard  for  your  weekly  news¬ 
paper  without  charge  provided  salary  goes 
into  ownership  of  paper.  Top  writer.  MA 
fellowship  winner.  Please  write  Wes  Du¬ 
mont,  Box  360,  Las  Vegas,  NM  87701. 


I’M  TIRED  of  writing  for  a  joke.  Young  re¬ 
porter  with  2  years  experience  and 
J-school  degree  seeks  post  with  daily  in 
Zone  1  or  2.  Box  4960,  Editor  &  Publisher. 


EDITORIAL 


TAXES/FI  NANCE/ACCOUNTING/LAW 
That’s  what  I  know  and  write  about.  Spe¬ 
cial  knack  for  presenting  complex  tax  and 
legal  material  in  common  sense  English. 
Full  or  part  time  Box  4919,  Editor  & 
Publisher. 


NEWS  EDITOR,  28,  with  Los  Angeles 
I  weekly  seeks  daily  position.  Award-winning 
I  writer.  Experienced.  Aggressive:  Compe¬ 
tent.  Have  typewriter,  will  travel.  Box 
4884,  Editor  &  Publisher. 


PULITZER  Prize  nominee,  9  years  experi¬ 
ence.  Major  international  fellowship  win¬ 
ner,  2  other  awards.  Now  available  be¬ 
cause  paper  folded.  Young  pro,  age  31, 
wants  challenge.  Prefer  Zone  2,  will  con¬ 
sider  all.  Box  4893,  Editor  &  Publisher. 


COPY  EDITOR,  2  years  experience,  J-grad. 
Hardworking,  dedicated,  professional  who 
likes  crisp,  clean  copy  and  brilliant  heads. 
Box  4937,  Editor  &  Publisher. 


TRAVEL  EDITOR.  Versatile,  energetic. 
Guaranteed  to  improve  existing  section  or 
start  new  one.  AP,  newspaper,  travel 
magazine  experience.  Awards  for  writing, 
public  service,  page  design.  Available  Sep¬ 
tember.  Dan  Schlossberg,  16  Dalewood 
Rd.,  Cedar  Grove,  NJ  07009. 


VERSATILE  journalists,  4  years  metro 
sports,  3  years  small  daily  news,  seeks 
supervisory  news  job.  Zone  8  only.  Box 
4947,  Editor  &  Publisher. _ 


I  CAN  JUMP  easily  into  any  beat.  Award¬ 
winning  writer  of  features  and  news.  8 
years  on  dailies.  Know  government,  poli¬ 
tics,  education,  pollution,  land  planning, 
health,  transit.  Copy  desk  experience.  Box 
4734,  Editor  &  Publisher. 


FLORIDA  is  where  this  versatile  writer/ 
editor,  35  and  tired  of  Eastern 
megalopolis,  is  looking.  Prefer  Jax  or 
Tampa/St.  Pete.  BA  journalism,  MA  politi¬ 
cal  science.  Can  handle  camera.  Available 
late  summer.  Box  4959,  Editor  & 
Publisher. 


HAVE  YOU  GOT  RELIGION? 

Pro  with  18  years  experience  and  training 
would  like  to  show  you  that  this  beat  isn’t 
deadly  dull  church  notices.  If  you’re  seri¬ 
ous  about  starting  or  maintaining  a  religion 
desk  that  gives  lively  coverage  of  people 
and  issues,  the  address  is  Box  4670, 
Editor  &  Publisher. 


SENIOR  EDITOR  on  top  Canadian  daily 

seeks  new  challenge  on  major  US  or  Cana¬ 

dian  daily.  5  years  with  wire  service,  report¬ 
ing  and  editing.  Box  5001,  Editor  & 
Publisher. 


EXPERIENCED  journalist/editor  seeks 
Managing  Editor  position  on  small/medium 
size  daily.  Community  minded,  strong  on 
local  coverage.  Willing  to  work.  Box  5008. 
Editor  &  Publisher. 


EXPERIENCED  reporter,  photographer, 
editor  currently  employed  as  sports  copy 
editor  with  1(J0,000  AM  daily.  Seeking 
editor  or  reporter  position  with  daily  or 
weekly.  Prefer  New  England,  but  will  con¬ 
sider  all  offers.  BA,  MA  journalism,  college 
teaching  experience.  Box  5010,  Editor  & 
Publisher. 


I  DO  EVERYTHING  at  small  weekly.  Ad  lay¬ 
out  and  pasteup;  page  layout;  copy  edit- 
i  ing;  writing;  bookkeeper.  Prefer  weekly  or 

I  bi-weekly.  BA  in  English.  S.  E.  Turley,  Box 

785,  Norwood,  NC  28128. 


AWARD-WINNING  investigative  reporter 

and  feature  writer,  female,  seeks  same 

work  for  quality  daily.  Willing  to  relocate 
anywhere,  but  only  for  paper  seriously  in¬ 
terested  in  in-depth  reporting.  Write  Box 
5014,  Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


YOUNG,  SHARP  REPORTER  needs 
chance  to  fulfill  great  expectations.  I’m 
26,  with  2  years  on  a  large  weekly.  Seeking 
a  spot  on  a  medium  daily  where  good  writ¬ 
ing  is  the  last  word.  Versatile.  Strong  in 
features.  Looking  for  a  future.  Box  5021, 
Editor  &  Publisher. 


EDITORIAL 


CATCHY  LEADS,  crisp  writing  and  accu¬ 
rate  reporting.  Reporter-photographer 
with  management  experience.  Moving  to 
New  York  City  area.  John  W.  Corrigan,  P.O. 
Box  52,  Milan.  NH  03588. 


EDITOR— Talented,  hard  worker  seeks 
happiness  with  paper  providing  tools  for 
good  product.  Strong  on  makeup.  Slot  or 
rim,  news  or  sports.  Currently  edit  small 
daily.  Box  5019,  Editor  &  Publisher. 


AGGRESSIVE  young  writer/editor  seeking 
a  challenge.  Hold  MA  in  Literature.  Cur¬ 
rently  a  DC  radio  show  host,  newsletter 
editor,  book  and  rock  reviewer,  musician, 
poet,  established  small  press  magazine 
editor.  Can  also  run  Compugraphic  IV,  lay¬ 
out  and  paste-up.  Contact  Richard  Pea¬ 
body,  Jr.,  c/o  5202  Fordyce  PI.,  Bethesda, 
MD  20014. 


SMALL  DAILY  Lifestyles  editor  with  hard 
nose  for  news,  VDT  training,  arts  expertise, 
seeks  new  location  in  Sun  Belt  or  North¬ 
east.  Call  (704)  322-6898  after  6PM. 


YOUR  MAN  SUNDAY;  ZONES  1,  2 
7-year  writer/editor,  MA,  prize-winner;  I’ll 
help  shape  your  magazine — Sunday,  any¬ 
time.  Sprague,  Box  1117,  Williamsport,  PA 
17701  (717)  368-8282  evenings. 


REPORTER— 2  years  experience,  J-grad, 
seeks  new  challenge.  I  write  both  features 
and  hard  news.  Hard-working,  dedicated, 
professional.  Photo  experience.  Box  4969, 
Editor  &  Publisher. 


I’M  NO  WONDER  WOMAN,  but  I  have 
bionic  prowess  in  the  areas  of  dedication 
and  motivation.  15  years  experience,  a 
keen  eye  and  a  passion  for  accuracy.  Look¬ 
ing  for  home  in  Southwest/South.  Prefer 
copy  desk.  Some  knowledge  VDTs.  Box 
4931,  Editors  Publisher. 


ATTENTION  SPORTS  EDITORS:  Former 
New  York  sportswriter  with  wire  service 
and  daily  experience  seeking  position  with 
daily,  weekly  or  magazine.  Will  also  cover 
your  pro-college  teams  (all  sports)  in  tri¬ 
state  area.  Reasonable  rates,  reliable  ser¬ 
vice  and  excellent  writing.  References  on 
request.  Contact  Paul  Levine,  (212)  221- 
8484  or  (212)  743-4115,  2462  Brigham 
St.,  Brooklyn,  NY  11235. 


VERSATILE  reporter  with  desk  experience, 
top  references,  wants  to  settle  in  San 
Francisco  area.  Employed  by  New  York 
State  daily.  Box  3484,  Editor  &  Publisher. 


HARD  DRIVING  governmental  reporter 
with  10  years’  daily  newspaper  experience 
at  local,  state,  and  national  levels  seeks 
reporting  position  in  Washington.  DC.  Will 
consider  bureaus  or  home  offices  of 
dailies,  magazines,  periodicals.  Box  5025, 
Editor  &  Publisher. 


SPORTSWRITER,  experienced,  searching 
for  general  assignments  position.  Please 
contact  Box  5031,  Editor  &  Publisher. 


FREELANCE 


NEED  CARTOONS,  layouts,  illustrations. 
Contact:  Richard  Jarrett— artist.  8056 
Dobson,  Chicago.  IL  60619. 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  "Freelance  Newsletter" 
WITHOUT  CHARGE  tor  qualified  on-target 
response.  Publisheo  twice  monthly.  P.O. 
Box  89-EP-l,  Skaneateles,  NY  13152, 
(315)  685-8505. 


PHOTOJOURNAUSM 


13  YEARS  wire  service  experience  pho¬ 
tographer,  editor,  division  photo  manager, 
35.  Looking  for  challenging  job  with  man¬ 
agement  potential.  Wire  service  experi¬ 
ence  includes  USA.  Europe.  Africa, 
Mideast  and  Asia.  Any  US  location  fine. 
Will  travel.  Resume,  references  on  re¬ 
quest.  Will  travel  for  interview.  Box  4910, 
Editor  &  Publisher. 


PRESSROOM 


HEAD  PRESSMAN  experienced  in  all 
phases  of  Offset  Newspaper  Production, 
young  energetic,  hard  working,  honest 
with  proven  abilify.  Seeks  challenging  po¬ 
sition  as  a  working  foreman.  Box  4911, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  OPERATIONS  MANAGER, 
Pressman— Experience  15  years  in  Letter 
Press — Goss  Mark  Two,  Hoe  Colormatic, 
1 1  years  all  phases  offset  operation.  Press 
and  process  camera  work.  Maintenance  of 
all  equipment  and  building.  Plant 
safety— security  and  general  responsibility 
of  entire  plant.  Reference  upon  request. 
Zones  9-8-6-3-4.  Box  4821,  Editor  & 
Publisher  or  Phone  (714)  747-8428. 


PRODUCTION  MANAGER 
From  back  to  front  on  hot  type.  From  back 
to  front  in  cold  type.  Weekly  to  metro  pa¬ 
pers,  plus  commercials  background.  9 
years  overseas.  Very  mature  and  dependa¬ 
ble,  with  vast  experience  in  production  and 
management.  Group  oriented.  Box  4941, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS/Mental  Health  ex¬ 
perienced  newspaper  writer  with  past  ex¬ 
perience  in  mental  health  administration 
would  like  to  combine  talents  for  rewarding 
carreer.  Age  29,  MA  degree,  good  refer¬ 
ences.  Box  4958,  Editor  &  Publisher. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you’ll  get  the  picture! 


EDITORS  PUBLISHER  for  July  1, 1978 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Visit  to  South  Africa 


Mitch  Kehetian,  managing  editor  of 
the  Macomb  (Mich.)  Daily,  recently  re¬ 
turned  from  a  three-week  trip  to  South 
Africa  and  has  written  his  impressions  in 
a  five-part  series  which  appeared  in 
Panax  papers. 

One  of  the  articles  dealt  with  inter¬ 
views  he  had  with  local  editors  and  his 
own  conclusions  about  the  press  there. 
“In  a  nation  where  news  reporters  and 
average  citizens  can  be  ‘banned  or  de¬ 
tained’  by  the  government,”  he  wrote, 
“the  press  here  operates  more  freely 
than  in  most  so-called  democratic 
societies.” 

“During  my  second  week  in  South  Af¬ 
rica,  every  newspaper  across  the  country 
reported  a  brewing  scandal  in  the  coun¬ 
try’s  Department  of  Information. 

“And  for  six  straight  days,  the  news¬ 
papers  hammered  away  at  the  depart¬ 
ment  and  demanded  that  ‘certain  heads 
must  roll.’ 

“Editorially  they  urged  Prime  Minister 
John  Vorster  to  ‘clean  up  the  mess  and 
get  rid  of  the  culprits.’  ” 

Kehetian  quoted  Louis  Louw,  assis¬ 
tant  editor  of  the  Cape  Town  Die  Barger 
(an  Afrikaans-language  paper)  and  a 
former  Neiman  Fellow  at  Harvard,  as 
saying:  “Despite  what  some  will  tell  you, 
the  press  here  can  be  ranked  with  the  10 
free  press  countries  of  the  world.” 

He  interviewed  seven  newspaper 
editors  (five  of  “the  so-called  liberal 
press — partly  because  they  continually 
oppose  the  government  in  power),  one  is 
pro  and  conservative  while  another  rep¬ 
resents  the  Afrikaans  press  usually  sid¬ 
ing  with  the  government.  Most  of  them 
strongly  oppose  the  apartheid  system 
and  economic  sanctions,  but  are  also  op¬ 
posed  to  the  one  man-one  vote  principle 
as  the  route  to  dictatorship. 

*  *  * 

Senator  Edward  W.  Brooke  of  Mas- 
sachusettes  has  taken  the  press  of  his 
state  to  task  for  what  he  called  “the  lust 
of  blood  which  has  taken  possession  of 
the  media  in  the  last  weeks,”  and  as 
usual  his  charges  were  quoted  at  length 
in  the  press. 

The  Senator  appealed  to  the  voters  of 
his  state  to  consider  the  details  of  his 
divorce  as  personal  matters  of  no  public 
significance. 

To  radio  listeners  and  television  view¬ 
ers  he  said:  “1  cannot  believe  that  you 
who  see  and  hear  me  tonight  believe  that 
every  bureau  drawer,  every  clothes 
closet,  every  item  in  my  check  book, 
every  personal  agreement  made  between 
mother  and  son,  husband  and  wife, 
father  and  daughter,  should  be  a  subject 
of  heartless  headlines.” 

It  was  an  appeal  for  sympathy  and  he 
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will  probably  get  a  lot  of  it  from  those 
who  seek  excuses  to  chastise  the  press. 

It  is  unfortunate  that  the  Senator  chose 
this  method  of  appeal  without  acknowl¬ 
edging  that  his  divorce  was  rather  a 
routine  story  with  the  press  until  some 
statements  by  him  about  his  finances  be¬ 
came  the  subject  of  public  inquiry  be¬ 
cause  of  his  role  as  an  important  elected 
official. 

ic  9k  4: 

The  First  Lady,  Mrs.  Rosalynn  Carter, 
stood  up  before  members  of  the  National 
Press  Club  in  Washington  and  answered 
the  recent  criticism  levelled  by  Alexan¬ 
der  Solzhenitsyn  that  our  society  has  be¬ 
come  cowardly  and  weak. 

“1  have  noticed  a  great  deal  of  com¬ 
mentary  about  the  commencement 
speech  of  a  Soviet  intellectual  who  takes 
the  opposite  point  of  view — that  we  have 
grown  weak  and  cowardly  and  spiritually 
exhausted. 

“1  reject  these  observations,”  she 
said. 

And,  she  did  a  pretty  good  job  of  ex¬ 
plaining  why  she  felt  that  way. 

“1  came  here  today  hoping  to  wield 
some  First  Lady  influence  that  will 
prompt  you  to  join  me — as  reporters  and 
as  citizens — in  mobilizing  the  goodwill 
and  the  public  spirit  of  all  Americans.” 

A  logical  request! 

Western  N.Y.  daily 
marks  centennial 

Batavia  (N.Y.)  Daily  News  celebrated 
its  centennial  birthday  with  a  week-long 
observance  that  began  on  June  18  and 
ended  June  25,  the  official  birthdate. 

The  public  was  invited  to  tour  the 
plant  which  is  less  than  4  years  old  and  is 
unusual  in  that  business,  advertising, 
news  and  composing  room  departments 
are  in  a  single  room  without  dividers. 

Robert  H.  Nagel  is  publisher  and  John 
H.  Connor,  editor.  The  Daily  News  has  a 
press  run  of  over  14,000  daily,  covering 
Genesse  County  as  well  as  Orleans  and 
Wyoming  counties. 

Whelan  named 

James  R.  Whelan,  vicepresident/ 
editorial  director  of  Panax  Corp.,  will  be 
named  publisher  of  Panax’s  Washington 
Weekly,  a  journal  of  political  opinion. 

J-school  dean  resigns 

Dr.  Wayne  A.  Danielson  has  resigned 
as  dean  of  the  School  of  Communication 
at  The  University  of  Texas  effective  next 
Dec.  31  to  return  to  full-time  teaching 
and  research.  He  is  a  professor  of  jour¬ 
nalism  and  computer  sciences. 


UNESCO  wants 
a  lapdog’  press 

The  press  must  fight  to  remain  the  crit¬ 
ical  watchdog  rather  than  letting  itself 
become  the  “lapdog  creature”  of  the 
state.  Editor  &  Publisher's  Washington 
correspondent,  1.  William  Hill,  told  the 
recent  annual  meeting  of  the  Media  As¬ 
sociation  of  Jamaica  in  Kingston. 

In  a  talk  entitled  “Guarding  the 
Watchdog”,  Hill  discussed  the  threat  to 
international  freedom  of  the  press  posed 
by  the  meeting  of  the  United  Nations 
Educational,  Scientific  and  Cultural  Or¬ 
ganization  (UNESCO)  in  Paris  in  Oc¬ 
tober  as  well  as  freedom  of  the  press 
problems  in  both  the  United  States  and 
on  the  island  of  Jamaica. 

The  freedom  of  the  press  battle  royal. 
Hill  said,  hinges  around  UNESCO’s  en¬ 
couragement  of  censorship  of  the  west¬ 
ern  press  as  part  of  a  communications 
policy  designed  to  assist  development 
planning  in  the  Third  World  of  develop¬ 
ing  nations. 

“As  UNESCO  sees  it,  each  nation 
would  regard  news  as  simply  another  na¬ 
tional  resource  to  be  regulated  as  to  im¬ 
port,  export  and  internal  consumption.” 
Hill  went  on:  “So,  as  a  state  became 
arbiter  of  what  uses  of  media  would  best 
serve  a  nation’s  development,  that  news 
could  be  converted  from  actual  truth  into 
appropriate  truth — that  is,  a  truth  to  fit 
that  particular  society.  In  other  words, 
the  press  would  become  the  lapdog  crea¬ 
ture  of  the  state.” 

A  resolution  to  bring  the  same  effect, 
however,  will  come  up  at  the  UNESCO 
Paris  meeting  in  October,  backed  by 
Soviet  Russia. 

He  expressed  concern  over  the 
Jamaican  press  situation  as  outlined  in  a 
report  prepared  for  the  February  meeting 
of  the  I APA  in  Mexico  by  Oliver  Clarke, 
managing  director  of  the  Gleaner,  the 
Kingston,  Jamaica,  newspaper  that  has 
been  published  continously  since  1834. 

This  report  declared  that  the  Jamaican 
government  now  owns  Jamaica’s  elec¬ 
tronic  media  and  that  there  have  been 
plans  for  a  State  Trading  Corporation 
that  would  have  the  power  to  parcel  out 
any  newsprint  used  on  the  island. 

Hill  expressed  pleasure  that  the 
Gleaner  nevertheless  was  proceeding 
with  many  investigations  involving  the 
Jamaican  government.  He  stressed  heav¬ 
ily  that  the  proper  attitude  toward  gov¬ 
ernment  was  that  of  loving  critic. 

Commenting  on  remarks  made  in  a 
speech  in  the  United  States  by  Jamaican 
Prime  Minister  Michael  Manley,  Hill 
suggested  that  Manley’s  call  for  more 
participation  in  decision-making  on  the 
local  level  might  best  be  aided  by  a  free 
press  and  that,  if  Manley  really  thinks 
“education  is  the  key  to  everything”,  he 
could  find  no  better  apply  than  a  free 
press. 
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Names  that  make  the  news 
...of  newspapers. 


. . .  and  E&P  provides  in-depth  coverage  of  the 
peopie  who  make  the  newspaper  business  tick. 

“One  thing  about  the  newspaper  business,  you  meet  such  interesting  people,  and 
most  of  them  are  newspaper  people,”  is  a  quote  attributed  to  Stanley  Walker.  It’s  true, 
too. 

Since  the  days  of  colonial  journalism,  the  newspaper  business  has  paraded  a 
fascinating  cast  of  characters  . . .  such  giants  as:  Benjamin  Franklin,  John  Peter  Zenger, 
Elijah  Lovejoy,  0.0.  MacIntyre,  William  Randolph  Hearst,  E.W.  Scripps,  ad 
infinitum. 

It’s  no  different  today.  E&P  details  today’s  giants.  It  brings  readers  reports  on: 

Kay  Graham,  Jack  Anderson,  Joe  Smith,  Rupert  Murdoch,  Otis  Chandler,  Jack  Tarver. 
Reporting  about  newspaper  people  provides  the  kind  of  editorial  environment  that 
makes  your  newspaper’s  promotion  advertising  effective.  Maybe  you’ll  make  some  of 
your  own  newspaper  people  famous,  too. 
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Columbus  Citizen-Journal 
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Meter 

Run... 

More  than  3000  runners  turned  out 
for  the  first  annual  race  sponsored 
by  the  Columbus  Citizen-Journal 
and  the  City  Recreation  and  Parks 
Departmenton  June1 1 .  Men,  women, 
boys  and  girls  competed  for  11 8 
trophies  and  the  entrants  ranged 
in  age  from  five  years  to  86. 

Thousands  of  spectators  thronged 
downtown  Columbusto  watch  the 
race  and  cheer  their  favorites.  The 
runners  sported  their  Citizen- 
Journal  T-shirts  and  everybody  had 
good  vibes. 

It  was  a  great  day  for  the  people 
of  mid-Ohio  and  particularly  so  for 
the  Citizen-Journal. 
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